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From days when the ancients 
wncerved the sun as a chariot of 
fre sped by steeds of flame, men 
have dreamed and striven to 
harness heat to useful power. 













AA Great Companion /nvention 
to the Super-Six Principle - 


Turns waste heat 
to power 


This new companion invention to the Super- 
Six principle converts heat wasted in all other 
types, into useful power. 








Together they combine the highest efficiency 
in power generation, and the maximum effi- 
ciency in power transmission ever achieved | 
within our knowledge. 


Hudson-Essex—the Opportunity Line of the Industry 
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The PERFECT CIRCLE combination of 
one Oil-Regulating and two Compression 
rings for each cylinder constitutes the 
finest in piston ring equipment; stops oil- 
pumping and blow-by, gives increased 
oil-mileage,thoroughlubricationand 
maximum compression. 


Oil-‘Regulating Type, 60c and up 
Compression Type, 30c and up 


For immediate service from your jobber, 
specify only S. A. E. standard oversizes: 
.005, .010, .015,.020, .030, .040 and .050. 


PIEIRIFIECIC CIIRCILIE 


PISTON RINGS 


MAD E. 





Ju 





of all car manufacturers use 

40) % PERFECT CIRCLE Compression 
rings as standard equipment. 

The remaining 60% are divided among e7ght 
different makes. The use of PERFECT CIRCLE 
Compression rings is the one sure way to 


prevent blow-by and give maximum 
compression. 





THE PERFECT CIRCLE COMPANY, HAGERSTOWN, INDIANA 









"FORA BETTER PERFORMAN 
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° Questionnaire 
What is the CHAPNUTP 


Ans. It is a locknut. 


Is there any known vibration which will 


work the CHAPNUT loose? 
Ans. No. 



















Is it economical P 


Ans. Yes. The CHAPNUT can be used again 
and again. Shorter bolts can be used because 
CHAPNUTS eliminate lock washers, cotter 
pins, etc. 

Where are they manufactured ?P 

Ans. At North Easton, Mass. 


In what quantities can CHAPNUTS be 
shipped P | 


Ans. Immediate delivery is assured sizes from 14” 
up to and including %4”, both square and hex. 
These can be tapped with any thread desired. 


Are CHAPNUTS reasonable in price? 


Ans. Very. In fact, this is One of the Outstanding 
Features of CHAPNUTS. 





















CHAPNUT 


REGISTERED TRADE MARK 
Sole Manufacturers and Distributors 


NATIONAL NUT & BOLT CO. 


NORTH EASTON, MASS. 

















BENDIX DRIVE : 





Every Repairman Needs This 


SI 


Service Station Stocks 


The new Eclipse Bendix Service 
Station Stocks havebeen developed 
to enable the repairman to give 
complete and dependable service 
on a maximum number of cars 
with a minimum investment. Ser- 
vice Station Stocks No. 1 enables 
the servicing of fully 75% of the 
cars in service today. Service Sta- 
tion Stock No. 2 is even more 
comprehensive, and enables the 
servicing of more than 85% of the 
cars. Fill outand mail couponbelow 
for complete information. 


Eclipse Machine Company 
Elmira, New York 


Department 7. 


We are interested in the new 
Eclipse Bendix Service Station 
Stocks. Please send complete in- 
formation, and names of nearest 
jobbers to 


Name 





Address 
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— To Give Immediate Service 


fine Service Assortment of genuine springs for 
the Eclipse Bendix Drive enables the repairman 
to give immediate and dependable service on spring 
replacements, for practically every make of car, 
truck or taxicab. Contains ten springs of eight dif- 
ferent types, all widely used and fast moving items. 


And in addition, every spring is a genuine spring— 
exactly the same in quality, workmanship and de- 
sign as the springs used in the original Eclipse 
Bendix Drive. You can identify them by the red 
and yellow label with the trademark “Bendix” 


Your jobber has the Service Assortment of genuine 
springs in stock. You can order it from him sepa- 
rately, or you can obtain it as a part of the Eclipse 
Bendix Service Station Stock, which will enable you 


to give comprehensive service on all types of Eclipse 
Bendix Drive repair jobs. 


ECLIPSE MACHINE COMPANY 
ELMIRA, NEW YORK 


Eclipse Machine Co., East Orange, N. J. - Eclipse Machine Co., Ltd., Walkerville, Ont. 
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H.very day, some 
motor car rematns 
on the sales floor 
because some com- 
-petitor offered the 
additional feature 


of the All-Steel 
Body 
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Philadelphia and Detroit 


is 
Originators of the All-Steel Full-Vision Automobile Body ( 
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The symbol of H. B. Grover’s business success with Studebaker 
in a town of 2512 population 


66 


... couldnt have treated us 
* 33 
any fe atveY _H.B.GROVER 


FTER 18 years’ dealer experience, H. B. Grover says, 


the Studebaker factory ‘‘cou/dn’t have treated us 
any fairer.” 


Since 1909 Mr. Grover has sold Studebakers in Grafton, 
North Dakota—a town of 2512 population. 





Despite long cold winters and uncertain wheat crops, 
Mr. Grover has forged steadily ahead. His industry and 
initiative, plus Studebaker’s saleable merchandise and 


helpful policies, made possible his modern building, 
pictured above. 


You need not live in a big city to make more money 
with the Studebaker-Erskine franchise. This valuable selling 
privilege may be available in your territory. Write or wire 
today for complete information to Department 51, The 
Studebaker Corporation of America, South Bend, Indiana. 


“-|1STUDEBAKER 


ERSKINE SIX 


ly F Two franchises in one—offering cars from $895 to $2495 
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NASH 


Leads the World in Motor Car Value 








Everywhere the greatest crowds in 
Nash history are thronging to view 
the new Nash models. 


Here on display are the finest, fastest, 
smoothest riding cars Nash ever de- 
veloped. 


In design and finish they are the 
smartest looking cars you have ever 
seen, vegardless of price. 


Their performance in the way of 
speed and power-smoothness is a 
revelation. 


They are cradled on springs built by 
new secret alloy steel process that 
give Nash cars a riding luxury you 
have never known before. 


A prospect has only to see one of 
these new Nash models—and 


DRIVE it—to realize that it is a 
car beyond all comparison in its field. 


No wonder the Country Has Gone 
Nash! 


July 28, 1927 
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Bearing Satisfaction 


What are its ingredients? 


ACK of the performance which New Depar- 
ture Ball Bearings give in millions of motor 
cars, is the knowledge and experience of New 
Departure engineers and scientists, born of exhaus- 
tive study and research. 


This intangible, yet very real thing is delivered to 
car manufacturers together with the bearings, and 
shows itself not only in bearing endurance but in 
the mounting, fits and lubrication methods—equally 


important in obtaining bearing satisfaction. 





THE NEW DEPARTURE MANUFACTURING CO. 
Detroit BRISTOL, CONNECTICUT Chicago 





New Departure 
— Quality 
Ball Bearings | 
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OW was business last season, 





permanent balance in the First National was as 
big as you want it, don’t trouble to read further. 


> || <i ow 


Mr. Motor Car Dealer? If the | 















On the other hand, if 
you'd like bigger profits 
—if you'd like to see the 
permanent assets pile 
higher and faster — take 
a word of advice. 


Learn the details of the 
new 1927-28 Chrysler 
franchise and see if you 
can’t get a slice of the 
fastest growing and most 
profitable motor car 
business in the world. 


Write today for further 
detailed information. 


Four Great Cars in Four 
Great Markets 


Chrysler “£50’’—Coupe $750; Coach 
$780; Roadster (with rumble seat) $795; 
Sedan $830. 


Chrysler “*60’’— Touring Car $1075; 
Club Coupe $1125; Coach $1145; Roadster 
(with rumble seat) $1175; Coupe (with 
rumble seat) $1245; Sedan $1245. 


Chrysler ‘70’? — Royal Sedan $1595; 
Brougham $1525; Four-passenger Coupe 
$1595; Two-passenger Convertible Coupe 
(with rumble seat) $1745; Crown Sedan 
$1795; Two-passenger Coupe (with rumble 
seat) $1545; Two-passenger Roadster (with 
rumble seat) $1495; Sport Phaeton $1495. 


Chrysler **80”’ —Phaeton $2495; Road- 
ster $2595; Sport Phaeton $2895; Coupe 
(five-passenger) $3095; Sedan (standard 
five-passenger) $2675; Sedan (five-passen- 
ger) $3195; Sedan (seven-passenger) $3295; 
Landau Sedan (five-passenger) $3295; Cab- 
riolet (two-passenger with rumble seat) 
$3495; Sedan Limousine $3595. 


f. o. b. Detroit, subject to current 
Federal excise tax 


CHRYSLER SALES CORPORATION, DETROIT, MICHIGAN 
CHRYSLER CORPORATION OF CANADA. LIMITED, WINDSOR, ONT. 








> 


mc ee OC “Fy “> 


a" Tn ot eS 










































































VOLUME LII 


Philadelphia, Pa., July 28, 1927 


NUMBER 4 














Automobile Tax 


May Be Halved 


Administration Favors Cut of 
11%4 Per Cent Senator 
Smoot Says 


VISITS COOLIDGE 


RAPID CITY, S. D., July 28—The 
Republican administration’s attitude 
towards the abolition of the 3 per cent 
excise tax on automobiles, was revealed 
here for the first time this week by an 
announcement by Sen. Reed Smoot 
visiting the President, that the ad- 
ministration favored cutting in half 
the present 3 per cent tax, thus leaving 
a tax of 14% per cent on passenger cars 
costing over $1,000. 

This would mean a saving to auto- 
mobile purchasers of $50,000,000 next 
year, he said. This sum, Senator 
Smoot feels, is as much as the ad- 
ministration can afford to turn back 
to the automotive buying public. Dis- 
cussing the tax program for the next 
congress, Sen. Smoot said: 

“My purpose in stopping by to see 
the President is to suggest the need of 
calling Congress into extraordinary 
session about Nov. 1. Failure of the 
deficiency appropriation, totaling $20,- 
000,000 and the Mississippi flood relief 
and tax revision makes such a move 
desirable. I think there should be an 
extra session of Congress. starting 
soon after the first of November. 

“As chairman of the Finance Com- 
mittee I favor reducing the present tax 
on passenger automobiles by half, mak- 
ing the sales tax 1% per cent instead 
of 3 per cent as at present. That will 
cut $50,000,000 from our surplus, which 
was $562,000,000 at the end of the last 
fiscal year.” 





No Extra Session of Congress 


EXECUTIVE OFFICES, RAPID 
CITY, S. D., July 27—President 
Coolidge’s attitude toward the calling 
of an extra session of Congress re- 
mains unchanged, it was officially said 
in his behalf here today. His spokes- 
man said it might be assumed that 
there is no extra session in sight. The 
Statement was made following a visit 
by Sen. Reed Smoot, of Utah. 





C. G. Spring Dividend 
DETROIT, July 27—The quarterly 
dividend of 20 cents a share on the 
common stock of the C. G. Spring & 
Bumper Co., has been declared payable 
Aug. 15 to stock of record, July 29. 








Read ’Em and Reap! 


ALESMEN—Under a Buyer’s 
X-Ray” is the title of an 
extra-dandy feature story in the 
Aug. 4 issue of Motor Ace. A 
buyer wrote it and he should 
know all there is to know about 
salesmen. 
Another wow is “Hot Weather 
Makes Hot Prospects Hotter.” 
Read ’em and reap! 




















Parts Accessory 


Sales Hold Strong 


NEW YORK, July 27—The automo- 
tive parts and accessory business has 
entered upon the second half of 1927 ina 
strong position, according to the Motor 
and Accessory Manufacturers Associa- 
tion. June output was very little be- 
low the high May level and July, it was 
indicated, would show results approxi- 
mately as good as the previous months. 

The monthly business bulletin of 
the association compiles the shipments 
of a large and representative group of 
members on a dollar basis, using Janu- 
ary, 1925, as an index figure of 100. 
With this base, June business aggregat- 
ed 167 as compared with 172 in May, 
175 in April and 181 in March. 





Nash Announces Nation- 
Wide “Come Drive” Week 


KENOSHA, WIS., July 27—An- 
nouncement is made by The Nash 
Motors Co. of nation-wide “Come Drive” 
Week to be conducted by dealers 
throughout America from July 27 to 
Aug. 3. During this period the general 
public is invited to ride in the new Nash 
models. Following the announcement 
of the new series of cars, Nash show 
rooms everywhere have been crowded, 
and while production of 700 to 800 cars 
a day is greater than at any time in 
the history of the company, orders are 
in excess of plant capacity. 





Shoemaker With Franklin | 


SYRACUSE, N. Y., July 27—F. 
Glenn Shoemaker, government expert 
on air-cooled engines, joined the 
Franklin Automobile Co., July 15. For 
the past seven years Mr. Shoemaker has 
been engaged in research and develop- 
ment work on air-cooled aviation en- 
gines at the engineering division of the 
war department, McCook Field, Day- 
ton, O. He will work with the present 
research engineering staff at the com- 
pany’s laboratories. 


Chandler Corp. 


Shows New Line 


1928 Models Conspicuous For 
Increased Beauty and 
Refinements 


PRICES REDUCED 


CLEVELAND, July 28—Of interest 
to the motor car buying public is the an- 
nouncement by Chandler of its complete 
new line of 1928 motor cars on the 
new Royal eight, big six and special six 
chassis. 

A number of new custom built body 
styles, increased beauty and refinement 
throughout the line are destined to 
stimulate a great deal of interest in 
this announcement, especially in view 
of the price reductions of $100 to $200 
which are on different models of the 
line, states Sid Black, vice-president of 
the Chandler-Cleveland Motors Corp. 

The most noticeable changes with the 
various Chandler offerings are lower 
body lines, new style, full crown fend- 
ers,. brilliant color combinations and a 
newly designed radiator. 

The new Royal eight sedan is now 
priced at $1,995, having undergone a 
reduction of $200. This model has a 
custom-built body and a new radiator, 
with an option of two body color 
schemes. 

The coupe and country club coupe, 
7-passenger sedan, roadster and touring 
car of this series have all been reduced 
$200 in price. 


New Chandler Makes Debut 

Chandler officials also announce the 
Royal six five-passenger sedan. This 
model lists ‘at $1,795 and features cus- 
tom-built body, horizontal louvres, and 
the option of two body colors. It in- 
corporates the same interior refine- 
ments and the rich blue-gray upholstery 
that is characteristic with the five-pas- 
senger Royal eight sedan. 


Two New Special Models 

A new model to make its debut is the 
special six coupe with a rumble seat. 
This model is priced at $1,135, and 
$1,235 for the de luxe coupe. Another 
addition is the new Chandler 5-passen- 
ger special sportster. This model lists 
at $1,145. 


Elear Names N. Y. Distributor 

NEW YORK, July 28—The Elcar 
Motor Co. announces the appointment 
of the Van Loon-Fitzgerald Motor Co., 
of 1750 Broadway, as distributor for 
Elear in Manhattan. 
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Louisville Dealers 


Like Windsor Plan 


Used Car Veluation Method 
Proves Successful After 
3 Months’ Trial 


LOUISVILLE, KY., July 25—The 
Windsor Plan of used car valuation has 
proved valuable to members of the 
Louisville Automobile Dealers Associ- 
ation, a survey just completed by that 
organization indicates. The plan was 
adopted by Louisvi'le dealers in April. 
Prices are corrected weekly, each deal- 
er keeping the prices of the various 
models of the car represented by him 
up-to-date, according to prices he has 
received during the past week. The 
corrected list is published every Satur- 
day in the leading newspaper of the 
city and sufficient copies placed in the 
hands of each dealer for the use of all 
salesmen and appraisers. Copies are 
also posted in prominent locations in 
each dealer establishment. 

“When our association adopted the 
Windsor Plan we did not expect instant 
results, but planned to give it a thor- 
ough trial,” says Garland Lea, secre- 
tary-treasurer. “Now, after three 
months’ trial our dealers are practically 
unanimous in their approval. During 
the survey dealers cited many instances 
where the plan had enabled them to buy 
used cars at lower prices and to close 
deals with less haggling than in the 
past.” 





Hupp Net Gains 


DETROIT, July 27—Hupp Motor Car 
Corp. for quarter ended June 30, 1927, 
reports net profit of $662,244 after de- 
preciation and Federal taxes, equivalent 
to 65 cents a share (par $10) earned on 
1,005,189 shares of common stock. This 
compares with $485,579 or 48 cents a 
share in preceding quarter and $937,755 
or $1.02 a share on 913,809 shares out- 
standing in second quarter of 1926. 

Net profit for first six months of 
1927 totaled $1,147,822 after above 
charges, equal to $1.14 a share on 
1,005,189 common shares, against $2,- 
060,062 or $2.25 a share on 913,809 
shares in first half of previous year. 





Wixson Promoted 


ALLENTOWN, PA., July 25—W. W. 
Wixson of Bonney Forge & Tool Works, 
who has been with the organization for 
a number of years, has been appointed 
district sales manager of the central 
district. 





Thompson Co. Incorporates 

SPARTANBURG, S. C., July 27— 
The Thompson Motor Co., newly ap- 
pointed Chrysler dealer, has been in- 
corporated with a capital stock of $50,- 
000. W. T. McLeod is president; L. H. 
Shingle, vice-president, and Conway 
Thompson, secretary-treasurer. 








Did You Vote 
Last Week? 


N each issue of MOTOR 

AGE, since June 30, you will 
find a voting coupon for your 
favorite jobber salesman. Did 
you use all of them? If not why 
don’t you clip them all, fill in 
the name of your favorite sales- 
man and send them promptly to 
the contest editor of MOTOR 
WORLD WHOLESALE. 




















Step-Up Production 


of Dodge Brothers 4 


DETROIT, July 26—Production of 
“America’s Fastest Fours,” introduced 
last week by Dodge Brothers, Inc., has 
been stepped up rapidly during the past 
few days to permit increased ship- 
ments to dealers. From all over the 
country a steady stream of telegrams 
urging immediate advance shipment 
of cars over and above scheduled 
quota requirements, has been received, 
according to John R. Lee, general sales 
manager. 


“The reception accorded the new line - 


by Dodge Brothers dealers everywhere 
has been equalled by only one other 
event in Dodge Brothers history— 
the introduction of our six-cylinder 
line,” Mr. Lee stated. “We regard the 
new line as_ the crowning achievement 
for Dodge Brothers in the four-cylin- 
der field.” 





Senior Six Tours Provinces 


MONTREAL, CAN., July 28—A 
demonstration tour in Quebec province 
of the new Dodge Brothers Senior Six 
is being made by A. M. Miller, adver- 
tising manager of Dodge Brothers, Ltd. 
of Canada. He is accompanied by C. A. 
Smith, assistant factory superintend- 
ent, and C. L. J. Hudon, field supervi- 
sor for Quebec and eastern Ontario. 
They have already covered western 
Ontario and will call at eastern On- 
tario points on their return to Toronto. 





Salesology 











‘It’s hot as love,” said salesman Dove, 
"ve got a sunstroke sure, 
But a sale I copped, 
And nothing swapped— 
That ought to be a cure.” 
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Ohio City Enacts 
5-Mile Speed Law 


Warren Ordinance Carrying 
$100 Fine and 30 Days 
Arouses [re 


WARREN, OHIO, July 26—The auto- 
mobile enthusiasts at Warren, Ohio, 
and, as a matter of fact, those of the 
whole of Northeastern Ohio, are dis- 
gusted at the ridiculous ordinance re- 
cently framed by the city fathers of the 
thriving town of Ravenna, Ohio. 

The new measure provides that any- 
one who operates an automobile faster 
than 5 miles an hour shall be liable to 
a fine of $100 or imprisonment for one 
month, or both. 

Merchants say that the measure is 
calculated to kill the automobile busi- 
ness in that town and to cause tourists 
to give it a wide berth. 

It is a surprising contrast to the new 
ordinance in Cleveland, which provides 
only a slight fine for exceeding the 
speed of 15 miles an hour in any sec- 
tion of the city except the heart of the 
business district, and even there a speed 
of 8 miles an hour is permitted.—From 
MorTor AGE, July 31, 1902, 25 years ago. 





Bill Colt Golf King 


NEW YORK, July 27—tThe fourth 
monthly golf tournament of the Auto- 
mobile Merchants Association of New 
York, Inc., was held July 20, at the 
Dunwoodie Golf Club, Yonkers, N. Y. 

The winner of the low net for the 
day was William L. Colt, a member of 
the board of directors of the associ- 
ation, with a gross score of 39, and a 
net of 32. A guest, J. E. Miller of 
Glen Falls, was recognized by a special 
prize awarded for his excellent score. 

The fifth monthly gold tournament of 
the Automobile Merchants Association 
of N. Y., Inc., is scheduled for August 
16 at the Winged Foot Golf Club. 





Reo Managers at Plant 


LANSING, July 26—The 30 factory 
branch managers of the Reo Motor Car 
Co. have concluded their semi-annual 
meeting at the factory. The managers, 
who came from all parts of the country, 
report the heaviest business in the his- 
tory of the company. 





Murphy Motor Co. Moves 
CINCINNATI, July 27—The J. J. 
Murphy Motor Car Co., Gardner dis- 
tributor in this territory, is moving into 

a new building in Walnut Hills. 





Kurfees Sales Manager 
MEMPHIS, TENN., July 25—H. L. 
Kurfees has been made retail sales 
manager of the Automobile Sales Co., 
257-259 Monroe Ave., local Stutz dis- 
tributor. 
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July 28, 1927 


G.M.C. Tech is 
Formally Opened 


Many General Motors Men 
Attend Ceremonies 


at Flint, Mich. 

FLINT, MICH., July 27—The Gen- 
eral Motors Institute of Technology 
was formally opened Tuesday. The 
opening was attended by the largest 
number of corporation executives ever 
to visit Flint. 

A luncheon of the executives at Hotel 
Durant was addressed by Alfred P. 
Sloan, Jr., president; C. F. Kettering, 
vice-president; E. T. Strong, president 
of Buick, and Major Albert Sobey, di- 
rector of the school, after which papers 
were read by C. E. Wilson, general 
manager of the Delco-Remy Co., Louis 
Ruthenberg, assistant general manager 
of the Yellow Truck and Coach Mfg. 
Co.; Albert Champion, president AC 
Spark Plug Co.; Mr. Kettering, and Mr. 
Sloan. 

The personnel of the board of re- 
gents, which will control the school, 
follows: President, E. T. Strong, presi- 
dent of Buick; vice-president, Charles 
F. Barth, vice-president of Chevrolet; 
secretary-treasurer, Clyde M. White, 
chairman of the finance committee of 
the Industrial Mutual Association of 
Flint; J. H. French, president of the 
Industrial Mutual Association; C. J. 
Kaiser, chairman of the association’s 
educational committee; J. B. Jackson, 
executive staff manager for General 
Motors, and N. F. Dougherty, General 
Motors director of public relations; Carl 
Hatfield, the association’s secretary and 
Norbert H. Fell, Mr. Strong’s secretary, 
are assistant secretaries. 


$517,107 Borg & Beck Net 


NEW YORK, July 27—Borg & Beck 
for six months ended June 30, 1927, 
report net profit of $517,107 after all 
charges and Federal taxes, equivalent 
to $4.48 a share (par $10) earned on 
115,000 shares of stock. This compares 
with $454,738 or $3.63 a share on 125,- 
000 shares outstanding in first six 
months of 1926. 

Net profit for quarter ended June 30, 
was $292,875 after above charges, equal 
to $2.57 a share on 115,000 shares of 
stock, comparing with $224,232 or $1.91 
a share on 117,000 shares outstanding 
in preceding quarter and $252,058 or 
$2.04 a share on 125,000 shares of 
stock outstanding in second quarter of 
previous year. 

June net profit was $96,267 against 
$71,865 in June, 1926. 








Pat Lester Wins 
ROCHESTER, N. Y., July 26—Pat- 
rick Lester, of the Harris-Chevrolet 
Corp. has been awarded a solid gold 
honor button by the Chevrolet Motor 
Corp. in recognition of his excellent 
Sales record during the past year. 
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Kuehn Opens Showroom 


The opening of the new Richard R. Kuehn showroom at South Bend, Ind., 
marked another step for the progress of Studebaker in its own com- 
munity. The Kuehn plant, built at a cost of $200,000 is modern 
in every detail. 





Lester sold 72 new cars’ between 
August 1 and May 28, an average of 
eight a month. In addition he also 
averaged eight used cars a month. He 
is the only Chevrolet salesman in 
Rochester thus far to win the coveted 
button. 





Canadian Registrations 


Set New High Record 
QUEBEC, July 28—All registration 
records for automobiles have been 
broken by the Province of Quebec with 
a total registration of 111,706 as com- 
pared with 108,500 last year. The 
figures are from the beginning of 
April to the end of June. It is ex- 
pected by the end of September the in- 
crease will have reached 20 per cent. 


John J. Shea 

HARTFORD, CONN., July 28—John 
J. Shea, vice-president of the Hartford 
Rubber Works Co. and the Providence 
Rubber Co., subsidiaries of the United 
States Rubber Co., died at his home in 
this city Tuesday. 

He had been with the Hartford Rub- 
ber Works for 37 years, having entered 
the employ of the company when 19 
years old. He advanced steadily 
through the various grades and was 
elected vice-president in 1921. 


Charles E. Scott 
DETROIT, July 26—Charles_ E. 
Scott, 49 years old, a member of the 
Pierce Scott Automobile Co., well- 
known dealer of Highland Park, was 
killed recently, when an automobile in 
which he was riding with three com- 
panions overturned in a ditch near 
Erieau, Ont. Mr. Scott was prominent 
in Masonic circles, and the Highland 
Park Commandery, Knights Templar, 

had charge of funeral services. 








Chrysler Erects 
Mammoth Sign 


CHICAGO, July 26—A huge electric 
sign which may be read for a distance 
of two miles has been recently erected 
on the corner of Michigan Avenue and 
Twelfth Street by the Chrysler Corp. 

The sign reads, “Chrysler 60-70— 
Imperial 80.” The letters in the word 
Chrysler are 20 ft. high and the numer- 
als in the sign seven ft. high. The 
overall height of the sign is 50 ft., and 
the length 115 ft. 

The sign was manufactured and 
erected by the national electric light 
division of the Federal Electric Co. 
Specifications for the sign were drawn 
up by A. C. Downey, general purchasing 
agent of the Chrysler Corp. J. E. Field, 
vice-president in charge of sales, and 
C. E. T. Scharps, director of advertis- 
ing, consider this advertising one of 
the most outstanding methods of keep- 
ing the name of Chrysler before the 
public, both night and day. 


Free Gas Sales Help 


HARTFORD, CONN., July 26—Re- 
garding free gasoline as a logical in- 
ducement for car owners to spend their 
money for furniture, a large local 
establishment is advertising 50 gal- 
lons free with every purchase of $50. 
The furniture house points out that this 
is an actual saving of 24 per cent to 
the buyer. 








Osburn-Abston Entertains 


MEMPHIS, TENN., July 27—Os- 
burn-Abston and Co., 610-12 Monroe 
Ave., jobbers, entertained dealers from 
the tri-states at the arrival of the na- 
tional air tour party from Louisville. 
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New Colors for 
Pontiac Six Line 


Garnish Réiinand Instrument 
Boards Ducoed to Match 
Bodies of Cars 


PONTIAC, MICH., July 25—New 
color combinations and new striping 
on body and wheels on the Pontiac Six 
line were announced this week by the 
Oakland Motor Car Co. and popular 
Indian colors are now used on motor 
cars for the first time. Head and cowl 
lights on de luxe models and sport 
roadster are finished in the same Duco 
coloring as bodies. 

Blue, maroon, greens and browns pre- 
dominate. A feature of the new color- 
ing is the finishing of the garnish rails 
and instruments board in the same 
colors as the body. 

The coach and coupe are finished in 
Algonquin blue with Menominee straw 
striping. The landau sedan is finished 
in Minocque blue with striping in Man- 
istee ivory. The window reveals are 
finished in Seneca red. The roadster 
has Wequetonsing green finish on body 
with Siskiyou red striping. 

The de luxe landau sedan has Onton- 
agan maroon on body, fenders and 
splash apron, with Siskiyou red strip- 
ing on black body molding. Ottawa 
beige on body and Algoma brown on 
fenders and splash aprons distinguish 
the cabriolet. The brown moulding is 
striped with Tacoma cream. 





National Carbon Co. to 
Market Anti-Freeze 


NEW YORK, July 27—Ethylene 
Glycol, the anti-freeze manufactured by 
the Carbide & Carbon Chemicals Corp., 
will be marketed from now on by the 
National Carbon Co. under the trade 
name Eveready Prestone. 

The Carbide & Carbon Chemicals 
Corp. will continue to manufacture 
Eveready Prestone, with the entire sale 
output being handled by the National 
Carbon Co. 





Tire Sales Boom 


ATLANTA, July 25—A report issued 
by the Industrial Bureau of the Atlanta 
Chamber of Commerce, concerning the 
sales records of leading Atlanta jobbers 
and including a majority of the tire dis- 
tributors, indicates that the tire busi- 
ness established one of the biggest 
records in the history of this section 
during the first six months of the year. 
For the first quarter of the year one 
of the largest tire factory branches 
here reported a gain of 158 per cent. 





Burt-Overland Changes Name 
MEMPHIS, TENN., July 26—An- 
nouncement is made here of the chang- 
ing of the name of the Burt-Overland 
Motor Co. to the Burt Motor Co., by 
Noble S. Bruce manager. 


Motor Age 








Jest—A Bit Cynical 

















By S. G. SWIFT 


HAT’S tough luck to one man is not so tough to another who has had 

it tougher; I mean there are varying degrees of misfortune, but my idea 
of the toughest luck of all would be to have celebrated my eighty-fourth birthday 
along about 1900, when automobiles were getting really worth-while and to have 
passed on, say in the early spring of 1910, when they had really arrived. 
But it’s probably all a question of comparative values. The turtle-necked 
scorcher with his curved spine and deviled kidneys, cushion-tiring along on 
his high-wheeled man-killer probably thought highly of the fun he was having, 
Perhaps, when men fly through the air and the automobile is one with the 
horse; it may be, in that later day, that I shall hobble through the streets with 
my cane and crutch, cast my ancient eyes to the soaring planes and vainly try 
to interest someone in the story of the glorious day in which I lived. And 
what will come after none knows. 


* * * * 


‘THE foregoing paragraph reminds me that I too have my ambitions, 
chief of which is to be charged with speeding, at the age of 90 and 
to be found guilty. (This paragraph having appeared in various forms in 
at least three other columns in different parts of the country during the 
past week, I feel that I also am entitled to the privilege of seeing what I 
can do in the way of revising it.) 

* * * * 


aon the very interesting letters received this morning was one from 
a reader in Indianapolis. This man asked us, apparently in all seriousness, 
what the bore and stroke of the new Ford car was, which certainly speaks 
well for his belief in the ability of us of Motor AGE to answer any and all ques- 
tions. I am afraid that we shall have to defer the answer to this one until 
some future date; just when, nobody, at this writing, seems to know. 


* * * * 


OU wouldn’t be interested in a bumper, I ’spose?” asked the clerk at the 

garage who had been told by his boss to “get busy and sell some of them 
accessories.” I answered, “No.” That is negative selling. Had this same 
clerk said, “‘These new bumpers of ours are certainly good looking, aren’t they?” 
I should then have been forced to answer “Yes.” And he would have had a 
chance to sell me on the idea of buying a bumper. One successful selling stunt 
that is always practiced by the best salesmen is to keep the prospect saying 
“Yes”; that makes it harder for him to say “No” when it comes time to hand 
him the fountain pen and to show him the dotted line. 


* * * * 


"TBE other day, as I patiently wheeled along in a haze of burning oil and 
wished that I too were a billionaire with a new car to “announce” to a 
waiting public, I came to where the road forked and stopped at a garage for 
gas. A man was standing by with his hands in his pockets—in his own pockets; 
he wasn’t a politician—while five of his employees were busily engaged in 
washing cars. Forgetting for a moment my needs, I asked this man how much 
his washing outfit cost him. He told me that he did not remember. “But I 
can certainly tell you to a cent just how much money I make with it,” he 
said. He did, and it was plenty. Since that was all that I was interested in 
and all that you are interested in, I thought that it might well be used to 
help fill this column. That man was a merchandiser first, and a garage owner 
secondly. And in that he differed not at all from other successful men in 


this business. 
* * 2 * 


A SALES department, if you'll allow me to do a bit more pointing, is under- 
stood to be a necessary adjunct to the business of selling cars. It’s every 
bit as necessary in the service end of the business, too; properly managed there 
is nothing that has a more violent antipathy toward red ink. 


* * * * 


I WANT to go on record right now, before someone beats me to it, with the 
statement that the Greater Market Development plan of the A.E.A. will 
prove to be the most productive movement from a dollars and cents view- 
point that the industry has known and I have respect for my superlatives and 
use them only when and as the occasion demands. When we realize that the 
public paid more than eight billion dollars for automotive products last year 
and that only 46 per cent of this vast total was spent for cars, the rest being 
for maintenance. and operation; and further, that this great sum was spent by 
the car owner without any concerted effort on the part of those who manufac- 
tured and sold the products purchased, we realize something of the magnitude 
of this mammoth after-market. 
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July 28, 1927 


Replacement Sales 
Total 50 Per Cent 


Commerce Department Survey 
Shows Half of Cars Sold 
To Former Buyers 


WASHINGTON, July 26—What per- 
centage of automobiles sold in the 
United States are for replacement pur- 
poses? What for the rest of the world? 
The answers to these two questions has 
been made the basis of a study by the 
automotive division, U. S. Department 
of Commerce. 

The answer to the first question, the 
department finds, is that one out of 
every two cars bought in the United 
States is to replace a discarded car. 
For the rest of the world, two out of 
every five cars, or 40 per cent of the 
world’s production, were used to re- 
place old automobiles in 1925. 

World production in 1925 is placed 
at 5,091,474 automobiles. The num- 
ber of vehicles in use increased only 
3,061,018, therefore 2,030,456 cars, or 
40 per cent of world production, re- 
placed cars worn out or retired from 
service during 1925. 

Sales of automobiles in the United 
States for replacement totaled 1,850,838 
vehicles, or 47 per cent of the consump- 
tion in 1926. 


Michigan May Vote 


On 3 Cent Gasoline Tax 
DETROIT, July 27—Michigan’s 3- 
cent gasoline tax which is scheduled to 
go into effect in September, is not meet- 
ing with favor of the general public. 
Already more than 100,000 citizens of 
Detroit have signed petitions to put 
the proposition up to a referendum vote 
of the people. Similar petitions are 
being circulated up-state and indica- 
tions are that there will be enough 
signers to compel a vote on the issue. 








Cadillac Uses “Movies” 

DETROIT, July 25—During the past 
three years the Cadillac Motor Car Co. 
has developed a wide use of both motion 
pictures and stereopticons for present- 
ing messages to its sales and service 
organization and to the general public. 

For use within the organization, im- 
provements made on the cars are told 
to the distributors and dealers and sales 
and service men through screen pic- 
tures, showing the old and the new, 
explaining the changes and, in the case 
of new mechanical parts, making clear 
how service operations are performed 
on them. 

A film shows the chassis, engine, rear 
axle and other parts of the new LaSalle, 
for instruction of members of the sales 
and service organizations. 





; Miller With Cherokee 
KNOXVILLE, TENN., July 25—W. 
M. (Mike) Miller, one of the pioneer 
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The Chief and His Assistant 


Bill Mattimore, who recently returned to Chrysler Corp., as director of ad- 
vertising, and his assistant, Cliff Knoble, pictured for the benefit of those who 
are interested in seeing what these inveterate advertising men look like 





automobile men of the South, who has 
been actively identified with the busi- 
ness for more than 20 years as a dealer, 
has joined the Cherokee Motor Co., 
Erskine dealer, as sales manager. 





Ford Motor Co. Plants 


on Full Time by Sept. 1 
DETROIT, July 28—Assured by the 
Ford Motor Co. that its plants will be 
operating at capacity by Sept. 1, De- 
troit is preparing to take care of the 
extra transportation which will be re- 
quired of the city’s street car system 
by ordering 125 new cars. 

There has been much conjecture in 
the industry on when Ford would re- 
sume operations on a large scale on 
the new models and some weeks ago it 
was predicted that the plants would be 
in full swing by Aug. 1. Delay in tool- 
ing up and making certain determina- 
tions on detail of the car has made such 
a program impossible, according to 
those in close touch with affairs. 





Mack Names Managers 

Mack - International Motor Truck 
Corp. announces the following changes 
in personnel in the southern division: 
J. C. Rowold, formerly branch manager 
at Miami, Fla., is now branch man- 
ager at Charlotte, N. C. R. W. Huff- 
man, manager of the St. Petersburg, 
Fla., branch, is now manager of the 
Miami branch. W. N. Costello has been 
appointed manager of the branch at 
St. Petersburg, Fla. 





Named Peerless Distributor 
SPOKANE, WASH., July 25—The 
Auto Sales Co., of which H. D. Gallaher 
is the head, has been appointed Peerless 
distributor for Spokane and the In- 
land Empire. 


Gasoline Pep-er 


Fraud, Says P. O. 


WASHINGTON, July 25—The M-M 
Laboratories of Chicago, manufacturer 
of a preparation known as “Motor- 
Mystery” and sold to motorists as a 
“marvelous discovery for doubling the 
mileage in gasoline,” has been denied 
the use of the United States mails by 
the Post Office Department, it was an- 
nounced here this week The prepara- 
tion is without merit and is a fraud 
on the public, the department declares. 


Will Build Million- 


Dollar Ramp Garage 
COLUMBUS, 0O., July 27—An- 
nouncement of the construction of 
the largest ramp garage in Columbus, 
O., have been made by the Merchants 
Garage Co. which is sponsoring the 
movement. 

The structure, which will cost 
$1,005,000, has a frontage of 125 feet 
in Front St. and a depth of 137 feet in 
Elm St. It will represent the most 
modern and up-to-date innovations in 
garage facilities. 








Republic Truck Moves 
MINNEAPOLIS, July 26—The Re- 
public Truck Sales Corp. has removed 
from Harmon Pl. and 10th St., Min- 
neapolis, Minn., to 2651 University 
Ave., St. Paul, near clients in both 

cities. B. F. Lease is manager. 





Shelley Joins La Porte Co. 
SPRINGFIELD, MASS., July 26— 
A. W. Shelley, since 1915 identified with 
the motor industry here, and for some 
years with the Franklin Napier Motors, 
Inc., has joined the La Porte Motor Co., 
distributor for Chandler. 
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Marmon Makes 
51 Per Cent Gain 


Annual Report Reveals Sales 
Achievement for New 
Straight Eight 


INDIANAPOLIS, IND., July 26— 
The successful introduction early this 
year of the Marmon eight has resulted 
in a gain of 51 per cent in the business 
of the Marmon Motor Car Co. for its 
fiscal year which ended June 30, indi- 
cating that, in the less than six months 
the car has been on the market, it has 
established one of the most notable 
sales records of the current season. 

For the fiscal year just ended, unit 
sales of the Marmon company were 
double the total of the preceding 12 
months, reaching a total of 10,366 as 
compared with 5701 for the year end- 
ing June 30, 1926. Notwithstanding 
the expense of developing and placing 
in production of the new eight, profits 
for the year just ended will approxi- 
mate those of the previous year. Ex- 
port sales showed a gain of more than 
500 per cent. 

Ever since the Marmon eight has 
been on the market, the company’s 
plants have been operated at capacity 
schedule with production at numerous 
times falling considerably short of the 
demand. This situation resulted in the 
announcement several days ago that 
the Marmon plant unit, formerly oc- 
cupied by the flour mill division, would 
be immediately turned over to motor 
car manufacture. This addition will 
materially increase the capacity of the 
Marmon factory. 





Willys’ Report Indicates 
New Car Stocks Decrease 


TOLEDO, OHIO, July 27—A report 
just issued by Willys-Overland, Inc., of 
this city, states that new car stocks in 
dealers’ hands at the end of June 
showed a decrease of 13.5 per cent as 
compared with new car stocks at the 
end of May, while the new car stocks 
in the hands of branch houses showed 
a reduction of 26 per cent. 

Conditions as they relate to used car 
stocks are equally good and used cars 
in dealers’ hands at the end of June 
showed a decrease of 12 per cent as 
compared with the same stocks at the 
end of May. 





Columbus Sales Off 


COLUMBUS, OHIO, July 28—Sales 
in both passenger cars and commercial 
vehicles in Columbus and vicinity dur- 
ing the month of June have not reached 
the records of May of this year. Com- 
paring the volume of sales with June 
of last year there is a falling off of 
from 10 to 15 per cent. 

The bulk of the demand is toward 
the lower priced makes, ranging from 
$400 to $1200. 
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You Can’t Answer “Yes” or 
“No” to These Questions 


F course, you all remember the yarn about the witness in a court case 
who annoyed the cross-questioning attorney by his indefinite replies 

to questions. “Answer ‘yes’ or ‘no’,” said the attorney, finally. “I cant,” 
said the witness. “Certainly you can,” rebuked the attorney, “Why, there 
isn’t any question that I can’t answer ‘yes’ or ‘no’ to.” “I caw ask you a 
question that you can’t answer with ‘yes’ or ‘no’,” said the witness quietly. 
“Go ahead,” dared the lawyer man. “Have you stopped beating your 
wife?” asked the witness. The hearty laughter that followed did not sub- 
side until the bailiff had regained sufficient composure to call out, between 


guffaws, “Order in the Court!” 


1. Supply the missing word in the slogan, drhis OP errr 
year.” 

2. (a) What do the initials “S. A. E.” stand for? (b) Who is 
its president? (c) Who is its secretary and general man- 
ager? 

3. As an automobile is driven up a mountain to a high altitude, 
what happens to the carburetor mixture, and why? 

4. Ordinarily, water will boil at 212 degrees Fahrenheit. On 
the top of Pike’s Peak, 14,000 feet above sea level, what is 
the temperature of boiling water? 

5. What is indicated by blue smoke in the exhaust of an 
engine? 

6. What is indicated by black smoke in the exhaust of an 
engine? 

7. Give the following facts about the first Vanderbilt Cup 
Race: (a) Date; (b) Place; (c) Winning car; (d) Winning 
driver; (e) Distance; (f) Time. 

8. What prominent truck manufacturer was a race driver until 
he had his leg broken in a track race? 

9. What prominent automobile company had previously man- 
ufactured clothes wringers and bicycles. 

10. me was the first National Automobile Show held in New 

ork? 


ANSWERS TO JULY 21 QUESTIONS 


1. Ford used the slogan, ‘‘The Universal Car.’’ 

(a) The initials “‘N.S.P.A.” stands for National Standard Parts 
Association. (b) The president is W. C. Stettinius, American Ham- 
mered Piston Ring Co., Baltimore, Md. (c) The first vice-president 
is W. T. Mills, Auto Parts Co., St. Louis, Mo. (d) The executive 
vice-president is E. P. Chalfant, 608-9 Empire Building, Detroit. 
(e) The secretary is Robert Macfee, same address. 

3. There are 62 units in General Motors Corp. 

4. Bosch magneto was the ignition used in the winning Duesenberg in 
the 1927 Indianapolis Speedway Memorial Day race. 

5. The relative engine speeds of different cars when driven at the same 
road speed can be found in the following manner: First get the cir- 
cumference of the tire (the number of feet around the outside) by 
multiplying the tire diameter, in inches, by 3.1416, ‘and then dividing 
by 12 to get the figure in feet. Next divide 5280 feet—a mile—by this 
figure, to get the number of turns the wheel makes in going one mile. 
Multiply this by the gear ratio (as found in the MOTOR AGE speci- 
fication tables), to get the number of engine revolutions per mile. 

6. The compression ratio of an engine means the ratio of total cylinder 
volume to combustion chamber volume. Total cylinder volume in- 
cludes piston displacement plus combustion chamber volume. 

7. The average wholesale value of the motor vehicles produced in 1899 
was $1,166.37. The average wholesale value of those produced in 1926 
was $714.44. 

8. The first ten industries of the United States, based on wholesale value 
of product, ranks as follows: (1) Motor vehicles; (2) Slaughtering and 
meat packing; (3) Steel works and rolling mills; (4) Petroleum refin- 
ing; (5) Foundry and machine shop products; (6) Printing and pub- 
lishing; (7) Cotton goods; (8) Electrical machinery; (9) Motor vehi. 
cle bodies and parts; (10) Lumber and timber products. 

9. (a) Approximately 64,500,000 square feet of plate glass were used in 
motor vehicle manufacturing during 1926. (b) This was approximately 
50 per cent of the total production of plate-glass. 

10. There were approximately 557,000 miles of surfaced roads in the 
United States at the end of 1926. | 


* These answers are not guaranteed, but are obtained from sources thought to be reliable. 
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July 28, 1927 


Window display 
City, Tenn. 


Here’s the First One! 


photograph number I, sent in response to our request of last week, is from Range Motor Co., Johnson 


It sold a large amount of tourist necessities and represents the best in modern selling windows. 
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Window 


display number 2 will be published next week; in the meantime, send along yours 





Stutz Shipments 


Show Increase 


INDIANAPOLIS, July 28—June 
figures show the best month the Stutz 
Motor Car Co. of America, Inc., has 
had this year, according to Vice-Presi- 
dent Edgar S. Gorrell. 

“June retail deliveries of Safety 
Stutz cars by dealers to the public were 
greater than in any month so far this 
year,’ states Mr. Gorrell. “Likewise 
June factory shipments exceeded those 
of any other month this year and were 
even 21 per cent larger than in each 
of the two preceeding months. 

“Net orders received by the factory 
from dealers for shipment of motor cars 
in June were 40 per cent greater than 
those received in the month of May, and 
exceeded those received in any month 
so far this year. Incidentally, they 
Were materially greater than those re- 
ceived during June of last year.” 





Downtown Garage Sold 


MINNEAPOLIS, July 27—The Min- 
heapolis Downtown Garage, Inc., has 
been formed to buy the Minneapolis 
Garage, an 8 story brick and concrete 
structure at 119 Third St., N. The site 
and building is valued at $500,000 and 
$100,000 will be spent in alterations. 
It will accommodate 800 cars. 





Galer Canadian Sales Head 
VICTORIA, B. ‘C., July 25—After 
being associated with the Studebaker 
Corp, of Can., since 1922, first as fac- 
lory representative in various western 
Provinces and for the past two years 
4 western branch manager at Cal- 


Motors Service, Inc. 


gary, Alta., C. N. Galer has left the 


_ west to take the position of assistant 


sales manager for Canada. He will 
have his headquarters at Walkerville, 
Ont. 


United Motors Takes 


Over Lovejoy Branch 


KANSAS CITY, MO., July 26—The 
Lovejoy Sales Co., acting as a factory 
branch for the Lovejoy shock absorber 
organization, has been taken over by 
the Kansas City branch of the United 
Charles Crowell, 
factory representative of the Lovejoy 
company and manager of the sales com- 
pany, has joined the United Motors 
organization, going to Chicago as a 
special traveling representative. W. J. 
Lund and H. Williams of the Lovejoy 
Sales Co., also have joined the sales 
staff of United Motors Service, Inc., and 
will remain in Kansas City. 

W. H. Ejichelberger is manager of 
the United Motors branch here. 








Completes Plant Addition 


DETROIT, July 25—A large ad- 
dition to the plant of the Federal- 
Mogul Corp., manufacturer of bush- 
ings and bearings, has recently been 
completed and has been given over to 
engineering and production of close 
limit, interchangeable bearings. 





Wilkes Manages Reo Branch 


SAN ANTONIO, July 27—W. M. 
Wilkes has been named sales manager 
for the San Antonio branch of the Reo 
Motor Co. He formerly was in the 
automobile business in North Carolina 
but for the past few years has been 
in the business in Texas. 


Repossess Few 


In Flooded Area 


NEW YORK, July 25—Although 
finance companies are watching very 
closely developments in the flooded 
areas of the Mississippi no serious 
situation has yet arisen and none is 
expected, a canvass of the leading com- 
panies revealed today. Slightly in- 
creased repossessions in the districts hit 
by the floods are in evidence, but the 
number is not great enough to have any 
appreciable effect upon the business of 
the national companies. 

The Mississippi farming districts ad- ~ 
joining the river never have been very 
large markets for automobiles and what 
cars were sold have been mostly Fords. 
Finance companies that do a consider- 
able amount of Ford business are the 
ones that are most affected. 





Missouri Law Aids Roads 


KANSAS CITY, July 26—Two pro- 
visions of Missouri’s new road laws be- 
came effective July 1. One provision 
places the regulation and licensing of 
motor buses and freight truck lines in 
the hands of the public service com- 
mission and the other is intended to 
build up a system of improved roads in 
each county, connecting with state 
maintained roads. 





Cosford With Studebaker 


MONTREAL, CAN., July 27—E. J. 
Cosford formerly with the Reo organi- 
zation in Canada is now wholesale 
manager of the local branch of the 
Studebaker Corp. of Canada. 
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James Artman Dies 


After Short Illness 


Was Former Head of Chilton 
Co. and Founded Auto- 
mobile Trade Journal 


PHILADELPHIA, July 26—James 
Artman, founder of Automobile Trade 
Journal and president of the Chilton 
Co. until December, 1923, died at his 
summer home in Ocean City, N. Jd., 
early Monday morning, July 25, follow- 
ing an apoplectic stroke received a few 
days previously. He was born in 
Philadelphia 62 years ago and had been 
in active business all his life until his 
retirement from the presidency of the 
company at the time of its merger with 
the Class Journal Co. 

Mr. Artman’s career as a publisher 
started in 1894 when he acquired an 
interest in Cycling, a periodical pub- 
lished in the interests of bicycle riders. 
Mr. Artman had long been an enthusi- 
astic wheelman and retained his in- 
terest in wheelmen’s activities until 
comparatively recent years. 

In June, 1896, sensing the need of a 
publication devoted to the bicycle trade, 
he brought out the first issue of Cycle 
Trade Journal. Later, with popular 
interest turning to automobiles, the 
name of the publication was changed 
to Cycle and Automobile Trade Journal 
and its editorial activities widened to 
cover the new field. With the decline 
of the bicycle industry, the publication 
became the Automobile Trade Journal, 
the first issue under this name appear- 
ing in October, 1899. 


Joined by Buzby and Musselman 


For the first two years the Automo- 
bile Trade Journal was published and 
the business conducted under the name 
of Trade Publishing Co. In 1901, Mr. 
Artman was joined by George H. 
Buzby and C. A. Musselman and the 
company name changed to Trade Ad- 
vertising and Publishing Co. Mr. Art- 
man became president, Mr. Buzby, vice- 
president, and Mr. Musselman, treas- 
urer and general manager. The printing 
was done under contract for several 
years by the Chilton Printing Co., 
which was later bought by the three 
men. In 1910 the name Chilton Co. was 
adopted and the two organizations con- 
solidated. 


Chilton Directory Published 1908 


The first issue of Chilton Automobile 
Directory was published in 1908, after 
it had appeared for several years as 
“The Buyers’ Guide” in Automobile 
Trade Journal. The company’s ac- 
tivities were broadened to meet the 
growing needs of the automotive indus- 
try. The first issue of Commercial Car 
Journal appeared March 1911 and in 
July 1918 the company brought out 
Chilton Tractor Journal. Mr. Artman, 
from the start, supervised the editorial 
activities of the company, remaining 





James Artman 


Founder of Automobile 
and former president of Chilton Co., 
who died July 25, at Ocean City, N. J. 


Trade Journal 





as editor-in-chief of all publications 
until his retirement, and building up a 
splendid organization which was able 
to carry out his ideals after his retire- 
ment. 

The funeral will be held Thursday 
afternoon from the Oliver H. Bair un- 
dertaking chapel and burial will be in 
Philadelphia. Mrs. Artman, two sons 
and one daughter survive, together with 
two stepsons and one stepdaughter. 


Olds Motor Works 


Plans Big Production 
LANSING, July 28—With a schedule 
of 7000 units for domestic sales and 
750 for export, for August, the Olds 
Motor Works are planning a daily pro- 
duction schedule of 325 cars for next 
month. 

Due to the body shortage the plant 
has been able to operate only on a 
five-day schedule, recently. Bodies are 
now coming through, however, which 
will allow the company to go ahead with 
its proposed schedules. 

It is reported that stocks of cars 
in the hands of dealers are at the low- 
est point in months.. 











$2,075.00 in Cash 


ORE than two thousand 

dollars will be awarded to 
the most popular and efficient 
jobber salesmen in the nine U. 
S. A. trading zones. Read the 
conditions of contest in another 
part of this issue and boost your 
favorite salesman by clipping 
the voting coupon and sending it 
promptly to the contest editor of 
MOTOR WORLD WHOLE- 
SALE. 




















Motor Age 


LaSalle Adds 3 


Custom Bodies 


Fleetwood Built Coupe, Sedan 
and Cabriolet Round Out 
Complete Line 


DETROIT, July 27—Three new cus- 
tom built bodies originated by Fleet- 
wood have been added to the LaSalle 
line. These include a_ two-passenger 
coupe, listing at $4,275, a five-passen- 
ger sedan at $4,475 and a town cabrio- 
let listing at $5,000. 

Special appointments in the coupe 
include a one-piece windshield, courtesy 
lights in the dust shield and a light 
flooding the package compartment in 
the rear deck. 

Special equipment in the sedan in- 
cludes two foot cushions and a pillow 
for the rear seat, smoking set with 
cigar lighter and ash trays, walnut 
vanity case, clock, mirror, memo pad 
and two silver perfume bottles, all in- 
closed in the vanity case. 

Finish of the chauffeur’s compart- 
ment in the town cabriolet is in leather, 
while the rear quarters are in broad- 
cloth. The rear seat is divided by a 
collapsible arm rest. 





Marmon Enlarges Plant 


INDIANAPOLIS, July 27—As a 
further step in the expansion program 
of the Marmon Motor Car Co. increased 
facilities will be accomplished by com- 
pletely utilizing for the building of 
motor cars the immense factory known 
as Plant No. 1 formerly occupied by 
the flour mill division which recently 
was sold to the Allis Chalmers Com- 
pany of Milwaukee, is the announce- 
ment by officials of the company of an 
important extension in manufacturing 
facilities. 

According to H. H. Brooks, general 
sales director, the expansion was 
necessitated by the rapid increase in 
the sale of the Marmon Eight. 





Pennington Sales Manager 

CINCINNATI, July 25—J. H. Pen- 
nington is now sales manager of 
the Mason Towle Co., distributor of 
Dodge cars in Cincinnati and vicinity. 
Pennington has been with the company 
for 11 lyears during which he has 
handled both sales in the passenger car 
and commercial truck division. 





Railback Made Sales Head 

PORTLAND, ORE., July 26—L. G. 
Railback has been appointed sales- 
manager of the Braly Auto Co., distrib- 
utor of Franklin cars in this territory. 
He recently led the entire United States 
in a 90-day contest in the sale of 
Franklin cars. 





O’Brien Takes Eastern Trip 
LANSING, July 22—Thomas 
O’Brien, sales manager for the Duplex 
Truck Company is in the East opel- 
ing up new territory for his company. 
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July 28, 1927 


Stunt Driving 


Is Condemned. 


i eatelneneeieeneeaiiell 


Moskovics Criticizes Use of 
Public Highways for 
Tests of Speed 


INDIANAPOLIS, July 28—The 
seeming growth of “stunt” driving of 
automobiles on the highways, with at- 
tending details of tragic accidents ap- 
pearing in the newspapers, is arousing 
condemnation among leading automo- 
bile manufacturers. 

“Tt is an outrage to every sense of 
fairness to the public on whom we must 
all depend for our success,” is the way 
F. E. Moskovics, president of the Stutz 
Motor Car Co. of America, Inc., sums 
up a righteous criticism. 

“Speed for safety’s sake is one thing, 
but deliberate speed for some personal 
notoriety or commercial publicity where 
the lives of the public are at stake can- 
not be too severely condemned,” con- 
tinues Mr. Moskovics. 

“Seemingly with greater liberty 
comes greater license. Only a few 
years ago 10 miles an hour was the 
legal limit for driving on the roads. 
Now many states permit a maximum of 
40 miles an hour. 

“But practically all states and all 
communities and all right-thinking men 
regard the qualifying clause covering 
reckless driving as the real germ of 
safety. In other words, any rate of 
speed—taking the condition of the 
road, the density of traffic, the weather 
and other factors into consideration— 
may be rightfully deemed reckless. 

“And it must be nothing but sheer 
reckless driving when so-called road 
records are attempted and the lives of 
the public are endangered. 

“Speed trials and endurance runs 
may be conducted without danger to 
the public, but such performances 
should be restricted to their proper 
places. Certainly the highways and by- 
ways of the country are not those 
places and heavy punishment should be 
the lot of those participating and those 
who encourage such monstrous abuse 
of a citizen’s rights.” 





Chevrolet Dealers Meet 


DAVENPORT, IOWA, July 26— 
Chevrolet dealers from the 10 counties 
in the Davenport and Cedar Rapids dis- 
trict of the Chevrolet Motor Co. met this 
week in the Blackhawk Hotel where 
L. F. Ryer, sales manager; K. H. May, 
assistant sales manager; W. F. Cornell, 
Sales promotion manager; J. E. John- 
son, acounting manager; C. F. Swan- 
Son, parts and service manager; E. N. 
Fitch, service promotion manager, and 
R. C. Clark, service school instructor, 
all of Des Moines, were in charge. 





Central Takes on Oldsmobile 
WORCESTER, July 27—The Central 
Motor Sales Co., with sales and services 
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By SAM U. L. SPARKS 


AM, you are a nut!” says my bitter half to me the other day. 

Well, that little pleasantry set me to thinking. I been noticing for some 
time that every time I come into my shop, which it is the Enterprise Garage, 
here at Sparks Corners, the lads which I have got working for me—or any- 
how they are on the payroll—pick up a monkey wrench. 

Maybe they have got the same kind of a opinion of me as the wife has. 
And no doubt everybody is right. If they’s a dumb-bell it most usually ain’t 
always the other guy. Take this here boxfighting game for an instant. 








Ain’t much difference between a successful boxfighter and a crackerjack 
salesman, take it from one which has been one and ain’t a has-been in the other. 
* * *K * 

If you expect to sell a bus you had ought to know something about the bus, 
just like you had ought to know what your dukes is for in the ring, if you don’t 
want the other guy to knock you for a gool. 

* * * * 

But the big thing is to know the goof which you are tackling. I gotta admit 
they ain’t nothing scientific about the way I sell automobiles, but it don’t do 
no harm to sometimes exercise a little common sense. I talk to a prospect, 
and has he got a cut-off chin don’t mean nothing to me. Further and more, 
if he has a low brow or a high brow don’t mean no more to me than has he a 
Roman nose or is it his own. But has he got a cowley-flower ear, then it 
means something and I tackle him accordingly. 

One of the little tricks of the manly art which is sometimes called the fight 
game is to know what your adversus has got and you most usually watch him 
work out or maybe give him the double-O when he is in action. The same 
system had ought to be used when the guy in the other corner is a prospect for 
a bus. 

I studied how to sell automobiles at a night school, and I know. 


When you are wised up on the weak points of the bus your prospect has been 
driving, that is where to tackle him. Give him an ear full of how strong your 
bus is in them respects. But don’t knock the other bus. 

And keep punching. 














I never heard tell of a boxfighter winning a fight which thought he was 
licked before he crawled through the ropes. And many’s the cuckoo which has 
been knocked galley-west which thought the guy in the other corner was 
a set-up. 

The way to win a fight is to go careful, and feel the guy in the other corner 
out for a round or two. 

What I mean, don’t do all the leading yourself. Give your prospect a chance 
to do some talking his-self. He is maybe only human like you are, and if 
you listen to what he says, he might maybe listen to what you say. 


And what’s furthermore, you can sometimes learn more by listening than 
by talking. 





departments at 60 Portland St., has 
been appointed distributor for the Olds- 
mobile line in Worcester county and 
vicinity. E. P. Woodman, manager, 
states that the company will still re- 
tain its Stutz agency. The Jordan- 
Worcester Company, Inc., will continue 
as an associate dealer handling the 
lines. 


To Travel for Splitdorf 

DALLAS, July 27—James Keller 
Beach, formerly of the Hassler Texas 
Co., has joined Splitdorf Radio Corp. 
as an executive representative traveling 
out of the Chicago branch. His terri- 
tory covers: Oklahoma, Kansas, Ar- 
kansas, Louisiana, with headquarters 
at Dallas. 
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Auburn’s Income 
Shows Increase 


Close to Million Dollar Net 
for Six Months—Stock 
Earns $9.39 Share 


AUBURN, IND., July 27—Net prof- 
its and car sales for the Auburn Auto- 
mobile Co. for the first six months of 
this year, practically equal the entire 
production of 1926, according to an an- 
nouncement of Pres. E. L. Cord at a 
recent stockholders’ meeting. 

The company reports a net income 
of $865,869 for the six months ending 
May 31. After taxes and other charges 
are accounted for this sum shows a net 
per share of $9.39 on the 92,171 shares 
outstanding. One year ago the com- 
pany showed a net of $560,848 for the 
six months’ period and a net of $8.30 
per share on 67,572 shares outstanding. 

The balance sheet of May 31, 1927, 
shows total assets, as of May 31, 1927, 
of $7,691,927, current assets of $6,369,- 
952, current liabilities of $1,328,078 and 
a profit and loss surplus of $2,956,199. 


Automobile Thefts 


Gain in Baltimore 


BALTIMORE, July 16—Increase in 
automobile thefts in Baltimore has 
reached “disturbing proportions,” ac- 
cording to the report of the police de- 
partment for the first quarter of 1927. 
The survey shows that 726 automobiles 
were reported stolen during the first 
three months of this year. This num- 
ber is 211 greater than for the same 
period of 1926 and twice the number 
in 1924. 

The police recovered 98.7 per cent 
of all automobiles stolen. 











Canadian Tire Exports 
WASHINGTON, July 28—Exports 
of automobile casings from Canada dur- 
ing May total 132,710, compared with 
April exports of 117,648. Exports for 


the first five months of this year were: 


756,000, compared with 440,000 ex- 
ported during the same period last year, 
according to figures furnished the auto- 
motive division, U. S. Department of 
Commerce. 

Exports of inner tubes totaled 131,- 
759, compared with 145,825 tubes in 
April. 





Buy Studebaker Branch 

MINNEAPOLIS, July 26—Henry W. 
Byers and A. J. Patro of the Byers- 
Patro Motor Co., 114 Fifth St. SE, 
have bought the Studebaker retail 
sales branch at St. Paul. L. W. 
Sidwell, branch manager since April 15, 
has been transferred to the factory. 





Form New Dealership 
DENVER, July 25—W. M. Marshall 
is president and D. R. Bristol secretary, 
of ‘Gardner-Colorado Motors, Inc., 
which has opened at 1257 Broadway. 
The firm will be Gardner distributors 


Motor Age 




















Chrysler “62” Roadster 


The Chrysler reputation for dash and charm is heightened by the appearance 
of “The Great New 62” Roadster, with rumble seat, just announced by the 
corporation. It sells for $1,175 





for Colorado, and parts of Wyoming, 
Nebraska and New Mexico. Sales of the 
Gardner have not been pushed in this 
field for about a year, but the new 
firm is already placing agencies 
throughout the territory, and _ wil! 
make a substantial showing at once 
says Mr. Marshall. 





W. H. Metcalf to Address 


Association Managers 
PHILADELPHIA, July 26—Those 
who attend the National Association of 
Automobile Show and _ Association 
Managers at Chicago, July 28 and 29, 
will hear some real oratory. W. H. 
Metcalf, executive secretary of the 
Philadelphia Automobile Trade Asso- 
ciation, is scheduled to address the 
gathering. 


Addition for Paige Plant 


DETROIT, July 26—Contracts for 
two new additions to the Paige factory, 
which will add approximately 50,000 
square feet of floor space, have been 
let, according to Joseph B. Graham, 
president. One of the additions will be 
to the factory proper and the second 
will be to the plant garage. The ex- 
tension will give Paige approximately 
1,000,000 square feet of factory floor 
space. 








Runs Into Money, 


Buys Automobile 


PORTLAND, ORE., July 27 
—Mad Bull, an Indian with 
winged feet, who won $1,325 
in prize money for finishing 
first in a 480-mile race, spent 
$1,050 of the sum within two 
hours after receiving it for a 
sedan with his name printed 
on the door. Then he took his 
mother on his initial motor 
trip. 




















Chrysler Develops 


New Powerplant 


DETROIT, July 27—A new high com- 
pression engine, to be known as the 
Chrysler “Red-Head,” is announced by 
the Chrysler Corp. 

This newly developed engine and as- 
sembly is distinctly different from the 
ordinary engine and is a development 
which has been followed through the 
wider distribution of higher grade mo- 
tor fuels. 

In the development of the original 
Chrysler engine, Chrysler engineers 
were able so to perfect the design which 
had to do with the utilizing of fuel, 
that they were able to employ a higher 
compression ratio. In the higher com- 
pression motor the volume of gas drawn 
into the cylinder was almost exactly the 
same as it was in the previous type. 





Willys Canadian Sales Gain 


OSHAWA, ONT., July 26—Plans are 
now being made by the Willys-Over- 
land Sales Co., Ltd., to enlarge its plant 
and manufacturing facilities to take 
care of greatly increased demand. This 
company, from Jan. 1 to June 22, has 
exceeded the total volume of business 
done throughout 1926. 





Currier on Trip 


COLUMBUS, OHIO, July 28—G. T. 
Currier, salesmanager of the Lancaster 
Tire & Rubber Co., who makes his head- 
quarters at the company’s general offi- 
ces in Columbus, left shortly after July 
1 on an extended business trip to St. 
Louis, Kansas City, Denver, Salt Lake 
City, Omaha, Minneapolis and Chicago. 





L. W. Latimer Promoted 


MONTREAL, CAN., July 26—L. W. 
Latimer, sales manager of the Gotfred- 
son Corp., Ltd., has been promoted to 
the position of local branch manager. 
He succeeds the late L. W. Pearson. 
Mr. Latimer has been. with the local 
branch for. the past three years. 
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July 28, 1927 


Troupes Show 
New Oakland 


Factory Executives Take to 
Road With Exhibits of 
All-American Six 


DETROIT, July 28—A _ successful 
effort to get around the problem of 
showing a new model to a dealer or- 
ganization was introduced by the Oak- 
land Motor Car Co., before announcing 
the Oakland All-American Six. Seven 
groups were organized, each consist- 
ing of two factory executives. Each 
group was assigned a railway express 
ear. This car was loaded with one of 
the new models, a complete stage set- 
ting, manufactured by a _ theatrical 
scenery company, floodlights and a full 
supply of all new parts used, together 
with parts used in former models. 

With this equipment the various 
groups, by establishing a schedule sim- 
ilar to that of theatrical road com- 
panies, were enabled to cover the en- 
tire Oakland dealer organization of 
3000 in a short time. Exhibitions and 
lectures, each lasting two days, were 
arranged in the 25 principal distribut- 
ing centers of the United States. Dis- 
tributors brought in the dealers from 

(Turn to page 22, please) 





Reach Agreement 

DETROIT, July 27—An agreement 
has been reached between the insurance 
companies and the Briggs Mfg. Co. 
whereby the latter will receive $2,265,- 
870 for the fire loss to plant and equip- 
ment at the Harper Ave. plant on April 
23. The settlement does not include 
compensation insurance for the 20 per- 
sons who lost their lives in the con- 
flagration. 





Votes Against Excise Tax 


CHARLOTTE, N. C., July 26—The 
growing nation-wide movement for 
elimination by Congress of the excise 
tax on automobiles gained the endorse- 
ment of the Charlotte Automotive 
Trade Association when a resolution 








Al Schaller Prize 
Reo Merchandiser 


TOLEDO, July 25—Albert 
A. Schaller, local manager of 
the Reo-Adams Co., has re- 
ceived a diamond set emblem 
pin as a member of the Reo 
Half-Million Dollar club. As 
a Reo salesman he has sold 
$764,198.81 worth of Reo cars. 




















advocating that action at the meeting 
of Congress in December was adopted. 

J. P. Harris, of Burwell-Harris Com- 
pany; Lee A. Folger, of C. C. Codding- 
ton, Inc., and Charles E. Lambeth, who 
is interested in several automotive 
concerns, were named by Fred Ander- 
son, president of the association, as 
members of a committee to direct the 
arousing of sentiment, especially among 
members of Congress, in favor of this 
proposition. 





Paige-Detroit Plant 
Adds 50,000 Square Feet 


DETROIT, July 27—Plans for the 
construction of additions to the factory 
of Paige-Detroit Motor Car Co. total- 
ing nearly 50,000 sq. ft. of floor space, 
were announced by Joseph B. Graham, 
president, yesterday. 

Contracts calling for two new units 
as additions to the main factory, which 
will afford nearly an acre of additional 
floor space for the production of Paige 
cars, and substantial enlargement of 
the present factory garage, have been 
let to the M. J. Hoffman Construction 
Co. of this city. The new units will 
be built at a cost of approximately 
$150,000. 





Goodyear with Gen. Export . 

NEW YORK, July 27—J. P. Good- 
year, formerly with the Robbins & 
Myers Co., has joined the general manu- 
facturing department of the General 
Motors Export Co., and after a short 
stay at the New York office will sail 
for Melbourne. 
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Careless Owner 
Car-less Owner 


Drive by NACC Members 
Urges Automobiles Be 
Locked When Left 


NEW YORK, July 27—Aiming to 
save hundreds of thousands of dollars 
annually for the automobile driver, the 
motor car manufacturers of the coun- 
try have started a campaign urging 
the private car owner always to lock 
his automobile when not using it. 

Directors of the National Automobile 
Chamber of Commerce have recom- 
mended that each motor company in- 
clude in its instruction book a page 
on the necessity of locking the car when 
it is not in use. 

Thousands of vacations will be 
spoiled this year because of this in- 
attention on the part of the automobile 
user. The unlocked car is an invitation 
to the casual thief as well as to the 
professional car stealer. 

Still more serious both to society 
and to the owner are those cases 
where cars are taken for use in crimes 
of various kinds. 

This preventive campaign is being 
carried on by the insurance committee 
of the N. A. C. of C., of which William 
E. Metzger is chairman. 





$140,958 Gardner Profit 

NEW YORK, July 27—Gardner Mo- 
tor Co., Inc., reports for the six months 
ended June 30, 1927, profit of $140,958, 
after depreciation and charges but be- 
fore Federal taxes. 





Walker Takes on Hudson-Essex 

MINNEAPOLIS, July 28—Chester 
E. Walker, who for more than 15 years 
has been with the Pence-Buick organi- 
zation with headquarters in Minne- 
apolis, Minn., has resigned as manager 
of the branch at Duluth, Minn. He will 
enter business as a distributor, han- 
dling the Hudson-Essex line in south- 
ern North Dakota. 














John Cleary Says— 


q Remember that all the good will created by a worthy prod- 
| uct, true advertising and honest merchandising, can be 
destroyed by a discourteous salesman, a careless mechanic, 

an impolite clerk or a promise not fulfilled. 
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Oldsmobile Distributors, Branch Managers and ] 


An intensive sales program for the coming fiscal year was described to Oldsmobile distributors, branch managers and foreign re 
addressed by Pres. 1. J. Reuter, Vice-Pres. and Gen. Sales Mgr. D. S. Eddins and other Oldsmobile officials and department 


optimistic outlook in their various territories, would result in 








Hudson Profits 
$3.62 Per Share 


NEW YORK, July 26—Hudson 
Motor Car Co. for the second quarter 
reports net profit of $5,791,048 after 
depreciation and Federal taxes, equal 
to $3.62 a share earned on the 1,596,- 
660 shares of no par stock outstanding. 
This compares with $4,026,515 or $2.52 
a share in the preceding quarter and 
earnings of $2.49 a share on the 1,330,- 
050 shares in the second quarter of last 
year. 

Net income for the first half of 1927 
jumped to $9,817,563 after the above 
charges, equal to $6.14 a share on 
1,596,660 shares, against $6,057,337 or 
$4.55 a share on 1,330,050 shares in 
first six months of previous fiscal year. 





Adds Service Stations 


NEWARK, July 28—Splitdorf Elec- 
trical Co. has added a great many 
service stations in its program of ex- 
pansion. 

Those recently named are as follows: 
A.C. Walker, Inc., 518 E. Fourth Street, 
Long Beach, Calif.; H. S. Webb Auto- 
motive Works, Lancaster, Calif.; Hills 
Auto Elec. & Batt. Shop, Calexico, 
Calif.; Shumaker Electric Co., Bucklin, 
Kan.; Klep’s Auto Elec. Serv. Co., 12 
Gould Street, Norwood, Mass.; Neeley 
& Martin, Sanger, Calif.; Maywood 
Garage, Corning, Calif.; Automotive 
Electric Service, Eureka, Calif.; Small- 
comb Motor Co., Livermore, Calif.; 
Robt. Biederman, Fresno, Calif.; Mar- 
vin Leedom, Indio, Calif.; Auto Elec- 
tric Service Co., 1515 Adams Street, 
LeGrande, Ore.; Lonner Ralston, Dal- 
las, Ore.; Enterprise Electric Co., Che- 
halis, Wash.; Electric Service Station, 
Billings, Mont.; H. L. Smith Batt. Co., 
Reno, Nevada; F. W. Birnie, 167 W. 


Colorado Street, Pasadena, Calif.; 
Three-O Tire, Battery & Supply Co., 
Joplin, Mo.; W. H. Barr, 12th Avenue, 
Natick, Mass.; W. H. Barr, 30 South 
Street, Framingham, Mass.; Ewing- 
Thomas Auto Elec. Serv., 150 Fifth 
Avenue, Nashville, Tenn.; B. & S. Elec- 
tric Auto Service Co., 210 Front Street, 
Woonsocket, R. I.; Genuine Parts Co., 
903 Market Street, Wheeling, W. Va.; 
Parkhurst Auto Electric Co., Lincoln, 
Neb.; Grone’s Implement Store, At- 
wood, Kan.; Clark Battery Co., Wel- 
lington, Kan.; Justice Battery Co., 
Anthony, Kan.; F. A. Wright Batt. 
Co., Tampa, Fla.; Dakota Motor Supply 
Co., Grand Forks, N. Dak.; Automotive 
Electric Service Co., Akron, Ohio. 





Bendix Gets Brake Patents 


The Bendix Brake Company has 
recently secured the patent rights 
throughout the world on the self-con- 
tained servo brake, designed by Louis 
Coatalen for the Sunbeam-Talbot- 
Darracq interests. The S-T-D interests, 
it will be remembered, built the Sun- 
beam “mystery” car that established 
a world’s record speed. 








Plants Cover 2 


Square Miles 
SOUTH BEND, IND., July 


26—According to a recent survey 
of plants and property. Stude- 
baker plants and facilities now 
cover nearly two square miles. 
South Bend, Detroit, and Walk- 
erville plants include more than 
eight million square feet of floor 
space, and occupy 1100 acres of 
ground. In the South Bend 
plants alone 6,185,000 feet of 
floor space are devoted to manu- 
facturing and laboratory facilities. 




















Lower Payrolls 


Than Last Year 


WASHINGTON, July 28—The num- 
ber of workers in the automobile in- 
dustry on July 1 of this year show a 
decrease of 5.3 per cent, compared with 
the number on the payroll July 1, 1926, 
according to data just announced here 
by Ethelbert Stewart, commissioner of 
labor statistics. During the same period 
the pay rolls in the automobile industry 
were decreased 17.2 per cent. 

Based on reports from 10,546 manu- 
facturers in 54 of the principal indus- 
tries, employment as a whole decreased 
0.7 per cent in June as compared with 
May and payroll totals decreased 2.4 
per cent, the Bureau finds. This is the 
third successive month of decreased em- 
ployment. 


Sees Foreign Trade Gain 


DETROIT, July 25—According to E. 
C. Morse, director of export sales of the 
Chrysler Sales Corp., who has just re- 
turned from a five months’ trip abroad, 
the outlook for the automobile indus- 
try in foreign markets is bright, both 
in Europe and South America. 

Mr. Morse sees great benefit from 
the visits of various South American 
delegations to the United States and 
also visits by parties of Americans to 
South America. He states that the dis- 
interested “big brother” attitude of the 
United States has left a marked im- 
pression on Latin-Americans, bringing 
about a strong sentiment for better 
highway systems. 








Adds Storage Building 
OKLAHOMA CITY, July 25—The 
Ferguson-Olander Motor Co., Chrysler 
agent here, has taken over the 
old Winter Garden Dance pavilion at 
6 West 5th Street, and will use it mainly 
for storage purposes. 
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Foreign Representatives Convene at Factory 


representatives at the annual summer sales conference just held at the Oldsmobile factories, Lansing, Mich. The sessions were 
heads. Oldsmobile distributors were unanimous in declaring that the factory plans for the coming year, together with the 
increased business this fall and winter. 












































° Minn., has been formed by Horace G. ° 
Canadian Output Whitmer and J. W. Hulme, to make Speedwagon Line 
a windshield antiglare device. Other | 
T Shows Increase accessories will be manufactured. Now Comp eted 
n- WASHINGTON, July 28—The total ° LANSING, July 26—It is estimated 
n- Canadian automotive output in 1926 Travels 13,000 Miles _ by. Clarence Triphagen, general sales 
a was $133,598,456 compared with $110,- MOLINE, ILL., July 25—Benjamin manager of the Reo Motor Car Co., that 
th 835,386 in 1925 and $88,480,418 in 1924, Heywood of Heywood & Sons, Limited, Reo dealers, with the five new models 
16, according to revised figures furnished distributor for Velie cars im South of Speedwagons, now have a coverage 
re the Department of Commerce by John Africa, recently made a journey of 13,- of 91 per cent in the commercial car 
of F. Deming, vice-consul at Montreal. 000 miles to visit the plant of the Velie felq compared with 9 per cent in 1926. 
od There were 24,611 cars produced dur- Motors Corporation at Moline. During Last year dealers had but three 
ry ing the month of April, while the total his visit here Mr. Heywood expressed models, a 1% ton, 1% ton and a two- 
for the first four months of this year great optimism for the future of the ton job while this year they have jobs 
- was 81,892 cars, valued at $50,900,000, automobile business in the more pro- ranging from % ton to 3 tons. Sale 
of he reports. Capital employed by 11 gressive areas of South Africa. of Speedwagons, last year, aggregated 
we companies in Canada producing cars ; , 27,000 units, and, despite the late start 
ith and trucks, amounted to $82,891,968, Capistrant Service Manager on the line the factory predicts that 
2.4 employing a total of 11,905 workers as MINNEAPOLIS, July 27—Ray gales fon 1927 will total approximately 
he against 10,301 in 1925. Capistrant, for eight years with the 49000 units. 
m- Pence Automobile Co., has been ap- 
Will Ask Court ‘Test printed service manager for the Williams Succeeds Berry 
CHARLOTTE, N. C., July 27—A KANSAS CITY, MO., July 23— 
E. Situation regarded as extremely serious John D. Berry, who has been the sales 
the vd — — _ ——— i representative in this territory for 
re- — we See He Also Likes It Dodge Brothers Motor Co., Inc., has 
when the State Corporation Commis- . iaiaael 
ad, . resigned from the organization. W. F. 
sion, at Raleigh, granted the Seaboard J. LESCHER, Moon “S 
us- ag . Cc Philadel- Williams of Chicago has been named 
th Air Line Railway authority to operate Motors Corp., ilade ‘ng aaeneneeih iin. ie. inatinen: nin ai 
. a motor bus line paralleling an es- phia, in a recent letter to the 2 a ee m a 
: , . district representative of the Graham 
tablished privately operated line. At- Chilton Class Journal Co., has a 
om ; . Brothers organization in Chicago. Prior 
a torneys for the Carolina Motor Car- the following to say about the to that h Satin diteen diietaihinaaes h 
’ j riers’ Association stated here that Chilton Rapid Flat Rate Price oil ea — oe 
.~ events may prove this action was ‘the List: ae 
ce entering wedge” in a feared effort of “It never once entered my . 
lis the great railways to obtain control mind that a flat rate schedule Grasmick Sales Manager 
the 
of this state’s motor bus transporta- could be so comprehensive and CINCINNATI, July 26— George 
im Sn nt . . Grasmick, Oldsmobile salesman, has 
ing tion after private operators did the yet so simple. In checking , ' 
| experimenting and paid the price of over the prices pertaining to been made sales manager for the New- 
ter ing pi 9 , Oldsmobile Co., Newport, Ky. His 
being pioneers. the different cars I have repre- — ‘Earl will 'b — t Y pstlnn- th 
An injunction to restrain the Sea- sented in the past 10 or 12 i Ss wa SS eee WW 
— oo —v —_ = years, I believe that if the —_ 
ority granted by the Corporation price were multiplied by 10 it 
Commission will be sought by the would probably be about what McKeough Opens New Showroom 
the privately operated bus lines. the Chilton Rapid Flat Rate CHATHAM, ONT., July 25—A new 
at . i Price List would be worth to showroom, recently opened by G. G. 
inly Will Make Antiglare Device the average repairman.” McKeough, Kent County distributor for 
MINNEAPOLIS, July 25—The Rain- Hudson-Essex cars, is said to be one of 
bow Manufacturing Co., St. Paul, the largest in western Ontario. 
















































































Pittsburgh Car Dealers Visit Fordson Plant 





Motor-Age 


Members of the Pittsburgh Automobile Dealers Association shown in the photograph, were recent visitors at the 
Fordson plant while on a pilgrimage to Detroit, Windsor, T oronto and other attractive way stations. Information as 
to whether they carried the canes upon their return to Pittsburgh is not available, but anyone may have three guesses 





Tire Production 


Off—Stocks Gain 


NEW YORK, July 28—Increased 
inventories of all types of casings and 
inner tubes, except high pressure inner 
tubes, is shown as of June 1 in the 
monthly report of the Rubber Associa- 
tion of America, Inc. Shipments and 
production are lower in all classes ex- 
cept high pressure cord casings. Com- 
parisons follow: 

Pneumatic Casings—All Types 





Inven- Produc- Ship- 

tory tion ments 

May, 1926 9,257,403 3,767,546 3,908,328 

April, 1927 9,091,787 4,724,748 4,276,464 

May, 1927 9,346,581 4,613,945 9,243,078 

Inner Tubes—All Types 

May, 1926 15,855,372 4,611,917 4,278,215 

April, 1927 13,351,406 5,529,936 4,769,385 

May, 1927 13,792,496 5,053,018 4,605,277 

Balloon Castings 

May, 1926 3,100,464 2,084,687 1,823,411 

April, 1927 3,794,709 2,741,841 2,417,926 

May, 1927 4,106,840 2,708,350 2,337,572 

Balloon Inner Tubes 

May, 1926 4,449,433 2,488,625 2,159,744 

April, 1927 5,302,394 3,131,335 2,492,473 

May, 1927 5,830,272 2,907,364 2,342,781 
High Pressure Cord Casings 

May, 1926 4,868,505 1,492,951 1,848,177 

April, 1927 4,674,295 1,923,402 1,773,314 

May, 1927 4,685,780 1,867,667 1,805,930 
High Pressure Inner Tubes 

May, 1926 11,405,939 2,123,292 2,568,471 

April, 1927 8,049,012 2,398,601 2,276,912 

May, 1927 7,962,224 2,145,651 2,262,496 
Show New Oakland 
(Continued from page 19) 

contiguous territory for these two 


days, and the factory was able to get 
the whole story, from a sales, manu- 
facturing, advertising and _ service 
angle before each dealer. 

An idea of the comprehensiveness of 


the territory covered in the short space 
of a week can be obtained from the 
schedule. Party No. 1, headed by A. 
R. Glancy, president, and W. B. Saw- 
yer, eastern salesmanager, covered 
Buffalo, New York, Boston and Phila- 
delphia. Party No. 2, under Hugh 
Higginbottom, director of distribution, 
and J. H. Otis, assistant director of 
service, covered Pittsburgh, Charlotte, 
Atlanta and Memphis. W. H. Cham- 
berlin, director of sales development, 
and B. H. Anibal, vice-president in 
charge of engineering, exhibited and 
lectured at Chicago, Minneapolis, 
Omaha and Denver. Party No. 4, un- 
der E. H. Lubeck, western salesman- 
ager, and C. F. Worfolk, sales develop- 
ment manager, covered St. Louis, Kan- 
sas City, Mo., Oklahoma City and 
Dallas. W. E. Fellows, director of 
advertising, and A. J. Brandt, vice- 
president in charge of operations, with 
Party No. 5, covered Salt Lake City, 
San Francisco and Los Angeles, while 
party No. 7, under W. M. Warren, 
Seattle district manager, and W. M. 
Buck, special representatives of sales 
development, covered Spokane, Seattle 
and Portland. 


Exhibit In Synagogue 
Meetings were held in the best avail- 
able place. Wherever dealers’ show- 
rooms were not equipped to handle 
such a showing, theaters, hotel ball 
rooms, and, in one case, a synagogue, 
were used for meetings. 





A. R. Kroh 

DETROIT, July 25—A. R. Kroh, for 
a number of years on the staff of the 
National Automobile Dealers Associa- 
tion, died at his home in Oswego, IIL., 
July 11, following a short illness. For 
the last year he was on the staff of the 
Minneapolis Tribune. 


Paige Dealers 


View New Cars 


DETROIT, July 28—Two hundred 
Paige distributors and key dealers from 
throughout the country arrived in De- 
troit Thursday for a two-day sales 
meeting. The party was taken to the 
plant Thursday morning where Robert 
C. Graham, vice-president, in charge 
of sales, officially welcomed the dealers, 
after which they inspected the improved 
Paige models which will be introduced 
to the public soon. 

After luncheon at the factory, J. B. 
Graham and Henry Krohn, outlined the 
fall sales plans and allotments and in 
the evening a dinner was held at the 
Book Cadillac Hotel, followed by a trip 
on the Detroit River. Additional meet- 
ings were held at the factory Friday, 
followed by luncheon at Birch Hills 
Country Club and an inspection trip of 
the new Wayne Body Corp. plant re- 
cently purchased by Paige. 


Seiberling Nets $826,958 


NEW YORK, July 28—Seiberling 
Rubber Co. reports sales for the first 
half of this year totaling $7,298,011 and 
net earnings of $826,958, after interest, 
depreciation and all charges except 
Federal taxes. After setting aside 
$50,000 for contingencies and after pay- 
ment of preferred dividends, $796,958 
was added to surplus. In the corre- 
sponding period of 1926, sales totaled 
$6,616,652 and net earnings $182,235. 








Marvel Carburetor Net Gain 


NEW YORK, July 28—Marvel Car- 
buretor Co. reports for the first half 
of 1927 a net income of $328,888 after 
all charges and taxes. This is equal to 
$4.36 a share earned on the 75,000 out- 
standing shares of stock. 
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Willys-Overland 
N.Y.C. Sales Gain 


Six Months’ Total Show 40 
Per Cent Increase In 


Gotham District 





NEW YORK, July 26—Figures for 
the first six months of 1927 show the 
registration of new Whippet and 
Willys-Knight cars in metropolitan 
New York to be 40.5 per cent greater 
than those for the corresponding period 
of last year. 

Every county in the metropolitan ter- 
ritory showed a material gain over last 
year, the biggest records for sales in- 
creases being registered in Richmond 
County where the sale of Willys-Over- 
land cars was 11.3 per cent of all new 
car registrations for the January-June 
period of 1927. 

Records were broken in June again 
when Willys-Overland reported an in- 
erease of 37.4 per cent in new car 
registrations as compared with the cor- 
responding month last year. For the 
same period the industry showed a loss 
in new car registrations of 3.5 per cent. 

For the six months of 1927 more 
than 5060 new Willys-Overland cars 
were registered in this section, of which 
3024 were Whippet fours and sixes, and 
2041 Willys-Knights. The total num- 
ber of new Willys-Overland cars regis- 
tered for the same period last year 
was 3606. 


Mail Truck Survey 


WASHINGTON, July 27—A survey 
of the mileage gotten from the 40,000 
motor trucks used in the mail service 
has just been completed by the Post 
Office Department. 

The purpose of the survey was to 
see how the trucks stood up in mail 
service compared with private use. In 
the main it was found that their life 
was shorter and their mileage less than 
trucks used in commercial life. This is 
explained by the fact that there is so 
much starting and stopping of ‘mail 
trucks. In city service the truck is 
Stopped probably every two blocks. 

The figures arrived at and the con- 
clusions reached would not be the basis 
of a fair comparison and it is for this 
reason that the Department has an- 
nounced its intention of not making 
public the figures. 





Takes Action on Tax 

WILMINGTON, DEL., July 19—The 
Wilmington Auto Trade Association, 
at its last meeting, took action in sup- 
port of the National Automobile Deal- 
ers Association’s campaign looking 
toward a reduction of government tax 
On cars. The following committee was 
appointed to conduct a campaign of 
education here in that behalf and also 
to take the matter up with members of 
Congress from this state, also to at- 








R. M. Hatfield 


R. M. Hatfield, who recently resigned as general service manager of Olds Motor 
Works, as mentioned in a previous issue of Motor Ace, and T. H. Stambaugh, 
who succeeded him. 





T. H. Stambaugh 





tend any committee meetings that may 
be held at Washington on the subject: 
Edward L. Hobbs, representing the H. 
A. White Co.; F. J. Patterson, presi- 
dent of Motor Car Service Co., and 
George Bacher of the Automobile Sales 
Co. 





Ask Better Lights 


WASHINGTON, July 28—In a cam- 
paign on improper automobile head- 
lights, conducted by government 
officials and the American Automobile 
Association here, it was found that out 
of 2862 cars tested the first week, less 
than two per cent of them had their 
lights correctly adjusted. 

Traffic officials, conducting the tests, 
declare that “the failure of the auto- 
mobile manufacturer properly to con- 
struct headlights, is the outstanding 
shortcoming of an otherwise highly 
efficient industry.” 





Take on Houdaille 

BUFFALO, N. Y., July 28—The 
Houde Engineering Corp. announces the 
appointment of the Bowker-Hamblin 
Tire Co., Inc., of Worcester, Mass., as 
exclusive Houdaille hydraulic shock- 
absorber ‘distributor for Worcester 
County, Mass. 

C. Grant Bowker is president of the 
company and T. T. Hamblin, secretary 
and treasurer. 


T. D. Dobson Promoted 


WALKERVILLE, ONT., July 26— 
James D. Dobson, formerly wholesale 
manager for the Studebaker Corp. of 
Can. at Montreal, has been made branch 
manager at Calgary. 


Hudson Sets Day’s 


Production Record 


DETROIT, July 28—Hudson Motor 
Car Co. reports a new production rec- 
ord on Wednesday, July 13, when 1821 
Hudson and Essex cars were built and 
1902 cars shipped. This is believed to 
be a new record for one day’s produc- 
tion of six-cylinder cars. 

For the six months’ period ending 
July 1, the company reports a produc- 
tion of 168,336 cars. 127,651 of these 
were Essex, an increase of 35 per cent 
in Essex production over the first six 
months of 1926. 


Mack Deliveries Double 


NEW YORK, July 26—Deliveries of 
Mack buses during the second quarter 
of 1927 more than doubled those in the 
first quarter, according to figures re- 
leased by Roy A. Hauer, manager of 
the general bus department and vice- 
president of the Mack-International 
Motor Truck Corp. Increase in deliv- 
eries for the three-month period ending 
July 15 over the first three months of 
the year amounted to 137 per cent. 








Macdonald Joins Warriner 


SPRINGFIELD, July 26 — Ed- 
ward V. Warriner has entered a 
partnership with Donald Macdonald 
and the name of the Springfield Flint 
Co., of which Mr. Warriner was 
proprieter, has been changed to Warri- 
ner & Macdonald. 

The company has been appointed 
distributor for Star and Flint for 
Hampden, Hampshire and Franklin 
counties. 
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Magneto Lights Are 


Barred by California 
SACRAMENTO, CAL., July 26— 
Notice that cars equipped with head- 
lights operated from the magneto and 
without the use of a battery will be 
banned from the highways of California 
after Sept. 1, next, was recently issued 
by Frank G. Snook, chief of the divi- 
sion of motor vehicles. 

In a bulletin issued to traffic officers, 
Snook advised that a section of the 
motor vehicle act passed by the 1923 
Legislature, prohibiting the use of such 
headlights, will become effective at that 
time. 

It is stated that the reason for this 
move is that cars lighted by a magneto 
produce little or no light when going 
at a slow rate of speed and when going 
at a high rate of speed, are apt to 
glare. 





Loans for Airplanes 

NEW YORK, July 26—The Daniel 
Guggenheim Fund for the Promotion of 
Aeronautics, Inc., has authorized equip- 
ment loans for the purchase of pas- 
senger carrying airplanes for operation 
in the United States. The loans will 
be made only to existing companies on 
the most modern multi-engined planes 
of maximum safety and comfort, so that 
actual demonstration of performance 
and safety will be available as an in- 
centive for further development of 
nessenger air lines. 

Hud-Sex Changes Name 

SPOKANE, WASH., July 25—Hud- 
Sex Motors, distributors for Hupmo- 
biles in this territory, has changed its 
name to Western Motor Co. Harry E. 
Oeschsli, president, states that there is 
no change in the personnel of the firm. 








Cameron Buys Dallas Company 

DALLAS, July 26—The Oakland 
Motor Car Co. of Dallas has been sold 
to Walter C. Cameron and associates 
and the name of the concern changed 
to the Cameron Motor Co. The com- 
pany is handling the Oakland and 
Pontiac lines. Walter C. Cameron is 
president of the company. 








Modern Mahomet 


Moves Mountain! 


MILWAUKEE, July 28— 
Automobile tourists, although 
they followed the state highway 
markers on Trunk Highway I5 in 
Cudahy, invariably became lost 
and were subjected to much in- 
convenience. Complaints grew 
in number and violence. The 
Sheriff finally decided to question 
Harry Baumgarten, hustling 
garage proprietor, who admitted 
that he had transferred the official 
markers for a distance of about 
three miles north and south so 
that traffic would be detoured 
past his place of business, situated 
on a lesser thoroughfare. 




















Half of Cars Tested 
Had Defective Brakes 


SPOKANE, WASH., July 28—The 
eastern division of the Washington 
Automotive Trade Association cooper- 
ated here recently on a brake testing 
campaign of three days conducted by 
the Spokane Chamber of Commerce. 
L. J. Burrows of Bellinger-Burrows, 
Inec., Oakland-Pontiac dealers, who 
headed the committee under whose di- 
rection the technical side of the test- 
ing was worked out, states that of 7998 
cars tested, 49 per cent had defective 
brakes, 32 per cent were satisfactory 
and 19 per cent excellent. 





Returns to L. & H. Co. 


HARTFORD, CONN., July 25—A. 
F. Martel, formerly manager of the 
New London branch of the L. & H. 
Motor Co., Hupmobile distributor for 
the state, who left that organization a 
year ago, has returned and will devote 
his time to the wholesale department. 





Wiseman Sales Manager 


BALTIMORE, July 25—J. F. Wise- 
man has been appointed sales manager 
of the Ford car, truck and tractor de- 
partment of Hosbach Motors, Inc. He 
is well known in this territory. 


Motor Age 


No Gasoline Shortage 


—Science Can Make It 
STATE COLLEGE, PA., July 21— 
Gasoline can now be made by duplicat- 
ing the processes of nature, the secret 
of which has recently been discovered 
in German laboratories. Dr. Hans 
Tropsch, German _ coal _ research 
scientist, told the Chemical Institute of 
the American Chemical Society, in ses- 
sion here. 

“It has been found that petroleum 
or any of its constituents can be manu- 
factured by conversion from fuels of 
any kind or grade by the catalytic 
processes recently perfected,” said Dr, 
Tropsch. 

Conversion of the ordinary fuels into 
gases is the starting point of the dis- 
covery, he said, and any of the ordi- 
nary fuels are used, whether of high 
or low grade. 

The Tropsch experiments at Kaiser 
Wilhelm Institute at Mulheim-Ruhr in 
Germany have been mostly. with water 
gas formed by passing steam through 
hot coke at high temperatures. 


Charlotte Receipts Off 

CHARLOTTE, N. C., July 25—Ship- 
ments of gasoline and motor oil re- 
ceived at Charlotte in the first five 
months of this year totaled 1,455 car- 
loads, or an increase of 201 carloads 
over the total for the same period of 
last year, according to an announce- 
ment made by the Charlotte Shippers 
and Manufacturers Association. For- 
warded shipments of these commodities 
increased 37 carloads to 192 carloads. 

Both received and forwarded ship- 
ments of automobiles and parts here 
fell off sharply, the statistics showed. 








Finch-Nelson Co. Formed 
ST. PAUL, July 27—The Finch- 
Nelson Motor Co. has been formed to 
handle the Ford agency at Robert and 
Concord Sts., by John Finch and H. 
C. Nelson. 





Roberts Co. Takes on Peerless 
KANSAS CITY, MO., July 25—The 
Roberts Motor Co. has been appointed 

Peerless retail dealer for this city. 





What’s Coming in Motordom 





CE ere Nov. 7-12 
Exposition, Coliseum, Automotive 
Equipment Association. 

*Chicago eeeeeesesceeeeseeeese Jan. 28-Feb. . 
National, Coliseum, National Au- 
we Chamber of Commerce. 

I Jan. 28-Feb. 4 
py RAEN Salon, Hotel Drake. 

ili ie a a ee Nov. 14-19 
Convention Hall, National Standard 
Parts Association. 

Cleveland Jan. 21-28 
Public Auditorium, Cleveland Auto- 
mobile Show. 


Des Moines ...... iiiihenneweneel Feb. 20-25 
Coliseum. 

Green Bay, Wis. .......... Aug. 29-Sept. 2 
Auto Building. 

J — rrr Feb. 11-18 
Pe me Salon, Hotel Biltmore. 

LL LLL: < . Feb. 4-11 


Municipal Auditorium. 


a ee Nov. 27-Dec. 3 
Automobile Salon, Hotel Commo- 
dore. 

TU iin tn neil Jan. 7-14 
National, Grand Central Palace 
National Automobile Chamber of 
Commerce. 

ams WURMOIED ccccccceeces Feb. 25-March 3 


Automobile Salon, Hotel St. Francis. 





*Will have special shop equipment exhibit. 


CONVENTIONS 
Automotive eepment Association, 
Coliseum, DP scescoesect Nov. 7-12 
National Association of Automobile 
Show and Association Managers, 
Drake Hotel, Chicago ...... July 28-29 
National Standard Parts Association, 
Hotel Hollenden, Cleveland, Nov. 14-19 


—— CY 


North Carolina Automotive Trade 
Association, Morehead Villa, More- 
eee Gee, Be. Gh coccccece August 15-16 

Ohio Council, National Automobile Deal- 
ers Association, Cleveland..Sept. 14-15 

Pennsylvania Automotive Association, 
Johnstown, Pa. ....cececees Sept. 19-20 


Ss. A, E. 
Chicago, November—National Transporta- 
tion and Service Meeting. 
New York, Jan. 12—Annual Dinner. 
Detroit, Jan. 24-27—Annual Meeting. 


RACES 
CN. TO. cvccavcanseceenscoonesed Sept. 5 
TT TTT TT TTT TT Sept. 5 
ee, TE GD. ccccecncsveseeosns Sept. 19 
SSS Sept. 10 
I i el Nov. 24 
i i. 2 seeceennseseeesasnonned Oct. 12 


OES ee Sept. 3 
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The Month of AUGUST in Motor Age 
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1905 

HENRY FORD AND 
LOUIS CHEVROLET ~ |1900-PARRISH AND 

DRIVE IN JACK HISCOCKS ~|BINGHAM TAKE 

RACE MEET AT CAPE MAY.N.J}1=* AUTOMOTIVEORDER 











1925 AUBURN JISZ6BENANIBAL | DETROIT DISPUTE 1909 JO 
VEHICLE COMPANY |DECLARES 100% | APPOINTED Vict-PRES, CLEVELANDS POSITIC 
INCORPORATED {STOCK DIVIDEND | OF OAKLAND 
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cAre You One of the Men Who Waste Time and Energy Each 
Day Listening to and Getting Wrought Up Over Trivial 
Fault-Findings? It’s Folly and the (ure is to 
Make Capital of an Objection by Being 
Prepared for It 


By John Cleary 


after brushing your 

teeth and _= saying 
your prayers—ask yourself 
how much of your time you 
gave to picayune, or unrea- 
sonable criticisms of the 
product you are selling, the 
service your company is ren- 


EFORE  you_ climb {~ ‘ 
B into bed tonight— | | ag eae nope salesmen and 











of your house. 

Ask yourself how much of 
the time you should have devoted to selling me mer- 
chandise has been wasted in listening to or getting 
all stewed up over these criticisms. 

If you are not careful to preserve a proper per- 
spective, you can expend a lot of nervous energy over 
criticisms, rumors and propaganda that you will laugh 
at a few short months from now. 

George M. Graham had the correct system for tak- 
ing care of these and other things that worried him 
from time to time. When something started to worry 
him he jotted it down in a little black book, with the 
date. He carried this “worry book” with him at all 
times. After he had a few causes of his worries noted 
—and a new one came along to bother his mind—he 
referred to these old worries just to show how silly 
and foolish they were. 

That’s a good system for keeping a proper perspec- 
tive on things. 

Then, too, bear in mind the analogy of the two edi- 
tors—for, paradoxical as it may seem, a good sales- 
man can learn a trick or two from the way editors 
conduct their business. 

One of these editors knows his stuff, and knows he 
knows it. He has the courage of his convictions. The 
other is that type of. weak-kneed publisher whose 
opinion can be changed by every subscriber—or ad- 
vertiser. 

When the strong editor receives a letter criticizing 
a policy or an editorial, or an article, he does not lose 
his perspective. He takes the criticism exactly: for 
what it is worth. If the point is well-taken, he ac- 
knowledges it graciously and thanks his critic. But 
if, in his judgment, the critic has not taken a justifia- 
ble stand, he does not allow it to influence him in the 
conduct of his paper. He realizes that the writer is 


dealers should realize that it 
is fallacious logic—and very poor 
business—to jump to the conclusion 
that every criticism should be taken 
as a reason for changing the prod- 
uct, or the service, or the business 
policy, or that every critic repre- 
sents a large class of similarly-dis- 
dering or the business policy Iq gruntled objectors. 


only one out of the thou- 
sands of the readers of his 
paper, entitled to his opinion, 
of course, but not entitled to 
dictate the paper’s policy. 
The editor again courteously 
replies to the criticism, and, 
perhaps, prints it among the 
“brickbats and bouquets” on 
the editorial page. It does 
not frighten him a bit. The 
/ editors of all successful news- 
papers are of this type, as 


ae | 








you may have noticed. 

On the other hand, the vacillating editor, not so sure 
of his ground, becomes worried and anxious over small 
criticism. If his mail some morning contains one post- 
card with “Stop the paper” scrawled over it, his whole 
day is spoiled. He multiplies that lone cancellation in 
his mind until his whole circulation has dwindled to 
nothing—in his mind. He never gets very far because 
he never has any strong convictions. 

Automotive salesmen and dealers should realize that 
it is fallacious logic—and very poor business—to jump 
to the conclusion that every criticism should be taken 
as a reason for changing the product, or the service, 
or the business policy, or that every critic represents a 
large class of similarly disgruntled objectors. 

Let us go back to our comparison with the publish- 
ing business and try to see where the unreasonable 
critic fits in. Out of a magazine circulation of a mil- 
lion, there may be two score of these knockers. Out 
of a newspaper circulation of a hundred thousand, 
there may be a half dozen. Out of a mailing list of 
five thousand, there may be two. Out of a list of 
five hundred car owners, there may be one. 

You can get the true measure of the importance 
of the unreasonable critic by contrasting him with 
the hosts of right-thinking men and women who are 
highly enthusiastic over your product, who are satis- 
fied with your service and who admire you for main- 
taining a straightforward business policy. 

Don’t lost your perspective. 

The smart salesman is one who can make capital 
of an objection. 

It is one of the truisms of salesmanship that a defi- 
nite objection offered by a prospect is a sign that he 
is getting interested. That objection gives the well- 


riticism 
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( Co M.GRAHAM< had the correct system for taking care of things Yy 

that worried him from time to time. When something started to worry 
him he jotted 1t down ina little black book, with the date. He carried this 
“worry book” with him at all times. After he had a few causes of his worries 
noted—and a new one came along to bother his mind—he referred to these 
old worries just to show how silly and foolish they were. That’s a good sys- 
tem for keeping a proper perspective on things. 


\ We 


informed salesman a chance to get in some _ P.O a 
of his best licks. If he handles the pros- FO a ne ae een 

















pect’s objection properly, he can make it / ay 
an important step toward the completion 
of the sale. 

This is not mere theory. It is a truth, 
based on the practices and experiences 
of successful' salesmen handling 
many and varied lines. f. 

It is the theory of many J 
writers on salesmanship that the 
good salesman should never wait a 
for the prospect to offer an ob- | / 
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jection, but that he should disarm 
the buyer by anticipating the objec- 
tion and answering it before it is 
offered. 

The trouble with the theory, if 
logically carried out, is that the 
salesman would be required to put 
into the mind of every prospect the 
_ thought of objections or criticisms 
. P _ that would never otherwise occur to 
_ : most of them. Another trouble is 
that the salesman is gratuitously 
inviting an argument, which it is 
possible for him to win and yet lose 
the sale. 
Some of the best producers of 






How much time do you 
give to worrying about 
Criticism ? 
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DON’T LET CRITICISM RUIN YOUR BUSINESS 





business never engage in such debates of their own mak- © 


ing. But they do make it a point to discover the pros- 
pect’s real sales objection, and then proceed to overcome 
it both during that call and on subsequent calls. 

No matter what a salesman is selling, it is possible 
for buyers to conceive a number of objections to it. It 
is not good business for a salesman to keep suggest- 
ing any or all these objections to buyers. 

On the other hand, it is the very best kind of good 
salesmanship to be so well-prepared for any or all 
objections that they can be converted into helps rather 
than hindrances. 


CWKD 





Many a sale has been lost because the salesman has 
been floored by some simple objection of the buyer. 
And many a sale has been won by a better salesman, 
who has seized upon that very objection as a means of 
convincing the buyer of the high quality of his prod- 
uct. 

There is one way for salesmen to turn objections 
into sales. And that way is to acquire a complete 
and intelligent knowledge of the product or products 
they are selling. With such knowledge, the sales- 
man is fortified against any objection a prospect can 
offer. 





Body Changes Made on Oldsmobile 


ODY changes, including rounded off rear quarters, 

new form-fitting seats and narrower front pillars, 

are announced by Olds Motor Works on their complete 

line. Exterior finish is in new and brighter colors with 

contrasting window reveals on closed models and double 
belt striping on all models. 

Window sills and instrument boards on all Oldsmobile 
models are finished in colors now to harmonize with 
exterior finish. 

Inlaid walnut door panels are used on the Landau 
sedan, four-door sedan and sport coupe. Exterior door 


panels in bright colors are now part of the finish of 
sport roadsters and tourings. 

Other changes include the adoption of nickled sun 
visor, brackets and chromium-plated head and cowl lamp 
rims. 








La Salle Offers Special Equipment 


OLLOWING a large number of inquiries for La 

Salle roadsters and phaetons equipped with high com- 
pression heads and high gear ratio, as a result of the 
recent test at the General Motors Proving Ground in 
which a similarly equipped roadster averaged 95.2 
m.p.h., Cadillac Motor Car Co. is announcing that it is 
offering similar equipment for La Salle roadsters and 
phaetons. 

The new high compression heads have a compression 
ratio of 5.1 to 1 with a compression pressure of 100 lb. 
Ethyl gasoline or other anti-knock fuels are to be used 
with these heads. The new gear ratios are 4.0 to one. 
Extra cost for this equipment is $125. 

When such equipment is used, the factory recom- 
mends the purchase of wire wheels, due to the higher ‘' 
speeds and increased acceleration. These wheels are 
offered at $95 additional, bringing the total cost for this 
special high speed equipment to $220. 












bodies. 





Below—The new Oldsmobile landau sedan is characteristic of the new 
Note rounded off rear body corners and colored window reveals. 
Left—Seats in the new Oldsmobile bodies are of the form-fitting type. 
Inlaid walnut finish door panels on the four-door and landau sedans and 


sport coupe are standard 
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Above: The home of Warner 
M. Bateman, Reo distributor 
and retailer, Cleveland 


Right: Warner M. Bateman, 
who has been in the auto- 
mobile business 17 years and 
who based his method on 
experience 


ARNER M. BATEMAN, 

V V Reo distributor and re- 

tailer of Cleveland, has 

solved the used car problem to his 
satisfaction and keeps his trade- 
ins moving at a profit because he 
pays his staff of salesmen for buying the used cars. 

As a result of the system, only an average of one 
used car in 30 is sold at a loss, although every car is 
reconditioned before it leaves the Bateman salesrooms. 

Bateman, who has been in the business for 17 years— 
seven years on the Pacific Coast for Studebaker and 10 
years in Cleveland, was among the first to see what the 
used car might some day do to the automobile business, 
if it were not carefully handled. 

He reasoned that there were three important features 
to the automobile business—selling new cars, selling 
used cars and buying used cars. He saw that salesmen 
were producing results in sales of new and used cars 
because they were paid for both transactions. He be- 
lieved that if a means could be found for paying the 
salesmen for buying used automobiles, those transac- 
tions would also be successes. 

Then Bateman hit upon a plan to make every sales- 
man responsible for his trade-ins. The system was to 
allow the salesman a share in the profits if the used car 
sold for more than it cost and to charge the salesman 
for a share in the losses. | 

Like all business men who depart from the usual 
methods of merchandising Bateman was criticised. He 
was told that under his plan his volume would be bound 
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e eMNMade His 
Salesmen 


OVE 
Used (Cars 


Bateman Held Them 
Responsible for Trade- 
ins and They Shared 
the Profits and 


Losses—Mostly 
Profits 


CF 


to drop and that he couldn’t 
maintain a competent sales force. 
But Bateman, having the courage 
of his convictions, went ahead. 

First, he trained his salesmen 
in the value of an automobile 
\ that had seen service. Wear on 

‘ parts, cost of their replacement, 
depreciation, every angle was 
carefully gone over. Then Bateman announced to his 
staff that salesmen would get one-third of the profits on 
every used car taken in by them and would be charged 
with one-third of the loss where any occurred. The 
plan wasn’t accepted so enthusiastically, but the staff, 
having confidence in the boss, agreed to try it out. 

The plan works like this: 

When a used car is taken in 10 per cent is written off 
since the factory discount to the distributor takes into 
consideration that losses are apt to occur when used cars 
are taken in trade. By writing off 10 per cent Bateman 
figures that he is taking advantage of that factory al- 
lowance and no more. 

So that a trade-in bought for $500 would go on the 
company’s books at $450. Then the car is taken to the 
shop for reconditioning and all labor and parts are 
charged to the car which from the time it entered the 
salesrooms was the responsibility of the salesman who 
took it in. 

Suppose the reconditioning process cost $50 the used 
car would then stand at $500. Then if it sells for $600 
the salesman gets $83.33 as his share in the profits. If 
the car sells at $400 the salesman who took in the car, 
is charged with $33.33. 

(Turn to page 34, please) 
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land All-American Six, 

the Oakland Motor Car 
Co. is offering a car which 
has been entirely redesigned, 
including a new, more power- 
ful engine, new clutch, trans- | 
mission, new frame, larger 
bodies all on a 117-in. wheel- 
base and at prices represent- 


ie announcing the Oak- 


are as follows: 


Body models and prices of the Y 
New Oakland All-American Six 


Sport roadster..... $1,075 






The Oakland All-American Six 

two-door sedan. Below it is 

the attractive instrument panel. 

Note the seven positions for 

the single lever ignition and 
light switch 


Front, 25/16 diameter and 
1 11/16 length; front center, 
23% by 15%; rear center, 2 7/16 


“the 


, ae ee 


. : 2-door sedan...... 1,045 by 1%, and rear, 212 by 2%. 
ing a reduction of from $30 Leute coupe ..... 1,045 Crankpin bearings are 214 4 
to $100 for the various body iimerwiem...... aa in. in diameter and 114 in. 
models. Cabriol 1.145 long. Total weight of the un- 
eee , Q@prioiet ......0.- . : \ 
Reliability has been in- Landau sedan ..... 1,265 usually heavy crankshaft is | 
creased through the adoption Sport phaeton ..... * 781% lb. 


of such features as a slower 
speed engine and lower rear 
axle reduction. Perform- 


Connecting rods are drop- 


This represents a price reduction forged, H-section, 914 in. 














ance has been bettered U 
through the use of a larger 
displacement engine. Ap- 
pearance is very materially improved by the use of 
lower, longer bodies, new fenders, greater hood length, 
and redesigned rears of bodies. 

With a bore and stroke of 3144 by 4% in., giving 
a piston displacement of 212 cu. in., and N.A.C.C. 
rating of 25.35 hp., the new six-cylinder, L-head en- 
gine develops 60 actual hp. at 2800 r.p.m. 

The crankshaft itself is of the four-bearing type, 
and has counterweights forged integral with the shaft. 
A new type of torsional vibration damper, in effect 
composed of two harmonic balancers is now part of 
the fan pulley. Main bearings, which are of the inter- 
changeable, bronze-backed, babbitt-lined type, are 
stepped in diameter from front to rear, thrust being 
taken by the front intermediate bearing. Following 
are main bearing sizes: 


* Not announced yet. 


of from $30 to $100 for the line. | 


long, with the lower bearing 
die cast in the rod, and the 
1 1/16-in. diameter piston pin 
locked in the rod, the piston 
pin beingidentical with that used in the Pontiac engine. 
Since the bore of the new Oakland engine is the same 
as that of the Pontiac, pistons are also of similar design. 
These are of semi-steel construction with two 3/16-in. 
compression rings above the pin and one 3/16 oil type 
ring in the skirt. Overall piston length is 4 1/16 in. 

Nickel steel (S. A. E. 2330 or 3140) is used for the 
152-in. nominal (1%-in. clear) diameter intake valves 
(13£-in. clear diameter). Tappets identical in de- 
sign to those used on the 6-54 Oakland are used, while 
longer 3%%-in. valve guides have been incorporated. 
Valve springs with the upper coils closed, to dampen 
vibration, are used. Valve springs are ™%-in. longer 
than formerly. 

Of the four-bearing type, the camshaft is consider- 
ably heavier than in the previous Oakland engine. 
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\All-American Six 


Offering is an Entirely Redesigned 
(ar on 11/-in. Wheelbase, Hav- 
ing More Powerful ' Engine, 
Bodies Lower and Longer and 
Prices Cut $30 to $100. 

‘ New Powerplant Has 212 

cu.in, Displacement and 
is Rated at 25,35 hp. 
Crankshaft Sturdier 


ea 


CWIND 


By Athel F. Denham 
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As in the crankshaft, bearing diameters are stepped 
from front to rear, as follows; the bushings being of 
grey iron of the replaceable type: 

Front, 2 3/16 diameter and 13% length; front cen- 
ter, 25/32 by 114; rear center, 214 by 1, and rear, 


1% by 1%. 











SEAT PER aie aire 


sat: 


Above is a front view of 
one of the new Oaklands, 
displaying the new radiator 
shell and full-crowned fend- 
ers. At left is the landau 
coupe 


so that the distributor is at the left side of the engine, 
and slightly above the camshaft, while the external oil 
pump is a little below the shaft and at the right side 

of the engine. 
Front-end drive is by means of a 11%4-in. wide, %-in. 
pitch, 50-link 





A gear is 
mounted on 
the center of 
the shaft for 
the distributor 
and oil pump 
drive. The ac- 
cessories drive- 
Shaft runs 
transversely of 
the engine, and 
at an angle to 
the horizontal, 





The frame has a distinct drop back of the rear axle kick-up 


chain. The V- 
type fan belt is 
used to drive 
both generator 
and water pump, 
this pump being 
mounted in the 
cylinder block 
back of the fan 
and driven 
through the fan 
shaft. 

Cylinder block 
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At the right is the right side view of the new engine in the Oakland All-American Six, showing the AC fuel pump 
and strainer, external oil pump, crankcase ventilating outlet pipe and forward leading exhaust manifold. At left is 
a close-up view of the new Oakland distributor, revealing the manual timing adjustment device 


and crankcase in the Oakland All-American Six engine 
are cast integrally, the head being detachable. The 
crankcase is carried 234 in. below the center line of the 
crankshaft. 

An interesting new combustion chamber is incorpo- 
rated in the new head. In this chamber three convex 
walls are used on the piston side, with part of the piston 
covered by the cylinder head casting. The spark plug 
is located in the center of volume of the head, and re- 
cessed from it. Absence of any tendency for deton- 
ation is claimed for this design, since gases in com- 
bustion striking the convex wall before entering the 
clearance space over the piston travel along its face 
and are more rapidly cooled. Compression ratio is 
4.8 to one. 

Lubrication is by pressure feed to main, connecting 
rod and camshaft bearings, also direct to chain case. 
Piston, pin and cylinder walls are lubricated by splash 
from vents in the connecting rod lower bearings. An 
oil return is provided in the system which enables oil 
to return to the sump in cold weather without pass- 
ing through the oil pump screen. An oil filter is pro- 
vided in addition to the large screen in the crankpan, 
and a new crankcase ventilating system has been 
incorporated. This system combines pressure and 
suction ventilation. Due to the method of mounting 
the oil pump in an inclined position, this pump is ren- 
dered self-priming, since any oil in the passages 
will drain back into the pump when the engine is 
stopped. 

Although of similar design to that previously used 
in the Oakland, the water pump represents an inter- 
esting advancement, in that the impellor is so de- 
signed that for speeds up to around 30 miles per hour, 
there is no thrust on the thrust collar. A thermostat 
is built into the cylinder head. Water capacity of the 
Harrison radiator and cylinder block is 14 qts. A 
Durex bushing is used to support the water pump 
impellor shaft, requiring lubrication only every 5000 
miles. 

A three-port intake manifold is used in conjunction 
with a l-in. vertical-type Marvel carburetor. The 
intake manifold is jacketed by the exhaust manifold 


in such a way that for the “Winter” position heating 
of the inlet gases is obtained from the exhaust from 
all cylinders. In the “Summer” position the hot spot 
is inoperative, while in the “medium” position half 
the exhaust gases pass out directly through the ex- 
haust manifold and half around the intake jacket. 

In the fuel system, Oakland is pioneering the adop- 
tion of the A6 fuel pump instead of the usual type of 
vacuum tank feed. This pump is driven from the 
camshaft. In conjunction with this pump a visible 
type gasoline filter is used. An AC air cleaner is also 
standard equipment. Rear gas tank holds 13 gal. 

Three-point engine support is employed, with the 
rear supports mounted in rubber washers. A sep- 
arate truck type flywheel housing is used, supporting 
the unit clutch and transmission. The clutch is of 
the single-plate self-adjusting type. 

Of the S. A. E. shift type, the three-speed transmis- 
sion is conventional in design. A Hyatt roller bearing 
is used at the front of the main shaft, the rear being 
supported by a ball bearing. The main drive gear 
bearing is somewhat larger than on the previous Oak- 
land. The main shaft in the transmission now has 
10 splines as against six formerly. 

Mechanics Machine Co. metal universal joints are 
used on the new Oakland. The rear axle is semi- 
floating and similar to that used on the previous Oak- 
land. Final gear reduction has been lowered, however, 
now being 4.45 to one as compared with 4.7 to one for- 
merly. Gears having a 5.2 to one reduction are 
offered as special equipment through dealers. As a 
result of the decreased axle ratio, engine speed has 
been materially decreased, at 35 m.p.h., the engine 
turning 1790 r.p.m. 

Delco-Remy electrical units are used. As men- 
tioned, the new distributor is located on the side of 
the engine where it does not have to be disturbed to 
remove the head. It is of the full automatic type and 
is provided with a scaled lever adjustment making 
advancing or retarding spark for summer or winter 
driving a very simple operation. The generator is of 
the third brush adjustment type. 


(Turn to page $8, please) 
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Getting Gallon Uslume 
from a Pint-Size Town 


“Our Customers Work for 
Us” is the Success Secret 
of Galfornia Dealer, 
Whose Philosophy is: 
“To Have Friends 
One Must be 
One” 


By Harold J. Ashe 


UR customers work for us.” 
() That’s the way J. L. Moore, head 
of the Moore Motor Co., Oakland- 
Pontiac dealer, Compton, Cal., explains the 
secret of his big volume of business in a 
town of 12,000 population, located about 10 
miles from Los Angeles. 

During 1926 the Moore Motor Co. did 
a business of $169,543, and sold 130 new 
Oakland and Pontiac cars. The month of 
March proved the biggest in Mr. Moore’s 
entire experience as an automobile dealer. 

Of course the question immediately arises as to how 
Mr. Moore gets his customers to work for him. 

An employee explained it quite well. 

“Mr. Moore has built his business around his own per- 
sonality,” declared this employee. He is very well 
liked in Compton, takes an active part in civic work, 
belongs to luncheon clubs, the Chamber of Commerce 
and was assistant manager of the recent Industrial Ex- 
position. Naturally, this means that he has a big per- 
sonal following. These friends have friends and ac- 
quaintances to whom they recommend Mr. Moore as a 
conscientious merchant, ent.~ely trustworthy and eager 
to serve fairly. This goes a long way in starting and 
closing many deals, and its value cannot be overesti- 
mated in building a volume in the small town.” 

Mr. Moore’s philosophy, as he explained it is: “That 
to have friends, one must be one.” 

“I cannot expect other people to be interested in my 
affairs,” he declared, “unless I am interested in theirs. 
I aim to come in contact with every customer when he 


\is buying, and aim to meet him time and again as he 
‘comes into the building.” 


Many deals come right in the door, without previous 
Most of these deals are made by Mr. 
Moore personally, as he makes a point of always being 
on the floor, his two salesmen being out in the territory 
all of the time, neither of them having floor days. Mr. 
Moore thus makes himself accessible to the public all 
of the time. He personally makes parts sales, spends 


Motors built an imitation store front. 





For its booth at the Compton Industrial Exposition, Moore 


This and a guessing con- 
test attracted thousands 


much time in the shop v ‘th his service men, inspects 
the repair jobs and notes ae progress on all work. He 
does not delegate any work to others that he can better 
do himself. 

Aside from making new customers through friends he 
also reaches many he would not otherwise contact with, 
through the medium of “stunt” advertising. Mr. Moore 
believes that the small-town is particularly fertile terri- 
tory in which to employ such advertising{ methods. He 
reasons that, because the small town does not have the 
diversions and distractions of bigger cities, there- 
fore almost any kind of a “stunt” attracts and com- 
mands the attention of the inhabitants. 

Up until a little over a year ago he was a Chevrolet 
dealer. Within a few months after he took over the 
Oakland-Pontiac agency he staged a parade of new Oak- 
land and Pontiac cars. More than fifty owners cheer- 
fully turned out with the cars and paraded not only 
through Compton, but adjoining communities. Little 
prizes and courtesies were given to those participating 
in the parade. Not only did many people see the parade 
and therefore gradually become Moore boosters, but 
those participating became sold all over again on Oak- 
land and Pontiac cars and Moore sales and, service. 

On another occasion Mr. Moore, who is quite fond of 
youngsters, staged a bicycle stopping contest for boys 
and girls of the town. Literally hundreds of the chil- 
dren turned out with every conceivable kind of bicycle 
to compete for the $10 prize awarded to the one stopping 
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When he opened his new home, J. L. Moo-és friends swamped him with bouquets 


his bicycle in the shortest distance and safest manner. he not only received floral tokens from his business asso- 


Such a contest aroused the interest of parents, and the 
whole town either witnessed the event or heard of it as 
glowingly told by the youth of the city. 

Then during the annual Industrial Exposition at 
Compton, which is visited by people from all parts of 
southern Califoria, Mr. Moore built an unusually attrac- 
tive booth, in which he displayed several new cars, and 
held in conjunction with it a guessing contest. Each visi- 
tor to the show was allowed to register a guess as to 
how many miles a certain car on display would register 
the last day of the show. The car was jacked up and run 
at varying speeds throughout the show. The first prize 
was $100 to apply on the purchase of a new Pontiac, the 
second and third prizes $50 and $25 cash. Though 8000 
registered in the contest no use was made of the names, 
as they represented too many outside of Mr. Moore’s 
territory. What he sought and achieved with the con- 
test was word-of-mouth publicity. 

“So great was the interest in the contest,” explained 
Mr. Moore, “that the Los Angeles Oakland-Pontiac dis- 
tributors found it necessary to use a special operator to 
answer inquires about the contest coming from Los 
Angeles residents. The contest received a great d2al of 
publicity in Los Angeles and Long Beach papers.” 

Salesmen have no floor days but are permitted to 
work the floor evenings at their option. Throuzhout 
the day they are in the territory. Unlike most Cali- 
fornia dealers, Mr. Moore believes in a salary guarantee 
as well as a commission. He believes that in this way 
the cloud of worry about financial matters is lifted and 
the salesman can do better work. However, if a sales- 
man cannot earn $250 a month in salary and commission 
Mr. Moore does not keep him. 

Aside from stunt advertising Mr. Moore uses direct- 
mail to sell his service department, not only to Oakland 
and Pontiac owners, but owners of other makes. 

Into these letters is injected the same personal touch 
that the customer senses upon entering the Moore estab- 
lishment. The letters are written in an easy, friendly 
style, with nothing “ritzy”? about them. 

Hand-bills have been found very effective on the few 
occasions it has been found necessary to make a drive 
to move used car stocks. 

Mr. Moore was particularly proud of his formal open- 
ing when he moved into his new building. At that time 


ciates, but his customers as well sent 40 huge bouquets. 
Mr. Moore reiterates that ““To have friends one must 
be one.” 





He Made His Salesmen Love Used Cars 


(Continued from page 29) 


This used car profit, or bonus, as it is called, is won 
by the salesman who took in the car in 29 out of 30 
times. Because every used car has been carefully bought 
and not taken at whatever price the owner wants for 
“the old bus” as is so often the case. 

As a result of this plan there is never any congestion 
on the used car floor. Salesmen are so well pleased with 
the plan that Bateman never has any trouble keeping a 
full staff of competent men and part of that staff are 
receiving from $1,500 to $2,000 a year in bonuses alone 
in addition to their regular commissions on new car 
sales. 

Bateman employs no appraiser. 

Here the question arises, what is the new man %o do 
who is a capable salesman but is not an appraiser? 

The answer is that the new man is coached in the 
value of used cars if he doesn’t already know, and gets 
the benefit of Bateman’s long experience as well as that 
of the rest of the staff. If he is in doubt as to what to 
allow for a car, he calls some other salesman or two or 
three of them, if necessary. The price the used car is 
worth is then decided on. The salesman then realizes 
that for every dollar he allows more than the car is 
worth he will lose 33 1/3 cents and an equal profit if he 
makes a good buy. 

After the plan got thoroughly under way and all 
seemed to be. going as Bateman has predicted, there 
came many criticisms. Finally, a friend who is an ex- 
perienced motor car merchandsier but was not then in 
the business,. became so insistent that Bateman was |os- 
ing volume that the plan was stopped for a time. | 

Immediately. there came a howl from the sales staff. 
The members had got so familiar with the plan that 


they..didn’t want.to change, but finally agreed to do 80. 


However, despite the best efforts of all concerned, vol- 
ume did not increase. It actually fell off. That is why 
the plan was recently restored and is working beyond 
the fondest hopes of its originator. 
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Make Cm fp 
Mad 


But the Chevrolet Detroit Retail 
Store Uses Red Tags as a Con- 
venience to Potential Cus- 


tomers With Trade-ins 
and Boosts Business 


AKING the proper contact with the owner of 
M a used car is probably one of the most difficult 
essentials to accomplish in order to get him to 
trade in his car on a new one. This is especially true 
of workers in industrial plants. This type of worker 
is tied up all day at his work, and returns home after 
hours. In the meantime, however, 
his car is generally parked in the 
neighborhood of his plant, and it is 
through the car itself that it is pos- 
sible to reach him. 

In order to establish contacts with 
this class of potential trade-in cus- 
tomers, the Chevrolet Detroit Retail 
Store, located in the General Motors 
Building, has been using a system 
for the past six months which seems 
to be bringing in good results. 
Briefly it consists of tagging cars 
near industrial plants with appraisal 
prices. In the case of the Chevrolet 
Store, about 25 salesmen are started 
out with tags every morning. These 
give the name of the salesman, the 
name of the dealer, and his address. 
A blank space is provided for the 
appraisal price and this is filled in 
by the salesman after he inspects the 
car in question. 

The question of appraisal put on 
the car has to be carefully considered. 
Experience gained by the various 
Salesmen in taking trade-ins, of 
course, is a big help in determining 
the approximate price which could be 
allowed. The appraisal should prob- 
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order to obtain maximum potential This tag is used by salesmen of 
customer interest. If it is too low the Detroit Chevrolet ~— 
he will not be interested. If con- Store to bring in business. .The 


- ‘ ; - lower part is kept by the sales- 
siderably too high, the reaction will man, as a check 
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be unfavorable 
when he comes 
into the dealer’s 
salesroom and 
finds he will not 
be allowed any- 
where near the es- 


Pe timate originally 
J given. A slight 
downward differential, however, 


can generally be adjusted by dip- 
lomatic salesmanship after direct 
contact has been established. 

One of the major advantages of 
the system is that it often puts the 
idea of trading-in his old car into 
the heads of some owners who had 
not previously considered it. If so, 
the owner has the name of a sales- 
man and dealer immediately at hand 
and knows approximately what he 
can get on his car on a trade-in. It 
is quite probable that he would avail 
himself of the opportunity of estab- 
lishing direct contact. .The tag has 
made it easy for him to buy, and 
that after all is one of the essentials 
in new car merchandising. 

In a case where the owner whose 
car has been tagged, has considered 
the purchase of a new car, the ad- 
vertising value of the tag in putting 
the dealer’s and salesman’s name in 
front of him, should prove of value 
in obtaining the sale. 

While no attempt has been made, 
according to D. S. Wallace, manager 
of the Detroit Chevrolet Retail 
Store, to check up on the actual 
amount of business obtained in this 

(Turn to page 40, please) 
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in the Line of Homes 


Goldsmith-Becker Builds an Attractive Home, Builds for Efficiency 
and for Keeps. And It’s Attractive Even in the 
Matter of Business Volume 


T aittere is a decided 
difference between 
the type of home 
which a newly-wedded 
couple chooses and that 
which appeals to the 
judgment of a pair of 
seasoned veterans in the 
matrimonial game. The 
newly-weds are ready to 
throw a couple of duck 
fits over a cute little cot- 
tage that looks well; but 
the old stagers go in for 
solid comfort and plenty 





sold to the same cus- 
tomer in the next year or 
two—which also means 
plenty of satisfaction 
and service in the in- 
terim and ample facili- 
ties for supplying the 
service. 
Goldsmith-Becker Co., 
distributor of Hudson- 
Essex in Atlanta and 
adjacent territory, faced 
up to this situation many 
months ago and finally 


Restful beauty aptly describes the main showroom of the reached the conclusion 


of convenience. Goldsmith-Becker Co., Atlanta, Hudson-Essex that a new building, 


When the automobile 
selling game was young, looks played a major part in 
the choice of quarters—in fact, just about 100 per cent. 
A showroom that fronted on the main street, with 
wide window display and a mosaic floor, all dolled up 
with expensive draperies and luxurious upholstery, was 
the big idea in those days. A little thing like the service 
department was left to shift for itself, either in the 
basement or in a shed on the back alley. 

But today, the game is strictly business and the 
modern home of an automobile distributor must con- 
form to the best standards of efficiency. This is the 
age when one car sold today must mean another car 





scientifically designed to 
meet their full requirements, was the only solution to a 
situation which was growing intolerable in their pres- 
ent quarters. It was not merely a question of more room 
to accommodate a fast-growing business, but it was 
especially the need of a home which would bring their 
various departments into a compact unit for effective 
operation. | 
The first move was to secure an architect who had 
something more than a college degree and a love of art. 
“We have four major departments of this business,” 
said the executives to the architect. “We want them 
all under one roof, in close and efficient touch with 
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Left—This view shows the parts department counter and beyond the myriad shelves. At right is a section of 
the modernly equipped service department 
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each other, yet so separated that none will interfere 
with the other in the slightest degree. 

“We want each one to have plenty of elbow room, 
plenty of light and air and ideal working conditions. 
We also want the public to be impressed and pleased, 
both in the sales department and in the service arrange- 
ments. We should avail ourselves of the best ideas and 
improvements which have been produced in the in- 
dustry for mechanical operation of the plant.” 

And the upshot of all these conferences, the ex- 
perience of the owners and the skill of the architect, 
is a building which as it stands completed today is re- 
garded as one of the most perfect examples of design 
and arrangements in the industry. 

The building is four stories in height, of solid rein- 
forced concrete construction, with a total floor area 
of 80,000 sq. ft. The exterior design follows the Geor- 
gian period—not from the State of Georgia, but from 
the old English monarch of that name, although the 
style fits admirably into the Atlanta landscape. Flem- 
ish bond brick and limestone are the materials, while 
the long line of show windows which extend along the 
front of the building have the small glass panes which 
belong to the general design. 

The visitor who is 
interested in new cars 
immediately into the 
Showroom from_ the 
street. He finds himself 
in a salon of large pro- 
portions whose size is 
cut in half by a large, 
ornamental screen which 
divides the room into 
Squares of 50 ft. each. 
There is a feeling of 
restful beauty about. No 
lavish decorations dis- 
tract the eye, no garish 
colors break the general 
harmony. The car on dis- 
play is the main thing. 





This is the cleanly, comfortable waiting room and cashier’s 
office for the accommodation of service customers go 
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The exterior design of the 
new Goldsmith - Becker 
home follows the Geor- 
‘ gian period 
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Looking down the well-lighted showroom aisle 


Even the salesmen are outside the picture. The 
evidences of the strictly commercial phase of the busi- 
ness are relegated to a long, narrow office immediately 
in the rear of the salesroom. The two are separated 
by a screen of curtained windows which give the sales- 
men full view of the front but which shut them off into 
a privacy of their own to do their business. 

Two arched passages break this rear wall of windows. 
The one to the left leads between the salesmen’s quart- 
ers and the private office of the used car manager direct- 
ly into a large used car sales floor in the rear. The 
man who wants to look at used cars must first give 
the new models a passing glance before he can reach 
the realm of automobile 
bargains. 

The passage on the 
right passes between the 
‘salesmen’s’ office and 
that of the sales man- 
ager to the general 
offices. 

All offices are situated 
along the Harris Street 
side, giving ample light 
and ventilation. A ladies’ 
rest room is also located 
here. An entrance to 
the street half way down 
the passage allows the 
office force to come and 
without passing 








38 


A GEORGIA PEACH 





through the sales floor. This entrance also serves the 
upper floors, so that anyone who needs to go to the parts 
department or to the shop can enter either from the 
street or from the offices. 

If the visitor is interested in service rather than 
sales, he drives‘'down Harris Street to reach the service 
headquarters on the floor below. Driving in, he comes 
immediately to “the service office.and waiting room and 
there turns his car over to the order clerk. 

If he wants merely a minor adjustment, there is a 
mechanic waiting over at a work bench to handle the 
job without delay. The adjustment is made while the 
customer waits, and he is off again in the best of humor. 

If he wants a wash job, the operation is not so very 
much longer, for the new plant is equipped with four 
wash racks, each of them supplied with every device 
which makes for quick, efficient service. Force sprays 
remove the dirt, an air system does the drying while 
vacuum cleaners go over the interior. 

If it is a major shop job, an attendant takes the car 
up a long ramp, which makes one curve at the second 
floor level and then mounts by easy stages on a straight 
line to the fourth floor where the shop is located. This 
huge room, having 20,000 sq. ft. of open space, is one 
of the triumphs of the new building, a place to delight 
the heart of the most hard-boiled mechanic. 

Windows on four sides give a sweep of ventilation 
which quickly removes smoke and keeps the air pure and 
clean. A high ceiling, under the roof, helps out. Work 
benches are lined along wide, factory-type windows and 
all work is done in full daylight. The machine shop is 
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equipped with every possible device that could be de- 
manded in the repair of motor cars. New parts can 
be had in a jiffy from the parts department on the 
floor below. 

When the repair job is completed, the car returns 
to the first floor, where it reposes in an enormous 
storage room until the return of the owner. Paying his 
bill at the cashier’s window, he waits in a comfortable 
arm chair until his car is brought up to the door by an 
attendant. .In the case of women drivers, the con- 
venience and cleanliness of this arrangement are espe- 
cially appreciated. 

The layout of the shelves, bins and racks for the 
storage of parts has been pronounced perfect by ex- 
perts who have seen it. Every bit of it is steel con- 
struction, custom built to fit the exact requirements 
of the Hudson-Essex parts list. -Every parts num- 
ber in the catalog is represented in the stacks by a 
corresponding shelf or bin in numbered sequence, the 
size of the shelf depending upon the size of the part to 
be stored in it. 

It is not surprising to learn that the company’s 
volume of. business has stepped up considerably since 
the new building was occupied. Public interest and 


better service have combined to stimulate business. 


Efficiency in a new building is ample reason for its 
erection, but the increased profits are not the least of 
its attractions. Officers of the company are: J. W. 
Goldsmith, Jr.; president; C. H. Becker, vice-president 
and general manager; O. O. Rambo, secretary and 
treasurer. 





Oakland Presents the All-American Six 
(Continued from page 32) 


Eclipse Bendix starter engagement is used, entirely 
inclosed within clutch and flywheel housing. Double 
filament Tiltray headlights with chromium-plated 
rims are used. These are foot-operated by a switch 
on the floor board of the driving compartment. A 
spark plug wire manifold has been added. 

The third arm on the front axle I-beam ends has 
been redesigned and is now separate from the steering 
arm. Tapers on the steering arms have been in- 
creased 1/16-in. in diameter for greater rigidity, of the 
steering system. Service brakes are of the external 
contracting four-wheel type, with 12%,-in. drums, 1% 
in. wide. As formerly, the Perrot control is used on the 
front brakes to release the outside brake when turning. 
The parking brake is mounted on the transmission shaft 
immediately back of the gear case, and has a 6-in. drum, 
taking 214-in. lining. The ratchet and pawl arrange- 
ment on the parking brake lever is more rigid than 
formerly. 

Nineteen-inch wheels of the wood-spoked type are 
standard, together with larger cross-section 29 by- 5.50 
tires. A feature-of the original equipment is that tire 
and tube assemblies are marked for proper valve loca- 
tion so as to insure perfect balance, together with the 
balanced wheels and rims, and thus reduce danger of 


front wheel shimmy. Minimum pressure recomi- . and backing light, and dash gasoline gage are stand- 


‘ard on-.all models. Sun visor is furnished on all 


mended for these new tires is 34 lb. 
Steering gear is substantially the same as on. the 


- former Oakland, being of the screw and nut tyRe with. 


15 to one reduction. The frame, however, is of en- 
tirely new design. It is characterized by a kick-up 
over the rear axle which ends in a downward sweep 


at the rear of the chassis, allowing an additional 1% 
in. for height of rear body construction. 

Additional lowering of the body has been achieved 
by using eight leaves instead of the 12 formerly used 
on the front springs. Length and width remain 
as formerly. Rear springs, of silicon manganese 
steel, have been increased 2 in. in length, now being 


541% in. long and 2 in. wide. 


Full-crown fenders, narrow front pillars, lower and 
more sweeping lines characterize the new bodies on 
the Oakland All-American Six. Seven body types are 
offered. 

The sedans and the landau coupe are upholstered 
in mohair, while Spanish leather is used for the open 
models and the cabriolet. : 

Individual features of the various body models are: 
English type side curtains on the roadster, horizon- 
tally folding windshields on the open models, felt 
packed foot pedals on the closed models, ornamental 
filler caps on all models, and starter button shifted 
to toe-board. As usual Fisher VV windshields are 
used on all closed models. Front and rear bumpers 
are standard equipment on the landau sedan and sport 
roadster. 


Automatic windshield wiper, rear view mirror, stop 


closed models. Trunk rack is.standard on both phae- 
ton~and,. roadster. All sedan models have leather- 
covered smoking sets, the landau sedan in addition 
having arm.rests in the rear compartment. All closed 
models are fitted with door locks: 
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Above is a classroom scene at the 

Falcon-Knight “Base School,” Large 

diagrammatic drawings are lecture aids. 

Later instructions become practical, as 
shown at right 
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Provided zh ‘Trained Service 
Men 4y Falcon 


Factory School of Instruction Turns Out Several Hundred Service 
Managers. Independent Repair Men Invited 
to Local Classes | 


HE trained man is the better man. Thus reasoned 

the service department of Falcon Motors Corp., De- 

troit, and developed a plan of training. This was 
three months ago. The result is that today virtually 
every dealer establishment in the Falcon organization 
includes in its personnel a service manager or foreman 
who has received factory instruction in the maintenance 
and care of Knight engines. 

The schooling of several hundred service managers in 
the three-month period in which the Faleon-Knight car 
has been in active production is no mean achievement. 
It is considered, in fact, something of a record—a record 
that takes on added brilliance when it is considered that 
these trained service managers in turn have conducted 

factory policy” classes for the benefit of the service de- 
partments of the smaller dealers in their local communi- 
les, and in this fashion have built up a trained nation- 
Wide service organization in a very short time. 

An unusual feature of the secondary or local classes 
conducted by the service managers is the including of 
Shop men from independent garages and repair stations 


who are desirous of learning the details and construc- 
tion of Knight engines. In these classes the technical 
phases are not stressed as strongly as are the quickest, 
simplest and best methods of repairing and adjusting 
sleeve valve engines. Every opportunity is extended 
those attending the local classes to gain whatever knowl- 
edge is desired on all makes of Knight engines. 

After leaving the factory school the service mana- 
gers are qualified to conduct an authorized Falcon- 
Knight service station, they are conversant with the 
technical phases of Knight engine operation, and are 
capable of making any repairs or adjustments on any 
part of the engine or chassis. Cooperating with the 
retail sales department, these service managers inspect 
each new car before it is delivered to the owner in ac- 
cordance with the factory inspection policy and it is 
their business also to “follow through” on each sale 
to insure every Falcon-Knight owner is getting the max- 
imum service out of his car as long as it is on the road. 

Three theories were advanced by R. C. Reichel, direc- 
tor of service for Falcon Motors Corp., as reasons for 
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instituting the service managers’ school. First, in the 
popularization and merchandising of a new type of car 
it is essential that efficient and low cost service be ren- 
dered to owners in every section of the country. Sec- 
ondly, it is generally believed 
many mechanics are timid about 
working on sleeve-valve engines 
due to their being accustomed to 
servicing engines operating on 
a different principle to that em- 
ployed by Knight engines. And 
finally, present indications are 
that there will be a wider spread 
interest in Knight engines and it 
is important the service depart- 
ments of the retail trade be thor- 
oughly familiar with the Knight 
sleeve-valve operation. 

The service instruction class 
room at the factory is known as 
the “Base School.” The attend- 
ance of the classes is made up of 
the service managers of the vari- 
ous Falecon-Knight direct deal- 
ers, the latter being urged by the 
factory to send in at least one 
representative to receive instruc- 
tion. Every effort is made to 
have the dealers select men for 
the service course who have the 
ability to hold classes, give in- 
struction on the Knight engine 
and who are credited as being 
expert shop mechanics. 

By a systematic arrangement 
of the sessions, the complete fac- 
tory course requires exactly one 
week to cover each phase of the 
instruction schedule. On pass- 
ing the final oral and written 
examinations each man attending the school receives a 
diploma. Arrangements are then made for the man to 
return to his own locality, where he organizes and con- 
ducts a similar school on a smaller scale after the one 
from which he has been graduated. 

All Falecon-Knight associate dealers are urged to send 
a representative to attend the local school. Invitations 
to be present at the classes are extended, also to shop 
men from the garages and repair stations of the com- 
munity so that those who are desirous of becoming 
familiar with the principle, maintenance and care of 
sleeve-valve engines may receive first-hand instruction. 
The local courses, however, are arranged to be attended 
after regular working hours so as not to interfere with 
the usual run of business. With this exception and the 
absence of certain expensive cut-away models, the local 
schools are conducted in the same manner as the one at 
the factory. 

The “Base School” is located in a special building ad- 
joining the plant of the Wilson Machine & Foundry 
Co., Pontiac, where the engines for the Falcon-Knight 
are manufactured. The engine schoolroom is equipped 
with every facility for the practical work of servicing 
the Knight and Falcon-Knight engines. First studies 
of the engines are made from large size diagrammatic 
drawings after which the theoretical phase is discussed 
before the actual work of overhauling the engines is 
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R. C. Reichel 


Director of service for the Falcon 
Motors Corp. 





commenced. Each phase is’ studied in detail. 

The use of proper tools and “speed-up” devices is one 
of the most strongly stressed points in the overhauling 
of the engines. Wall boards carrying the different 
types of wrenches are displayed 
alongside the engine stand and 
the reason for the use of each 
particular tool is carefully ex- 
plained. Several of the import- 
ant units like sleeves, oil rectifier 
and carburetor are placed upon 
the class tables for inspection 
during the lecture. Each student 
is given the opportunity to dis- 
mantle and reassemble the en- 
gine and other chassis units so 
that there can be no doubt as 
to the student understanding the 
smallest detail of the car. 

At the conclusion of the en- 
gine studies, the remainder of 
the chassis is treated and the 
care and maintenance of each 
unit is discussed separately. As 
part of the course, the students 
are instructed in the inspection 
of the new car before it is de- 
livered to the owner, this phase 
being one which is regarded as 
highly important by the Falcon- 
Knight officials. 

Before returning to their home 
town the students are given a 
trip through the Wilson plant, 
where every operation in the ma- 
chining and building of the mo- 
tors is discussed. In addition, 
those students desiring to study 
the manufacture of the entire 
car are escorted through the sep- 
arate factory where the finished product is assembled. 

Mr. Reichel, who as director of service for Falcon Mo- 
tors inaugurated the service managers’ school, is one 
of the best know authorities on automotive service prob- 
lems in the industry. Before joining his present com- 


pany he was connected with the Chrysler Corp. in a 


similar capacity for a number of years. 

“Interest in the Falcon-Knight service school system,” 
Mr. Reichel states, “is spreading very rapidly among 
those outside of the Falcon Motors organization, and 
we are making every effort to accommodate anyone de- 
sirous of studying our system or wanting to attend 
the school.” 





The Cops Do It 


(Continued from page 35) 
manner, results would seem to indicate that the sys- 
tem is highly profitable. Many potential customers 
have been brought into the dealer’s salesrooms, which 
otherwise could not have been reached. 

From the dealer’s angle, the method has the additional 
advantage of keeping salesmen busy. When business 
is slack the salesman is not waiting around for possible 
customers but is actually establishing contacts for fu- 
ture sales. In his rounds, moreover, he may often estab- 
lish further contacts with people sitting in various cars 
in his territory. 
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A—Suggested gage scale 
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High Oil Pressure 


Volume and Quality of Lubricant Used Determine 
Engine Longevity, According to 


H. L. Newton 





sure but the volume and 


|: is not high oil pres- 
quality of the oil deliv- 


may have advised a heavier 
oil “set up” on the by- 





pass adjustment — poor 





ered to the frictional sur- 
faces of an engine that 
determine how long the 
engine will last.” 

Speaking before the Fac- 
tory Service Managers’ 
Forum of the National 
Automobile Chamber of 
Commerce, held recently in 
Cleveland, H. L. Newton, 
engineer of the Manufac- 
turers’ ‘Service Division of 
the Vacuum Oil Co., made 
the above and the follow- 


Fig. 1. 









Oil grooves of bearings 


remedies that will cause 
trouble. 

In any event, time was 
consumed—time that ac- 
complishes nothing toward 
that well-pleased customer 
feeling toward which all 
real and necessary service 
is aimed. 

Dilution of the crank- 


DRILLING To 
CRANK PIN 








C case oil is a big problem 


today; yes, but the limiting 
of the fuel content in an 
engine crankcase is a prob- 








ing enlightening remarks 
apropos the topic, “When Lubrication Fails and Why”: 

“Oil pressure” complaints, belonging to the family 
of “lubrication failure’ complaints, we find are the 
cause of a great deal of time consuming, preventable 
free service. 

A customer will enter a service station and complain 
that his oil pressure has dropped from 40 to 15. He 
is ordinarily accustomed to a slight drop when, after 
starting, his oil becomes warmed or when a certain 
amount of dilution has somewhat thinned the oil, but 
the extra pressure drop has alarmed him. 

The service man’s time is taken up in explaining the 
heated and slightly diluted oil condition, also that he 
has driven his car 1200 miles since its purchase and 
the originally close fitting bearings had about seated 
themselves, allowing the oil under pressure to flow 
through them a trifle more freely than heretofore. All 
these conditions combined had contributed to a more 
copious flow through the bearings and caused the pres- 
sure gage in turn to show a lower reading—due to 
the reduced restriction. | 

A pressure feed system can be compared to the 
Plumbing lines in an apartment house. Attach a gage 
to the house inlet line and the reading will be equal 
to the normal city pressure. Turn on all the spigots 
I every room in the building and the gage will ma- 
terially drop—localized pressure has been reduced, due 
to the relief at the outlets. 

The serviee man probably assuaged the fears of the 
customer. If he was an unscrupulous garageman, he 


lem to be solved at the fac- 
tory, by incorporating in the car some device or means 
to limit the accumulation—to prevent its reaching the 
danger point—and not to saddle on to the service de- 
partment the job of educating individually each cus- 
tomer to the vagaries of the oil gage. 

Irrespective of what is accomplished in the future— 
what devices or designs are developed—we will always 
have the dilution problem with us—at least to some ex- 
tent—the character of present-day fuel indicates that. 
We will always have some fuel in the oil, in quantities 
which will do no harm, but the oil gage should not be 
utilized as the tell-tale. It unnecessarily alarms the car 
— and makes unnecessary work for the service peo- 
ple. 

Would it not be better, irrespective of the actual oil 
pressure employed in the engine, to graduate the illus- 
trated gages as indicated by “A” rather than “B.” 

After all, the gage is simply a means to indicate the 
oil pump’s existence as a functioning unit of the engine 
and to act as an alarm in case of a possible rupture in 
an oil line or a completely clogged oil screen. 

An auto owner cannot be expected to differentiate 
between volume of oil passing through the bearings, 
and pressure. 

Oil pumps are designed to deliver more oil than can 
pass through the bearings and the by-pass is employed 
to carry off the surplus and is set to maintain a pre- 
determined pressure in the line. If the volume passing 
through the bearings is increased, due to any of the 
reasons mentioned, the by-pass will be relieved of its 
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surplus discharging duty and the gage will drop. . It 
would be preferable, if we had some means of measur- 
ing the volume of oil passing through each bearing, 
rather than indicating the resistance of the bearing to 
the flow of oil. 

If the oil lines to each bearing were to be suddenly 
plugged up, the gage would show the highest possible 
reading—an ideal situation, according to the car owner’s 
reasoning. 

Anent the subject of graduations on pressure gages 
it might be well to review the governing factors in con- 
nection with actual oil pressure requirements in an 
engine—pounds actual—which affects the movement of 
the needle on the gage but has nothing to do with the 
graduations. I suggest this because the oil pressure 
question is a substantial factor in service work in gen- 
eral, and an analysis of the problem—the reasons for 
this and that—may be of interest. 

There is a wide variation between line pressure re- 
quirements with an annular groove, and the same when 
a spot pick-up is employed. 

Let us now consider the designs shown in Fig. 1. 
With a design like “A” the shaft drilling is in contact 
continuously with the oil supply from the pump—there 
is no break. The entire supply from the pump streams 
unbrokenly through to the crankpins. 

I can recall several cars to mind—<cars of high class 
and high price—that have been driven in a 500-mile 
race, with a groove of this design with an actual oil 
pressure of only 2 to 3 lb. 





Oil Inertia an Important Factor 


Going to the other extreme, “C” represents an ap- 
proach to a spot pick-up. The factor of oil inertia 
enters to a very large extent, for instance. The inertia 
of the oil in the line—the very short time interval in 
which its movement must take place—is the big factor 
here, and oil pressure must be high enough to over- 
come it. 

Stock cars, designed with a 1 in. peripheral main 
bearing oil registering groove, have been observed while 
testing on the Indianapolis track and 65 lb. actual was 
the pressure required to provide a crank spray sufficient 
to lubricate the cylinder walls. 

Pressure, in itself, is not a determining factor in 
bearing or cylinder wall lubrication. Volume is the 
determining factor. Pressure is simply an accompany- 
ing adjunct and should be considered only in connection 
with groove design plus engine requirements. 

A low pressure, with an annular or even a semi- 
annular groove will produce just as much volume 
through the bearings and on to the cylinder walls as 
a high pressure with a short groove. 

Piston clearance, number and type of rings, the use 
of oil return holes, the height of the cylinder cavities 
from the crankshaft and their diameter, engine speed 
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and engine load may affect the amount of oil we find 
necessary to spray from the whirling cranks, or the 
amount we can safely throw without developing oil 
pumping troubles, but the amount of pressure we em- 
ploy to provide this predetermined volume will be 
governed principally by the length of the registering 
groove. 

An interesting experiment was provided some time 
ago in the experimental laboratory of an eastern stock 
engine manufacturer. 


Experiment Reveals Deficiency 


A crankshaft was mounted in its main bearings in 
the crankcase, the necessary oil connections were made 
and the shaft revolved at 2800 r.p.m. Oil was fed from 
an outside source under steadily increasing pressure 
and the spray from the open cranks (without connecting 
rods) was noted. Twenty-three pounds actual was 
reached before spray in any noticeable quantity was 
emitted from the whirling crankpins. Also—beginning 
at 1000 r.p.m., with a constant oil pressure of 10 Ib., 
the oil spray from the cranks diminished, until at 2300 
r.p.m. the spray thrown was practically reduced to nil. 
Only a small amount, seeping from the main bearings 
and thrown by the crank cheeks was noticeable. Not 
enough for adequate cylinder wall lubrication, had the 
engine been in actual service. 

Some engines employ the throttle controlled by-pass 
to overcome this latter condition. By-pass spring pres- 
sure is raised or lowered as the throttle is opened or 
closed. This device enables lubricant volume to keep 
pace with rising r.p.m. and load—a very desirable ar- 
rangement—but changes in oil viscosity can very easily 
upset the relationship. 

From the standpoint of “service,” a very short groove 
with its attendant high pressure, is inclined to develop 
into a sensitive system-—sensitive to changes in oil 
viscosity. Thinning due to heat, or dilution, or both, 
or a thickened condition, the result of emulsion, will 
materially affect the amount of lubricant available for 
adequate film purposes and excessive wear over a period 
of time, if not actual disaster will result. In many 
cases the car owner is apt to adapt his own remedies, 
which are also harmful in the long run. 

An engine operates on only a spoonful of lubricant 
at a time—the amount represented by the total film 
between the moving surfaces. The efficiency of this 
oil film— its ability to function as a metal-to-metal 
separator—will depend more upon the condition of the 
oil than upon what the operator may do as his analysis 
of his pressure problems. 

The inclination to consider high pressure alone, as 
a necessary condition to prevent bearing failure, cylin- 
der wall wear and other lubrication failures, is er- 
roneous. Volume commensurate with engine require- 
ments and condition of the oil is the necessary factor. 








Two Models on 118-in. Wheelbase Fill Hudson Price Gap 


WO new low priced models, on a shorter, 118-in. 

wheelbase have been added to the Hudson line, ac- 
cording to an announcement by the Hudson Motor Car 
Co. The two models, a coach, listing at $1,175 and a 
four-door sedan, listing at $1,285, are intended to fill 
the price gap between Hudson and Essex linés. 


Mechanically the new models are identical with the 
126-in. models, with the exception of such changes in 
the frame, bodies, etc., as were necessitated by the 
shorter wheelbase. Equipment and finish are the same 
as on the standard line Hudson models. Gear ratio 
is a little faster, being 4 1/12 to one. 
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Filling S7ation Arrangement 


EK are planning a service station 
and parking lot and would ap- 
preciate any suggestions you may offer. 
Our lot is 80 ft. front on Main Street 
which adjoins our 86-ft. garage front- 
age on the south and is 150 ft. deep. 


Entrance from front only. We list 
below some features we desire: 
Crescent shaped driveway across 


front with four gasoline pump locations 
on outer edge of driveway. Two pumps 
on each side so that driveway may be 
covered for serving in bad weather and 
we may still serve from either side of 
covered driveway. Plenty of ground 
space left in front of drive for flowers. 
Shelter house or small accessory and 
supply building to be located in rear of 
driveway with ladies toilet (outside en- 
trance) men’s toilet (inside). Greas- 
ing rack and wash stand, water and 
air station. 

We have two houses (frame) and a 
good-sized bar on this lot at present 
and we have in mind to erect one-car 
garages across the rear and half-way 
up each side out of this lumber, which 
may be rented during the winter. Re- 
mainder of lot to be used for parking, 
etc.—Eccles Motor Co., Inc., Rimers- 
burg, Pa. 


ROM a business standpoint it is 
*) hard to tell whether it is good 

policy to set your pumps back 
behind a decorative planting of flowers 
and shrubs or to bring them out as near 
the street as possible. If this were a 
corner lot there wouldn’t be so much 
doubt as the pumps would be visible to 
a greater distance up and down the 
street than they are on an inside lot. 
As much as we like pretty places we 
are tempted to recommend that the 
point “A” be brought forward 18 ft. to 
the building line or further if permis- 
sible. Driving back into the lot so far 
will be like going into a side street a 
half-block and if there are handier sta- 
tions these will probably get most of 
the business. It would be better to 
confine the floral decorations to window 
boxes and potted vines on the front edge 
of the shelter than to run the risk of 
losing business. 

The individual garages at the rear 
of the lot are a questionable venture 
and we would much rather see a 50 ft. 
storage garage which would hold more 
cars and not cost a great deal more than 
the row indicated. The nine doors alone 
would be quite an item. If the whole 
plan were pushed forward there would 
be room in‘the garage for a double row 
on one side. 

We have made the filling station 
driveways wider than is usually the 
case because the cars will go through 
with a turning motion consequently 


By Yom Wilder 
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Plenty of room for the free movement of cars is the feature which will make 
your station popular 


needing more room to avoid clashing 
fenders. A curb “B” between the cen- 
ter drives will help to keep cars on their 
own sides. 

The building has an outside stairway 
to the basement which would contain 
the heating plant, air pump, storage 
space for oil and provide any such other 
things as desired. The pits might be 
arranged with an underground passage 
to the basement so that grease, greas- 
ing equipment and tools could be kept 
there. 

It may seem that we have taken more 
space for the filling station than neces- 
sary but the width of the drives is 


necessary and while the pumps are 
slightly further apart laterally than 
absolutely necessary, there is still space 
for two cars to pass at either side so 
there would be no object in contracting 
the dimensions in that respect. The 
crescent-shaped driveway you requested 
is not practical because several cars 
cannot get to the pumps without doing 
considerable maneuvering, while with 
our arrangement each pump can supply 
two cars, the four pumps could fill eight 
cars without any of the cars moving 
which is a valuable feature during rush 
times because rush times are when your 
big sales will be made. 
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N Ot ‘Too Hot to V ote 


Voting Coupons 


in the 


Motor World Wholesale 


Popularity Contest for Jobber Salesmen 


Are Beginning to Pour in. Every Coupon Should be 


Used to Boost a Favorite Salesman’s Participation in 


The Big $2,075.00 Cash Award 


It Should be Every Jobber Salesman’s Business 
to See That No Coupon Goes to Waste 


GARAGE owner in Tennessee sent his 
A Automotive Trade Journal and Motor 
Age vote coupons to the contest editor 
of Motor World Wholesale during the past 
week and, after telling 
about a “slight heat 


(3) SOUTH ATLANTIC: Delaware, Mary- 
land,. District of Columbia, Virginia, 
West Virginia, North Carolina, South 
Carolina, Georgia, Florida. 

(4) EAST NORTH 
CENTRAL: Ohio, 








wave” being experienc- 
ed in his locality, said 
he was getting a real 
kick out of boosting for 
his favorite jobber sales- 





Contest opened 


Indiana, Illinois, 
Michigan, Wiscon- 
sin. 

EAST SOUTH 
CENTRAL: Ken- 


(9) 





man. tucky, ‘Tennessee, 
He said: “‘My candi- July Ist Alabama, Miaissis- 

date deserves your ’ Sippl. 

major zone prize be- and will close on (6) WEST NORTH 


cause no matter how 
difficult it is to give the 
Service we ‘cranky’ ga- 
rage owners ask for he 
is always doing the best {[L 
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October 15th 


CENTRAL: Minn- 
esota, Iowa, Mis- 
souri, North Dako- 
ta, South Dakota, 
Nebraska, Kansas, 











he can—and making us 

like it.” 

Twenty-seven jobber salesmen are going 
to divide $2,075.00 in cash as a result of the 
Motor World Wholesale popularity contest. 

The nine postal or trading zones in the 
United States are as follows: 

(1) NEW ENGLAND: Maine, New Hamp- 
shire, Vermont, Rhode Island, Massa- 
chusetts, Connecticut. 

(2) MIDDLE ATLANTIC: New York, 
New Jersey, Pennsylvania. . 





(7) WEST SOUTH 
CENTRAL:  Ar- 

kansas, Louisiana, Oklahoma, Texas. 

(8) MOUNTAIN: Montana, Idaho, Wyo- 
ming, Colorado, New Mexico, Arizona, 
Utah, Nevada. 

(9) PACIFIC: Washington, Oregon, Cali- 
fornia. 

In each of the nine trading zones there will 
be first, second and third cash prizes of 
$100.00, $50.00 and $25.00 respectively. 
Awards will be made according to the num- 
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ber of votes cast by the retail trade and 
received, up to Oct. 15, 1927, by the contest 
editor of Motor World Wholesale. 


Then in addition to the nine zone prizes 
the zone first prize winner who gets more 
votes than any other zone leader will receive 
an additional award of $500.00 cash, which, 
with his $100.00 zone prize, will mean a total 
cash award of $600.00. He will be a new 


national champion. 


Every wholesale automotive salesman is 
a candidate. Every member of the retail trade 
is qualified to vote. 

Voting coupons are appearing in the 
regular issues of Automotive Trade Journal, 
Motor Age, Commercial Car Journal and in 
the July issue of Chilton Catalog and Di- 
rectory. 


They will continue up to and including the 
issues of Oct. 6, 1927. 


In each of the above publications a state- 
ment of the conditions governing voting ap- 
pears. It’s easy to cast the ballot. It’s easy 
for dealers, garage owners and service sta- 
tion men to fill in the coupons and send them 
through for the advantage of their favorite 
salesmen. 


Subscription to the publications carrying 
the coupons does not have to stand in the 
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name of the retailer who signs and sends 
them in. The contest has no strings, and 
there is no obligation—present or future— 
for the voters or for the jobber salesmen 
who get their votes. The contest kettle is 
boiling. Feed the fires with voting coupons. 


—Use This Coupon— 








| MOTOR WORLD WHOLESALE | 
| Popularity Contest for Wholesale | 
Salesmen | 


| Contest Editor | 
| Motor World Wholesale 
Chestnut and 56th Sts., Philadelphia 


In the wholesale automotive salesmen’s popularity | 
and efficiency contest I vote for: 


Name of salesman 
Name of his firm .. 
His firm’s address 
Your signature 

| Your firm name 


Address .... 


M. A. July 28—This ballot is good for ONE vote. 
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J New Accessories and Devices 


A 





Oil Jack 


ACs line of hydraulic oil- 
power jacks are now being made by 
the Blackhawk Mfg. Co., Milwaukee, 
ranging from a 1%-ton model to a 75- 
ton industrial unit. These are all manu- 
factured at the Blackhawk plant. 

Under another 
name these hydrau- 
lic oil-power jacks 
have been made and 
distributed for the 
past five years on 
the Pacific coast, 
meeting with con- 
sistent favor, and 
being adopted = as 
standard equipment 
by many large con- 
cerns. 

Five years’ test 
under severe service 
have demonstrated 
impressive dependa- 
bility and freedom 
from trouble. The 
hydraulic principle 
as now further im- 
proved and_ stand- 
ardized by Black- 
hawk includes sim- 
plicity of mechanism with lifting power 
far beyond rated capacity, and ex- 
ceptional ease and safety of operation. 

An exclusive patented Blackhawk 
feature, the extremely simple Twin- 
Chek valve unit, is importantly re- 
sponsible for their success. An in- 
valuable feature of this Twin-Chek is 
its location below the pump, and in an 
instantly accessible position where re- 
moval for cleaning or replacement re- 
quires but a moment. 

The long bayonet grjp handle holds 
and places the jack at long range. 
Short strokes raise the ram _ with 
positive lift and hold. Lowering is 
done automatically with controlled re- 
lease valve, speed governed by the 
operator. The handle is used to open 
the release valve for lowering, to con- 
trol the drop, and to withdraw the 
jack. Horizontal use for bending or 
forcing, is practical, provided the jack 
is operated with pump side down. 
Special Blackhawk models, low built 
with double or telescopic, extra high 
lip, operate easily under the lowest or 
the highest of present-day chassis. 

Automotive models embrace single 
and double lift models, light and heavy 
duty, including low and _ high-built 
jacks. 

















Safeco Compensator 


HIS device, manufactured by the 
Safety Products Corp., St. Louis., 
Mo., is designed to take the place of 
the master cylinder of the hydraulic 
brake system and is said to possess 


certain features of design that cause 
it automatically to bleed out the air 

















that gathers in the system from time 
to time and automatically to replace 
fluid that is lost through leakage at 
the wheel cylinder. The only attention 
required is an occasional refilling of 
the supply tank. The device may be 
installed in 30 minutes on any car and 
lists at $20. 





Multibestos Clutch Plates 


gute tevin adaheter replacement clutch 
plates, manufactured by the Mul- 
tibestos Co., Walpole, Mass., are made 
of highest grade steel, conforming ex- 
actly to the original car manufacturer’s 
specifications in grade of material, ten- 
sile strength, dimensions and tolerance. 

Multibestos lined driving plates and 
metal-driven plates are supplied for all 
popular cars and trucks and for ease 

















of identification, the car maker’s part 
number is used. The lined driving 
plates are attractively packaged in a 
durable carton. 





Torridaire Heater 


HIS new automobile heater is man- 

ufactured by the American Metal 
Products Co., of Detroit. The heating 
unit is so constructed that when the 
engine starts fresh air is taken from in 
front of it and forced at a minimum 
rate of 300 lineal feet a minute over 272 
sq. in. of surface constantly heated by 
exhaust gases ranging from 600 to 1600 
deg. The result is that a comfortable 
temperature is produced even for short 
city driving. A constant stream of 
fresh air pours into the car interior and 
ventilates as it heats. 


Disc-Lift 
HIS article is manufactured by the 
Siebro Mfg. Co., 351 Douglass 
Street, Brooklyn, N. Y. It is designed 


for easy mounting on a disk or wire 
wheel. 





As will be seen from the illustration, 
the device is merely slipped through 
two bolt holes in the disk wheel, or 
through the hub of the wire wheel, the 
ends engaging with the bolt on the 
hub. Following this it is merely neces- 
sary to raise the arm and slip the 
wheel into place after which the de- 
vice is withdrawn. 

This device is made of drop-forged 
steel, is strong and substantial and is 
finished in black enamel. 








Two styles are available. Style A 
is for the individual owner of passen- 
ger cars or light commercial vehicles. 
A slight pressure of the hand bends 
this Disc-Lift to fit into the desired 
spacing of any disc wheel. Style B is 
an adjustable Disc-Lift. This is hinged 
so that it may be instantly adjusted 
to any desired width at the end, mak- 
ing it possible to use it on wheels of 
either the smallest or the very largest 
size. 





Spring Spats 

PATS for Springs,” manufactured 

by the Anderson Mfg. Company 
Revere Beach Parkway at Spring St., 
Everett Station (49), Boston, Mass., 
are designed to furnish maximum 
spring protection with as little or as 
much lubrication as may be required 
for the particular springs for which 
they are designed. 

These spats are tailored to fit the 
spring perfectly and may be easily and 
quickly attached without changing the 
original design of the springs, or with- 
out the use of special tools. 

They are made both from especially 
prepared genuine leather and from 
extra-heavy fabric. Because of the ex- 





clusive features of their design and 
construction they retain their neat ap- 
pearance and keep the springs on the 
car in perfect condition, decreasing 
breakage, insuring permanent riding 
comfort, eliminating rust and doing 
away with squeaks. 

The manufacturer states that these 
spats do not require attention for two 


years after having been placed on the 
car. 
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Questions and Answers on Dealers’ Problems 











Eliminating Transmission 


Grease Leak 


We have a Reo touring 1922 six-cylinder 
model with a grease leak at the rear of the 
transmission and around the countershaft. Can 
this grease leak be repaired without removing 
the transmission from the car? If so, please 
If the transmission must be re- 





explain how. 
moved please give operation and flat rate price 
including the parts. Also the fan 
having play between the engine and the radia- 
tor. What is the best to fix this P— 
South Side Motor Co., Ill. 


is loose, 


way 
Aurora, 





HE transmission countershaft bear- 

ing is bushed and if grease is leak- 
ing out it is probable that the bushing 
is loose. However, this bushing is cov- 
ered by a cap which should retain any 
grease that works through the bushing. 
If grease is actually coming out around 
the rear countershaft bearing, you can 
remove this cap and install a new one 
which will cure your trouble. If the 
grease is working down from the main 
shaft it invariably indicates that too 
much lubricant has been placed in the 
transmission. If that is the case, drain 
the lubricant all out, flush the trans- 
mission thoroughly with kerosene and 
after this has been drained off, refill 
it so that the level is not higher than 
the center of the countershaft gears. 
The fan on this model is carried on 
bushings. If these are loose the only 
thing to do is to remove the entire fan 
assembly and rebush it. 


What Will He Need? 


I have a 1924 Oakland, Model 6-54, that is 
coming in for an oil leak in the rear main bear- 
ings. The bearings all seem to be O. K., but 
I would like your opinion as to whether I 
will need any parts to start this job. If I do 
I would like to get them before I open the 
engine.—Smith'’s Garage, New Douglas, III. 








HE rear main bearing of the car 

in question has a very large oil re- 
turn drain and, therefore, if the rear 
main bearing in your case is leaking 
oil, we believe that it is so loose that 
it should be replaced. We would rec- 
ommend replacing both the upper and 
lower halves and you will, therefore, 
wish to order those parts. Of course 
you will need an oil pan gasket in 
addition to the small things, such as 
shims and cotter keys. 





Snubber Service 
Can you tell me the proper method of clean- 
ing and greasing or servicing of strap type 
snubbers after several thousand miles of use? 


—R. M. Jewett, Berkeley, Calif. 
TRAP type snubbers of the type 
wherein the snubbing is accom- 


plished by friction between different 
layers or turns of the strap, can be 
serviced in the following manner: 

Remove the snubber and disassem- 





ble it. Entirely wash out all old grease 
and oil and accumulations of road dirt 
and dust and grit. With a wire brush 
remove any crusted matter that may be 
on the strap. Then very lightly lubri- 
cate the strap with a small amount of 
graphite grease and reassemble the 
snubber. 


Ford Chassis With a Buick 
Engine 
I am building a '%-mile dirt track racing 
car using a Buick four-cylinder, Model 34 en- 
gine in a Ford chassis. I would like to get a 
little information on this engine as to r.p.m., 
piston clearance, valve timing and horsepower. 


—Howard J. Mueller, 100 Heath St., Buffalo, 
N. Y. 


HIS engine has a bore and stroke 

of 3% in. x 4% in. This gives a 
total displacement of 170 cu. in. and 
a rated horsepower of 18.23. The tim- 
ing of this engine is as follows: 


Inlet valve opens 22 deg. 10 min. after top center 
Inlet valve closes 45 deg. 10 min. after lower center 
Exhaust valve closes 9 deg. 10 min. after top center 
Exhaust valve opens 53 deg. 50 min. before lower 


center. 

The original equipment of this en- 
gine includes cast iron pistons and we 
would suggest that for racing pur- 
poses that you fit this with special 
alloy pistons to the clearance recom- 
mended for the particular pistons that 
you select. Another thing that you 
can do to speed this job up is to plane 
possibly as much as % in. off of the 
top of the cylinder-block to raise your 
compression. If you find that any- 
thing interferes with the action of 
the engine after this much has been 
planed off you can compensate for this 
displaced material by using an extra 
cylinder-head gasket. 





Exchange Clutch Plate 


We have a Nash light six that we 
have been servicing that has been giv- 
ing us some trouble. It will idle all 
right until you press the clutch in and 
then unless you give it more gas it 
what 
would be wrong with the clutch to make 
it drag when released?—O. B. Coal, 
Portland Garage, Portland, N. Y. 


NUMBER of the cars of the 
4 model that you are servicing 
were equipped with clutch drive 
plates with flexible centers. 
These are being replaced by the 
factory with different plates and 
we would suggest that if drag- 
ging persists in your clutch, that 
you replace your clutch plate 
with one of the solid center va- 
riety and return the old plate to 
the factory for, credit. 


will stop. Could you explain 











Clogged Muffler Checks 
Speed 


I have a 1926 Hudson car with eamgine No. 
28375. The top speed of this car was 53 
miles an hour until my mechanic retarded the 
camshaft one tooth from where it was and we 
are now able to get 58 miles an hour out of 
it. We know that this is not right yet. The 
car lacks pickup, but it is better now than it 
was before.—A. M. Sturm, St. Paris, Ohio. 
| & is quite possible that the poor per- 

formance of your car is caused by 
excessive back-pressure resulting from 
a clogged muffler. We would suggest 
that without doing anything else to the 
car, you try it out on the open 
road with the muffler removed. This 
car should easily give you in the neigh- 
borhood of 65 miles an hour and under 
favorable conditions may do a little bet- 
ter than that. We assume, of course, 
that your brakes are so constructed that 
the wheels turn freely. Also, for high 
speed work, it will be an advantage if 
the tires are pumped about ten pounds 
harder than you usually carry them. 
As you are in the regular service work, 
it is hardly necessary to mention that 
the engine should have good uniform 
compression. It may be worth your 
while to advance the spark on this car 
to the point where you get a ping when 
you suddenly step on it, as this will as- 
sist you to get a little more speed. 
Leave the timing as it is. 


Leak Not in Gaskets 


We have a Nash special six coach, 1925 
model, that persists in losing oil at the rear 
crankcase felt and nothing we can do seems to 
stop it in the least. We have installed four 
separate sets of gaskets, but so far with little 
or no success. We even added a layer of felt 
such as is used on the Ford transmission cover 
at the front. The last time we soaked both the 
regular Nash felts and the Ford transmission 
felts in orange shellac and let the car stand 
24 hours before it was started, but when we 
did start it, the leak was still there. We are 
surprised that our customer still stays with 
us and lets us experiment with this and we 
hope that you can give us an answer that will 
make him glad that he stayed.—Percy F. 
1408 E. Seventy-third St., Chicago. 
HE reason that your perfectly good 
job of installing gaskets did not 
stop the oil leak is due to the fact that 
the oil leak is not at the gasket. Your 
trouble is in the rear main bearing 
which should be replaced. There is an 
exchange proposition on these caps, al- 
though we cannot give you the details 
on it. So, would suggest that you see 
the nearest authorized Nash dealer and 
arrange to exchange this cap for the 
type that has the square drain hole in 
it. In installing the new cap with the 
square drain hole, be careful to see that 
the lip on the new cap does not touch 
the crankshaft and your oil leaking 
trouble will be over. 


Hanes, 
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Rich Mixture May Cause 
Oil Pumping 

I will appreciate any advice you can give 
me in helping me to correct the following 
trouble. I have a Chrysler 70, 1925 model, 
that has pumped oil since its date of pur- 
chase, according to the owner. His idea first 
was that the engine would probably wear in 
and cure itself, but it finally got to the 
peint whére the spark plugs required clean- 
ing too frequently. The following work is 
what I recently did on the car: Dismantled 
the engine, had it rebored to .015 in. oversize 
and fitted new pistons and rings. In fitting up 
the new rings and pistons I installed one oil 
ring on each piston. All bearings are set 
with a clearance of .002 in. Of course, while 
this was being done, I cleaned the carbon and 
ground the valves and also put in a new 
timing chain. Now the engine runs beauti- 
fully, develops good power but at 25 or 30 
miles an hour it smokes just the same as 
before. The oil pressure is set between 20 
and 25 lb. Now, while we do not have to 
clean the spark plugs, there is the same annoy- 
ing oil smoke from the exhaust, which ob- 
viously indicates that oil is passing the pis- 
tons. You may be sure that great care was 
taken in assembling the engine—E. J. 
Hifner, 672 Ellerslie Ave., Lexington, Ky. 


OU do not say just how the pistons 

were fitted, but we have no doubt 
that they were given the correct clear- 
ances. These should be .003 in. at the 
skirt and .019 in. at the head. The upper 
piston rings should be fitted with a 
gap opening of .010 to .016 in. and the 
lower rings should have a clearance 
of .005 to .011 in. Of course the rings 
should have no appreciable up-and- 
down play in grooves, but should be 
perfectly free to revolve in them. 
When installing the connecting rods, 
the oil passages to the bearing face 
toward the valve side of the engine. 
The bearing caps in the Chrysler 79 
should never be filed, as this will throw 
the bearings slightly out of round and 
is likely to permit it to throw an excess 
of oil on the cylinder walls which would 
most likely result in thumping, partic- 
ularly when the engine is ope. ating at 
moderate high speed. 

Another possible cause of oil 
pumping is a mixture that is a little 
too rich. You will appreciate that it 
takes oxygen to burn the gasoline that 
is drawn into the combustion chamber. 
In any engine that is correctly lubri- 
cated a certain amount of oil will work 
into the combustion chamber, for it is 
necessary to lubricate the cylinder 
wall for the entire length of travel of 
the piston rings. The excess oil that 
works into the combustion chamber 
is normally burned by the heat of com- 
bustion, provided there is sufficient oxy- 
gen in the mixture and provided the oil 
is not of too heavy a body. If the 
mixture is a little too rich, the oil will 
accumulate in the combustion cham- 
ber and when the car is speeded up 
you will see the puff of blue oil smoke 
to which you refer. We noticed that 
the Chrysler instruction book recom- 
mends a medium grade oil at the pres- 
ent time. The word “medium” is un- 











SHOP KINKS 
Heas that have proved useful 


O short out the plugs on a six- 

cylinder engine I assemble five 
wires together as shown in the sketch 
with a battery clip to attach them to 
the radiator support rod and with five 
other clips on the other end of the 
wire. In this way it is simple to 
short out any cylinder or combination 
of cylinders. I often run an engine 
on one cylinder at a time and can 
quickly transfer a shorting wire from 
one plug to another so as to quickly 
check all cylinders.—R. A. Jenkins, 


410 E. Maple, Fayetteville, Ark. 





Readers of Motor Ace are invited 
to submit ideas that they have found use- 
ful in doing some particular service job 
in the shop in a better or quicker way. 
For each one published $2.00 will be paid. 
Whenever possible the idea should be 
accompanied by a sketch or diagram from 
which a drawing can be made. 




















fortunately very vague, as what is a 
medium oil with one oil refiner may be 
heavy with another, or light with a 
third refiner. The best thing to do is 
to consult the chart of recommendations 
of a manufacturer of high-grade lubri- 
cants and be guided by the advice 
found thereon. It may be that the 
owner of this Chrysler car has the bad 
habit of driving up and saying—“Give 
me a quart of oil”—which is certainly a 
short-cut to trouble. 


Making Plugs Tight 


How can the steel disks that close holes in 
the water jacket of an engine be made tight 
when water leaks at that point. Can we use 
a gasket or cement on these pieces to make 
them tight P—R. M. Jewett, 2013 McGee Ave., 
Berkeley, Calif. 


HE steel disks should be installed 

with the convex side out. That is, 
these disks are curved and should be 
put in place so that the curve is out 
towards you. If these are tight when 
installed, they can be made very tight 
after the installation by lightly tap- 
ping them with the round end of a 
machinist’s hammer. If they become 
loose in service it is better to replace 
them, « 








Check Springs to Stop 
Shimmy 


I want to know what causes the front wheels 
of a 1926 Oldsmobile to shimmy or flop. It 
occurs when the car is going at a fair rate of 
speed and hits a rough spot in the road. Noth- 
ing is wora very badly so far as I can see. 
The car has only been driven 3200 miles. The 
car drives easily and it follows the road fine 
until you hit a rough place when the wheels 
start shimmying.—Wesley Tenbrook, Glenwood 
Springs, Colo. 


T= first thing to do is to see that 
both front tires are equally in- 
flated and that the front wheels are 
properly lined up. On cars equipped 
with 30x4.95 tires there should be a 
pitch to each wheel of 19/32 in. On 
cars equipped with 30x5.25 tires there 
should be a pitch to each wheel of % 
in. In either case the toe-in should be 
% in. and the axle should be perfectly 
vertical. Common practice requires the 
axle to incline slightly to the rear, but 
this particular model of car is different 
in this respect. 

The inclination of the axle controls 
the castor effect of the front wheels 
and if the axle is improperly inclined, 
it may possibly result in a reverse cas- 
tor effect which would cause just the 
trouble that you complain of. This con- 
dition can be brought about by sagged 
springs or springs which have been ex- 
cessively lubricated. As the springs 
are secured to the frame horns at the 
front by king pins, and are shackled 
at the rear, any sagging will elongate 
the spring toward the rear of the car 
and thus tend to develop a reverse cas- 
tor effect on the front wheels. If the 
front springs of your car are over lu- 
bricated, we would suggest washing 
them off with gasoline and letting them 
dry and then try the car again. When 
you say that nothing is seriously worn 
we teke it that you have checked and 
found no lost motion in the front wheel 
bearings. 


Timing 1927 Standard 
Six Buick 


Will youw please tell us how to check valve 
timing of a 1927 Standard Six Buick? The car 
in question has had new timing gears installed 
and does not have pep and speed that it should 
have. The ignition, compression, valve clear- 
ance and carburetor are apparently O. K. At 
times the engine does not idle properly and 56 
miles an hour is about all we can get from it. 
This car has run 8000 miles and the valves 
were ground at 7500.—Carver’s Garage, Roann, 
Ind. 





HE valve timing of this model is 

as follows: 

Inlet opens 25 5/6 deg. before top 
dead center. 

Exhaust valves closes 45 1/6 deg. 
after top dead center. 

You will notice this timing varies 
considerably from conventional prac- 
tice and it is possible that someone 
upset your timing when changing the 
gears. The tappets should be set to 
.008 in. on both intake and exhaust 
when the engine is hot. 
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Answers to Electrical Questions : 











Why the Electric Gasoline 
Gage is Accurate 


Some time ago you sent me a diagram of the 
wiring used on the electric gasoline gage of the 
Rickenbacker car, but I can’t understand how 
variations of battery and generator voltage are 
prevented from varying the reading of this 
gage. For example, let us suppose that the 
driver gets in the car and turns on the lights 
and ignition. Here his voltage will probablly 
be in the neighborhood of 6. As soon as he 
starts the engine and the generator begins 
charging the battery, the voltage will probably 
be in the neighborhood of 7%. In other 
words, there has been an increase in voltage 
of about 25 per cent and I cannot see why 
this does not affect the electric gasoline gage 
accordingly. That is, if there had been a read- 
ing of 12 gal. on the gage in the first in- 
stance, I can’t see why the indication would 
not jump to 15 gal. when the generator is 
charging. I understand that this gage is used 
on.a number of cars in addition to Ricken- 
backer, and therefore conclude that it must be 
accurate. But, just why is it accurate P—Os- 
car Wiederhold, 4531 Pulaski Ave., Philadel- 
phia. 

HE gasoline gage which you refer 

to was used on the Rickenbacker 

and is also used on Chrysler, Reo Wol- 
verine and a number of other cars. 
The gage is surprisingly accurate. In 
the illustration there are shown two 
coils—A connected from terminal T-1l 
to ground, and coil B connected from 
terminal T-1 to terminal T-2, the latter 
being connected to ground through the 
rheostat, operated by the gasoline tank 
float. Terminal T-1 is connected to the 
ignition terminal of the switch so that 
it is connected to the battery whenever 
the ignition is turned on. Therefore 
coil A is alive when the ignition is 
turned on and acts to hold the iron 
piece K in line with the center of coil 
A, or at least as much in line as the 
stop pin will permit. 

Coil B at right angles to A, and 
fitting inside of it, has a center opening 
wide enough so that if armature K is 
drawn that way it can slide into the 
coil. Just as A tries to pull K over 
to the left, so will B draw it to the 
right and the position that the indicat- 
ing needle assumes will depend on the 
relative magnetic strength of coils A 
and B. 

Now the magnetic action of B is 
variable, while A is constant, so that 
the more gas there is in the tank, the 
more the rheostat resistance is cut out 
and the more the needle turns to the 
right or full position. To check the 
gage it is only necessary to ground 
the terminal at the tank and see if the 
“full” reading is obtained. 

The voltage of the battery can vary 
any reasonable amount, for if it drops 
for example, the current in both coils 
A and B will drop, but in the same 
ratio, so that the needle and indication 
will not be affected. The same thing 
applies when battery voltage rises, due 





to the generator charging the battery. 
The accuracy of the gage is ac- 
cordingly unaffected by changes in the 
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battery voltage. Details on the opera- 
tion of this gage were obtained from 
D. C. Streeter, service manager, of the 
Reo Motor Car Co. 


A Slow Speed Charging 
Problem 


I wish to know if there is any way to make 
the Ford generator charge high when it first 
cuts in. There are several car owners here 
who drive so slowly on account of the roads, 
that they cannot keep their batteries charged. 
They have good batteries and the generators 
are working properly, but should have a higher 
output under the circumstances. Will changing 
the position of the brush ring do this? If so, 
explain. where to set it.—Carlos Farris, Til- 


ford, &®. 


a of what output is 
wanted, the main brushes should 
be set on the neutral point, that is with 
the third brush raised so that it is not 
in contact with the commutator and 
with a six-volt-battery in series with 
the generator which has been removed 
from the car and placed on the bench 
for testing, the main brush holder 
should be removed so that the armature 
tends to rotate in the same direction 
that it runs when on the car, but yet 
does not actually start up and run. If 
it should run one way or the other the 
main brushes should be moved against 
the rotation of the armature so that 
the armature will not start of its own 
accord, but will run in the direction of 
normal rotation if once started by hand. 
Then, with the generator on the car, the 
third brush can be advanced to the max- 
imum setting to get the greatest possi- 
ble output. That is all that can be 
practically done. If the batteries then 
persist in running down, it will be 
necessary to disconnect the starters and 
let the battery just furnish lights and 
ignition for starting. Or else you might 
pick up some battery chargers such as 
are used by the owners of radio bat- 
teries and which these car owners 
could readily attach as needed and thus 
bring up their batteries without going 
to the trouble of removing them from 
their cars. 


Home Made Charger Has 
Low Output 


I have an Auto-Lite generator, type GH, 
which I belted to an electric motor in order 
to use it for battery charging. This is a third 
brush regulated machine and, although the 
third brush is advanced as far as it will go, 
will not charge over 16 amp. Is there any 
way to change the wiring to increase the out- 
put? I have been told that should I connect 
three or four batteries to this in series that 
the voltage in the batteries would be so low 
that they would fail to operate a starter. Is 
that charged a 12-volt battery 
with it and it works fine. James H. Fash, 
348 N. East Street, Ill. 


b ” sind cannot change this generator in 
any way to increase the output with- 
out seriously over-heating the machine. 
By removing the lead from the third 
brush and connecting it to the grounded 
brush of the generator, you can prob- 
ably raise the output a few amperes 
by increasing the speed of the machine. 
By making this change you will destroy 
the regulating feature of the third 
brush and your output will be in pro- 
portion to the generator r.p.m. within 
certain limits. However, any output in 
excess of 16 amp. is very likely to ruin 
this generator. The test figures for 
this machine at 8 volts are as follows: 
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You can readily see that after a speed 
of 1500 r.p.m. is reached that running 
the speed up an additional 33 1/3 per 
cent increases the output one amp. at 
the most. 

We would not recommend connecting 
three or four 6-volt batteries in series 
on this machine as you would probably 
find that you would be bothered with 
over heating. You will appreciate that 
the higher the voltage goes the more 
current passes through the field wind- 
ing and, therefore, there is danger of 
burning out the machine when operat- 
ing it on three or four 6-volt batteries. 


Coil and Switch in Unit 
on Dodge Six 
I have noticed in the wiring diagram of the 
Dodge Six, given in Moror Ace, that the igni- 
tion coil has a switch as a part of it. Please 
explain what this means.—Montana Subscriber. 


6 ene diagram that you refer to is 
published on page 44 of the June 16 
issue of Motor Ace. By looking at that 
carefully you will see that the ignition 
coil and the switch are a single unit. 
In other words, the ignition coil is 
mounted immediately behind the in- 
strument board, and on the back of the 
switch, thus protecting it from engine 
heat and vibration and reducing the 
number of connections needed to com- 
plete the circuit. 





We Really Ought to Get 
More Money for This Book 


HILADELPHIA, PA.—Want to 

congratulate you, heartily, on the 
July 7 issue of Motor AGE, which I 
have enjoyed reading tremendously, 
not only from the standpoint of actual 
information contained, but also because 
there is so much punch, pep and color 
thrown into the special features and 
articles that the reading is thoroughly 
enjoyable and intriguing. 

I don’t know when I have enjoyed 
reading an issue of any business publi- 
cation so much as this last issue of 
Motor AGE. If you keep putting your 
own fine personality and spirit into each 
succeeding issue, the magazine is 
bound to have a lot of individuality 
and character. 

Once again I extend the right paw 
and heartily congratulate you.—A. B. 





Is This a Purr or a Ping? 
Nit YORK—At the suggestion of 

an automobile advertising man, 
and because our columns are always 
open to frank discussion of advertising 
and selling topics, we reprint the ac- 
companying major portion of an article 
from Automotive Industries (“Automo- 
tive Advertising Budget Reaches Huge 
Total,” by John Cleary, editor of Motor 
AGE). While it is directed at the auto- 
motive industry, it raises questions that 
other industries may be facing. We 
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question some of the author’s state- 
ments and some of his reasoning, but 
we do not question the value of such a 
challenge as this. Advertising ought 
to be challenged more and lauded less. 
—Advertising & Selling, July 13, 1927. 


Inside Stuff 
ETROIT—And it seems sort of 
natural to be back—And be get- 
ting nice notes from high-powered high- 
priced editors. That “Bill to Becky to 
Bill” was somewhat of a classic.—Bill. 








We Admit It, Unblushingly 
ANSAS CITY, MO.—Your publica- 


tion contains so much more news 











ETTERS to the editor from 
those whose “attention has 
been called”; from those who point 
with pride and those who view with 
alarm, from those who are easy to 
please and those who are hard to 
please; from those who are happy 
when they find a good thing and 
those who are happier when they 
find something they consider not so 
good; from those who boost and 
those who knock; from those who 
see the doughnut and those who see 
the hole; in other words, Dear Sub- 
scriber, from you and you and you— 
as well as from the man who bor- 
rows your copy of Motor AGE or 
reads it over your shoulder. 


























since you are publishing it in Philadel- 
phia that I feel you deserve more praise 
than ever for the good work you put 
out.—Roy E. Steele. 





Here’s Your Assignment 
for Another One, Charlie 


ACKSON, TENN.—tThe article on 

page 35 in the June 16 issue of your 
publication, entitled “What’s This I 
Hear About a Used Car Problem,” is 
undoubtedly the most constructive 
article that we have read in a motor 
magazine in a long, long time. We do 
not know personally the author, but 
would like to have you suggest that he 
write again for you when you have 
the available space.—McEwen & Bond. 


Just What is a “Darb”? 


LEVELAND—The new Motor AGE 

is a darb. One of its most admir- 
able features is the attractive featuring 
of the news. The feature pages are 
also very interesting and attractive, 
both in their subject matter and in 
their artistic layouts.—L. G. W. 








Short and Sweet 


ADD, ILL.—MotTor AGE sure is a 
fine paper.—Frank Moffett. 





’S-all Right by Him 
L PASO, TEX.—Your paper is O.K. 
with me.—Ralph Letcher. 


Motor Age 














a 





One Reason Why Editors 
Get Gray Prematurely 
ONG BEACH, CAL.—Please don’t 
mail my year’s subscription to 
MoToR AGE magazines to El.Cojon,Cl. 
today—and keep them for me until 
I will move to Pasadena next four 
weeks and wait until I write another 
letter to you after move to Pasadena. 
I will give up to become a dirt track 
racing driver—I will hire my hearing 
friend as pilot to drive my racer for 

me at the dirt track meet. 

How much will I pay him if he win 
each event for me? he is in good physi- 
cal and must have no parent and no 
married. If he get killed, and what 
would I do for him? 

Will you please tell me how to join 
the dirt track racing club? I don’t 
know how to do. I shall receive a 
future letter from you.—W. H. K. 





Asak. O. It’s O. K. 
. +: LOUIS—Just want to compli- 
ment you upon the marvelous im- 
provement in Motor AGE in the past 
several weeks or more. Your publica- 
tion is a knockout. It gives live news 
of the industry in a bright, sparkling 
manner, and in such a way that one is 
just simply forced to read the interest- 
ing material contained in the pub- 
lication. 
The article, “The Perfect Parts 
Man,” created an unusual amount of 











interest here, and our copy of this issue 
is well thumbed. 

Again, congratulations upon. the 
marked improvement shown in your 
publication.—Harry L. Ford. 





He Likes It, Seems as Though 
LEVELAND—I like the new Motor 
AGE very much. It is attractive 
in appearance and the editorial contents 
seem to me to be of very high quality.— 
F. A. Van Fleet. 





Beauty Not Skin Deep 
oe AGE not only 
looks good, but is good all the 
way through.—S. ./. S. 
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Prices, Weight and Equipment of Current Passenger Car Models 











Important Changes in 
Specifications and Price 
Tables since last issue. 


DODGE BROS. 
' CHANDLER 
MOON 
































Passengers c= 
and «a e a5 Standard 
Medel o= 3 => Equipment 
AUBURN 
6.66" 
2-4p. Roaster... . .|$1095) 2)... .|aeghrw 
5p. Touring. ..... 1145} 4]... .|aeghrw 
2-4p. Cabriolet. ..| 1295). .|.... 
5p. Sp. Sedan 1195} 2/3040) aeghirw 
5p. Sedan........ 1295] 4/3080 aeghr 
5p. =a Sedan.} 1345] 4/3040/aeghr 
2-4p. Roaster.....| 1395) 2)... .|aeghmnrw 
5p. Touring... ... 1445) 4]... .|aeghmnrw 
2-4p. Cabriolet. ..| 1595). .|.... 
5p. Sp. Sedan 1495} 4/3350|aeghimnr 
5p. Sedan -| 1695} 4/3390|aeghmnpr 
5p. Wand. Sedan..| 1745| 4/3390 aeghmnprv 
2-4p. Sp. Rdster. .| 1995] 2/3180|aeghmnprw 
5p. Touring. ..... 2045} 4/320@)aeghmnpr 
2-4p. Cabriolet. ..| 2095]..|.... 
5p. Sp. Sedan. ...| 2095) 4/3380|aeghmnprv 
Sp. Sedan........ 2195) 4/3450|aeghmnprv 
Sp. Wanderer... .| 2245) 4/3450)aeghmnprt 
147” W.B. 
> See -'.-. 2295] 4).... 
7p. Sedan.. .| 2595) 4|/4200|aeghmnprt 
BUICK 
115" 
2-4p. Roadster... .}$1195) 2|2990|ahmar 
5p. Touring. ..... 1225) 4/3040j)ahmnr 
2-4p. Coupe... ... 1195} 2}3110jahmnor 
5p. 2d. Sedan... .| 1195} 2)3215iahmar 
5p. 4d. Sedan. . 1295} 4/3300)ahmnr 
4p. Coupe...... 1275} 4/3190)ahmnr 
2p. 8 Cou 1275} . .|3190 
5p. Town Bro'm. .| 1375] 4/3305/ah 
*190” 
4p. Coupe....... 1465} 2|3800/ahmnr 
5p. 2d. an....}| 1395) 2)3750\ahmor 
5p. a ...| 1495] 4/3870\ahmor 
2-4p. Sp. Rdster..| 1495) 2/3655|aghmnprw 
4p. Sp. Touring...| 1525) 4/3735|agjmnprw 
5p. Coupe....... 1850} 2|3940\ahmnr 











































































































Passengers re Passengers : is Passengers =: 
an x : © |S 0) Standard and = ° ~| S00! Standard an = ¢ | =| 2 c0| Standard 
Model ~. ~ 2 Es > Equipment Model o 3 Es > Equipment Model os 2 = > | Equipment 
3p. Ctry. Club. ..| 1765} 2/3905jaghmnor CHRYSLER ‘“‘50”’ DODGE BROS. | | 
3-5p. Conv't Cpe..| 1925) 2/3915 5p. Touring. $750) 4/2145/a 116” W.B. | 
5p. Bro. Sedan. ..| 1925) 4/4050)aghjmnoru 2p. Roadster 750} 2/2025/a 2p. Roadster.....| $795} 2/2439), 
7p. Sedan...... 1995} 4/4115/aghmnort 2-4p. Roadster 795) 2/2130)a 5p. Touring. .... 795| 4|2584/Ar 
2p. Coupe. 750} 2}2230\a 2p. Spee. Radstr. 845) 2/2530) Aehr 
5p. Coach.. 780} 2}2335ia 5p. Spec. Tour.. 845) 4/2679) Aehbr 
5p. Sedan. 830) 4/2410\a 2-4p. Roadster . 975) 2/2646) behr 
5p. Land. Sedan 885) 4/2350/ah 2-4p. Conv't Cpe..| 995} 2/2727| Behr 
**62” 2p. Coupe. . . .| 845) 2/2613/)Ar 
5p. Touring 1095} 4/2570/agnr 2p. Spec. Coupe 895) 2)2702|Aehr 
2-4p. Roadster 1175} 2)2615\aeghnrw 5p. Sedan. 895) 4/2828/Ar 
CADILLAC 3-5p. Coupe 1245) 2/2685\aghnr 5p. Spec. Sedan. 945] 4/2924/Aehr 

**Standard” 5p. Coach. 1145} 2)2795laghnr 5p. DeL. Sedan. 1075, 4|2912| Dehor 

132” W.B. 5p. Sedan. 1245) 4/2835\aghnr 108” W.B. 
5p. Brougham $2995] 214170\aghjlnprtx .Land. Sedan 1295 5p. Sedan.. .. 875) 4 
2p. Coupe 3100] 2}4105)aghinprx **70” 5p. DeL. Sedan. 975) 4 
5p. Victoria. 3195} 2/4190jaghinprtx 2-4p. Roadster 1495) 2|2845|aeghmnrwx 2p. Coupe... 855) 2 
5p. Sedan... 3250} 4/4270\|aghjinprtx 5p. Phaeton. 1395) 4|2930\aghmnrx 4,. Cab. Rdstr 955) 2 
2p. Sp. Coupe 3500] 214460) Deghjkimnp 5p. Sp. Phaeton 1495} 4|2905|aeghmnrwx **Senior 

rx 4p. Coupe 1595| 2/2905|aghmnrux 4p Cab. Radstr.. 1595). .|... .Jaehnex 
5p. Sp. Sedan. ...| 3650] 4/4590) Deghjkimnp 2-4p. Roy. C’pe. 1545} 2/3000) aghmnrx 5p. Sedan. 1595} 4/3412 
rtx 5p. Brougham 1525| 2/3090) aghimnrtx 4p. Coupe. . 1570} 2/3315 

138” W.B. 5p. Roy. Sedan 1595) 4/3150)aghmnortx 
7p. Sedan. 3400] 4/4420/aghinprtx 2-4p. Cabriolet 1745) 2)2935|aghmnrx 
7p. Imperial. 3535] 4)4480/aghinprtx 5p. Crown Sedan..| 1795} 4/3160)aghmnortx du PONT “‘E” 

*“Custom” “80” 4p. Roadster. . $2800). .|3700\afghkmn 

132” W.B. 18514” * 5p. Touring. 2800) 4|3850)afghkmn 
2p. Roadster 3350 220 aeghimnprx 2-4p. Roadster. 2595) 2|3805|Beghlmnprw | 4p. Coupe. 3200) . .|3850\afghkmnt 
2p. Conv. Coupe..| 3450 300} aeghIlmnprx x 5p. Sedan.. . ..| 3400). .|4100\afghkmnt 

138” W.B. 5p. Phaeton. 2495) 4|3765jaeghimnprw | 5p. Con. Sedan...} 3750) 4|4100| Bfhgkmat 
7p. Touring. . . 3450} 414285/aeghlmnprwx x 
4p. Phaeton.. 3450) 414275|aeghilmnprx 5p. Sedan... 2675) 4 .jaghlmnprtx 
4p. Sp. Phaeton 3975] 4]4705)| Beghikimnp 5p. Coupe. . . 3095) 2/4110)aeghimnopr ELCAR ‘“‘6-70” 

, rx tx 5-7p. Touring... .|$1275). .). 
5p. Coupe....... 3855] : te a ar 5p. Sedan. 3095; 4/4055)aeghimnoprtx | 4p. Land. Rastr. 1475) 2}2580)ahjmar 
5p. Sedan. 3995] 114465|aeghjlmnprtx 1$2\” * 4p. Brougham. . 1295} 2|2670\ahjmnor 
7p. Suburban... 4125] 4/4580 ——— 4p. Coupe. .. 2895} 2|/4090)aegh!mnoprtx | 5p. Sedan........ 1395) 4|2750|ahjmnor 
7p. Im. Suburb. ..| 4350] 4/4615jaeghlmnprtx [| 2p. Cabriolet 3495| 2/4025| aeghimnoprtx “8.82” 
19814” * 5-7p. Touring. . 1645). .|.... 
5p. Sportif. 3995) 4|....|Beghilmnopr | 2-4p. Roadster. ..| 1870) 2/3320)aeghmar 
twx 5p. Brougham... .| 1595] 2/3410/agehmnor 
7p. Sedan. ..| 3295) 4|4195)aeghimnoprtx | 5p. Sedan... .. 1790) 4|3490}aeghijmnor 
7p. Sedan. Lim. 3595| 414370\aeghImnoprt< “8.99” 
5p. Town Car.. 5495). .|4432|aeghimnoprtx | 7p. Touring. .. 2465) 4|3675\|aeghkmnrs 
4p. Land. istr. .| 2295] 2/3620 aeghmor 
5p. Brougham 2195) 2/3710j}aeghimnor 
5p. Sedan..... 2265 | 
CHANDLER 5p. Sedan... 2465) 4/3895|aeghilmnort 

“Big Six” 7p. Sedan... 2765) 4/4245)aeghkmnor 
2-4p. eodater.. .1$1695} 2/3200) Ahnwm 
7p. Touring. .... 1695} 4/3360)ahnm CUNNINGHAM 
5p. Met. Sedan...| 1595] 4/3570|ahjnoum “V.7” ERSKINE “6” 
4p. Coupe... .. 1675) 2/3485|ahnom 7p. Touring. $6650) 4|4600|Ceghjkimnp | 5p. Tourer..... $915) 4/2300\aehmnor 
4p. Ctry. Club. . .| 1675} 2/3435/ahno rsx Spt. Radstr. . 965). .|.. 
5p. DeL. Sedan. 1695) 4 iahnotm 4p. Sp. Touring.. .| 6150) 4|4500)Ceghjkimnp 2p. Bus. Coupe... 895) 2|2265|aehmnr 
7p. Sedan.. 1895) 4 jahnotum rsx 2-4p. Spt. Coupe. 965} 2/2330|aehmnr 

**Spec. Six” 4p. Coupe. . . 7600) 2|4700|Ceghjkimnp | 5p. Cus. 965| 4/2400) achnor 
5p. Touring. ..... 1145) 4): ah rtx 
5p. Sp. Touring.. .| 1295] 4/2940) Diw 6p. Limousine... .| 8100} 4/5000)Ceghjkimnp 
3p. Coupe... .. 1195) 2/3@50\ah rtx 
3p. DeL. Coupe 1285} 2/3050\ah ESSEX 
5p. a ri de 1295} 4/3270)ah “Super Six” 
5p. Sedan DeL. —| 1345] 4/3270jaht 2p. Speedabout $700) 2/2150j|amnr 

“Std. 6’ 4p. Speedster. 785) 4/2230\/amor 
5p. Touring... .. 945) 4|2475jah 2p. Coupe... 735) 2|2340)ahmar 
5p. DeL. Touring.| 1005) 4/2565|aiw 5p. Coach. 735| 2|2450)ahmnr 
2-4p. Rdstr... . . 1135} 2)2470\ah 5p. Sedan... .. 835) 4|2530)ahmnru 
5p. a 995) 44: ah DAVIS ‘92-27” 
3p. Coupe... .. 1035) 2 ah 5p . Tour. $1395) 4/2915) Dhmnr 
5p. DeL. Sedan...) 1135). .|: ah 5p. Sedan........| 1595) 4/3000) Dhmnr 
3p. DeL. Coupe. . 1125} 2): ah 5p. Imp. Sedan. ..| 1795) 4/3055| Dghmnort FALCON- 

**94-27" KNIGHT 

“Roy. St. 8” 5p. Roadster. 1245} 2)2350\dbr _. Roadster... . .|$1045). .|2450/ghr 
7p. Touring. ..... 2195) 4)3645|/ahjmnpwx 5p. pe 1285) 4/2500)dhr as y nenongg ee SC Om 
4p. Roadster... .. 2195} 2/3435) Ahmnptwx 5p. Sedan.. 1285} 4|/2570}dhr ..Coape.. 995). .|2565ighr 
4p. Coupe. ...... 2195} 2|3610jahmnoptx 3p. Coupe. 1285) 2)2375\dhr " Laudau.. 1145). .|2735ighrtu 
4p. Ctry. Club 2195} 2/3610/ahopmnx 5p. Imp. Sedan. 1385) 4/2575) Dghmnort 5p. Brougham. ...} $995]. ./2665ighr 
5p. Sedan.. 2195| 4|3760|ahmnoptx “98.27” 5p. Sedan........ 1095] . .|2700|ghoe 
7p. Sedan... 2295) 4/3870|ahmnoptx 5p. Polo Rdstr....| 1795) 2)3000|aghmor 

5p. Touring. .....| 1795) 4|3050\aghimns 

4p. Coupe........| 1865] 2)3150jaghmar 

5p. Emp. Sedan. .| 1885) 4/3200jaghmnort FLINT “60” 
5p. Tourin $1250) 4|/2750)aehmarx 
4p. Spt. tr....| 1350) 2/2885] Aehmorw 
4p. Cpe. Rdstr...| 1395) |2890)aehmnor 
5p. Sedan... .. 1395} 4/3030) aehmnort 
5p. ee RE 1395} 2/3010) aehjmnor 

“89” 
CHEVROLET DIANA “St. 8” 120” W.B. 

“AA” 5p. Phaeton....../$1595) 4/3100jagmn 5p. Touring. . . 1450) 4|3245|aehmnr 
2p. Roadster... .. $ 525) 2/1890idr 5p. Roy. Roadster} 1695) 2)2995)agmnw 4p. Spt. Tour.. 1595| 4/3395/aehimnrwx 
5p. Touring...... 525) 4/1965\dr * || 5p. P.B. Rdstr...| 1795) 2/2995|/Bgmnw 4p. Coupe. .. 1795) 2|3500/aehmnorx 
2p. Util Cpe 625} 2|2090\dhr 5p. Cab. Rdstr...| 1995) 2/3160/aghmn 5p. Sedan... .. 1850} 4/3625) aehmnortx 
5p. Coach........ 595) 2)2190/dhr 5p. Cab Rdstr....| 2295) 2/3160jaghmn 130” W.B. 
5p. Sedan........ 695| 4/2275idhr 5p. 4d. Sedan....| 1995) 4/3275/aghmnot 7p. Touring. 1595) 4|3470\afhmorx 
2-4p. Cabriolet. . 715} 2)2135\dhr 5p. 2d. Sedan. . 1695; 2/3170) aghimno 7p. Sedan... .. 2050| 4|3780|aehmnortx 
5p. Land. Sedan..| 745) 4/2270)dhru 135” W.B. “7-18” 

Imp. Land.......| 780) 4)2260)dhu 7p. Touring...... 1695) 4/3336/agmo 5p. DeL. Coach | 895) 4|2580| aehknor 











A—Wood wheels with spare. 
a—Wood wheels. 

B— Wire wheels with spare. 
b— Wire wheels. 

C—Optional wheels with spare. 
e—Type of wheels rho ac 





KEY TO SYMBOLS: 


i—Trunk and trunk rack. 

j—Trunk rack, no trunk. 

k—Spare tire. 

I—Spare tire lock. 

m—Engine heat indicator. 
h gasoline gage. 


D—Disk wheels with spare. 

d—Disk wheels. 

e—Front and rear bumpers 

f—Front bumper. 

— absorbers or snubbers. 
Automatic windghield wiper. 


o—Car heater. 1 
p—Cigar lighter. 


r—Rear traffic signal. 


s—Spotlight. 


t—Vanity and smoking set. 


w—Smoking set. 


v—Vanity set. 
w— Windshield wings. 
x —Clock. 


—Overall length. 


§$—Prices on application. 
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Weights and Equipment of Current Passenger Car Models 





Age 





























Passenger -_ Passenger . fs Passengers . f= Passengers ; 
an a . <| Sc) Standard an Se/f| Se Standard an Self) Se Standard an Standard 
Model ox é\5s Equipment Model co. 2 <> Equipment Model o* 2 => Equipment Model 2 Equipment 

FORD “T” | **j-1” 5p: DeL. Bro’m.. afghkmnrx “E-75” 

2p. Runabout | $360) 2/1658)a | 4p. Playboy 2) 2915) aghmnrx **8-80" 2p. Speedster... .. 2 aeghInprx 

5p. Touring 380 4/1732 y 2-4p. Sp. Coupe 9| 3070] aghmnrx 4p. Spt. Touring. .| 2850 _jaeghklmnprt 4p. Speedster. 2/4256] aeghInprx 

2p. Coupe 485) 2/1820\a 5p. Cus. Sedan 4|3200| aghmnrtx uvx 5p. Phaeton 4 7jaeghinprx 
5p. Tudor Sedan. 495) 2/1950\a 4p. Cus. Vict. 2|/3200| aghilmnrtx 4p. Collap. Coupe.| 3000 .|aeghklmnprt 7p. Tour. Speed. . 4 aezhilnprwx 
5p. Fordor Sedan 545) 4/2002\B “AA” uvX 2p. Coupe Rdstr.. 2 aeghinprx 
2-4p. Playboy 2\3200) aghmnrx 5p. Sedan. 2850) 4)... .jaeghkimnprt 5p. Town Coupe.. 2 2\aeghinprx 
2-4p. Sp. Coupe. 9| 3340): aghmnrx uvx 2p. Coupe........ 2 aeghinprtx 
4p. Cus. Vict. 9|3470\aghimnrtx 5. Brougham. 2900 .{aeghkImnpr 4p. Victoria 2 | aeghinprtx 
5p. Cus. Sedan. 4\3470) aghmortx tuvx 5p. Brougham. 4 5 speeemeerts 
7p. Sedan........} 3350 .}aeghkIl mnprt 5p. Sedan. 4 aeghinprtx 
uvx 7p. Sedan. 4 acghinprtx 

FRANKLIN 7p. Sub. Sedan. ..} 3500 .yaeghkImnprt 5p. Cus. Sedan 4 5} aeghinprtx 

“*11-B” uVvx 7p. Cus. Sedan... 4). 8laeghInprtx 
3p. Spt. Rdster.. .|$2690} 2|3015\aeghkirx **48” 7p. Cus. Limou.. . 414718) aeghinprtx 
5p. Touring 2635) 4/2975) aeghkiprx KISSEL ‘‘6-55” 4p. Sportif.......] § 4/5030) afghjkirsx 

dp. Coupe 2490} 2|3105\)aeghhkiprx 124” W.B. ... Roadster... oe 

3-5p. Coupe 2565) 2)3150\aeghklprx 5p. Phaeton. 4|3020\ahmnr 7p. Touring......| § 4/5330) afghkirsx 

4p. Victoria. 2740) 2\3165jaeghklprx | 4p. Speedster. 2/3160) ah 7p. Tour Lim... 4/5640) afghkirstx 

5p. Sedan.. .. 2790) 4/3230): aeghkIprx | 4p. Coupe Rd 2|3483|ahmnr 6p. Brougham 4/5464) afghkirstx 

5p. Ox. Sedan... 2815| 4/3230) aeghkiprx | 5p. Brougham 9/3300) ahmnor Sp. Vie. Sedan. 4|5600| afghkirstx MOON “6-60” 

5-7p. Sedan 2840 4): 3240) aeghklprx 5p. Spec. Bro’m. . 2)3486)ah 7p. Lim. Ene. Dr 4/5868) afghkirstx 3p. Roadster... .. 2)}2295\an 

5p. Spt. Sedan . 2910) 4/3305|\aeghikirx 5p. Bro’m Sedan. . 4|3440/\ah 7p. C _ § 4/5624) afghkirstx 5p. Phaeton...... 4)2 an 

7p. Limousine. 2940] 4)/3360|aeghklprx | 5p. Conv. Bro’m.. 13378 3-5p. DeL. Rdstr. 2}2 dn 

| 131” W.B. 4p. Sportif Nes 5900| 4/4475|aeghiklmnpr 3-5p. Roy. Rdstr.. 2)2 anw 
7p. Touring. 3660! ah tuvx 3-5p. Roy. Cab... 2}2 in 
| 4p. Tourster 3225\ahmnor 4p. Roadster... .. 5900) 2)4370|aeghklmnpr 3-5p. Cab. Rdstr.. 2) 2575\dn 
5p. Br’m Sedan. 3596) ah tuvx 5p. Coach........ 2/2420/an 
7p. Sedan..... 13770\ahmnor 7p. Touring. ..... 6000 .jaeghklmnpr 5p. 2d. Sedan... .. 2}2 dn 

**8-65” tuvx 5p. Roy. Sedan... 2|2 DO} ahin 

GARDNER 125” W.B. 5p. Vic. Sedan. 7300) 4|4842\ afghimortx 5p. 4d. Sedan... .. 4}2 in 
“80” 5p. Phaeton. 4\3240\abmnr 7p. =e ~ ye 7500) 4/4930) afghmprtx 5p. Roy. Sedan 4}2605}ahn 

4p. Roadster... . .}$1395) 2/3030)amn 4p. Speedster. 2\3155jahmnr c. Sed. 7450). .|... .Jaeghklmnpr 5p. Cust. Sedan. . 

4p. Rdstr. DeL. 1495} 2\3030)aeghmnr 4p. Cp. Rdstr. 2/3343)ahmnr tuvx “ * 

5p. Bro’m Coupe.| 1695 A3375 )jamn 5p. Brougham 9|3330\ahmnr 7p. Town Bro’m..| 7500) 4/4615)afghmprtx 5p. Touring. ..... 4}2 dn 

4p. Vic. Coupe 1695} 2|337 5| amn 5p. Spec. Bro’m. 9|3345|ahmnr 7p. Cabriolet. . . 7500} 4/4615)afghmprtx 5p. Roy. Rdster 9}2 dn 

5p. Sedan. 1695] 4/337 0) amn 5p. Bro’m Sedan. 4|3400|ahmnr ..Collap. Cab...| 7750). .|... .jaeghklmnpr 5p. Cab. Rdstr. 2|2 dn 

5p. Sedan Del... 1795} 41337 0) aeghmnr 5p. Conv. Bro’m. 3518)ahmnar tuvx . Collap. Cab.. 

5p. Bro. Cpe. DeL 1795 213375] 5})aeghimor 132” W.B. 5p. Sedan DeL.. 212710idno 

4p. Vie. Cpe. DeL| 1795} 2|3375|aeghimnr 7p. Touring. 3360|ahmnr 5p. Sedan DeL.. 4|2860}dno 
“90” "| 4p. Tourster 3155|ahmnr ... spec, Sedan 4 

2-4p. Roadster 1995} 2|3400)deghmnr | 5p. Bro’m Sedan. 3455|ahmnr 

4p. Land. Rdstr...| 2295] 2/347: 5|deghmnr 7p. Sedan. _|3630)ahmnr 

Sp. Brough: um 2295 4): 3690) de ghimnrt **8.75” 

5p. Sedan 2295] 4/3730\deghmnrt 131” W.B 

5p. Victoria... .. 2295) 4/3690) deghimnrt 5p. Phaeton... 4|3220\ahmnr NASH 

| 4p. Speedster. 2|3360)ahmnr MCFARLAN “Std. 6” 
| 4p. Cpe. Rdstr. . 2\3578)ahmnr “Str. 8” 5p. Touring...... 4|....|Dghnr 
5p. Brougham 2/3565) ahmnr 131” W.B. 2p. Coupe........ 2} 2345) Dghor 
5p. Spec. Bro’m. 2\367l|ahmnr 4p. Roadster. .... $3050) 2\3400\Ceghmnprwx || 5p. Sedan........ 2}2 Dghor 
5p. Bro’m Sedan. 4|3760)ahmnr 5p. Touring......}| 3180 4/3400 afghmrx 5p. Sedan....... 4} 2500} Dghnr 
5p. Conv. Bro’m. _|3863|ahmor 4p. Sp. Phaeton...| 3180} 4/3400) alghimnprx 5p Land. Sedan. 4}2 Dghnr 
139” W.B. 4p. Coupe.. 3180] 2/3650) afghimnprtx “*Special’”’ 

HUDSON 7p. oll be 4|3630\ahmnr 5p. Sedan. 3180) 4}: 3650) afghimnprtx 4p. Roadster. . .. 2|2980| Dhar 
““Super Six” | 4p. Tourster 4|3335|)ahmnr Sp. Coach Bro’m. 3180) 4) 3650): ifghlmnprtx 5p. Touring. . . 4} 2980) Dhor 
**Std. Line” 5p. Bro’m Sedan. 4|3755\ahmnr 5p. Town Car 4600| 4|3750\afghlmnprtx 4p. Cabriolet. . 90] 4): Dghnr 

5p. Coach. $1285) 2/3505\aghjmnr 7p. Sedan. 4|3975|ahmnr 136” W'B. 2p. Bus. Coupe. . . 35} 21: Dhnor 

5p. Sedan. 1385) 4/3620\aghjmor 5n. Sedan Del... 4|3910|aeghimorvx 7p. Sedan...... 3680) 4|3700)afghimnprtx 5p. Sedan... .. 15} 2): Dhar 
*“Custom” | | 7p. Sedan Del... 4|4080/ aeghimorvx 7p. Sub. Sedan. . 3780\ 4)3700\afghimnprtx 5p. Sedan, 4d... 335) 4): Dghnrvw 

7p. Phaeton. 1600) 4|3565|agmnr 7p. Ber. Sedan. . 4|4125) aeghimorvx —— ““Advanced”’ 

4p, Brougham 1575) 4|3660|aghjmnru 2p. Ro: udster 5800) 2/4000) Aeghjlmnorx 121” W.B. 

7p. Sedan 1850) 4/3870\aghmnru 4p. Spt. Tour. 5600} 4)4600\Ceghjlmnorx || 4p. Roadster. . 2/3390] Dehmnr 

| 4. Tour. oo set 6720 | 4)/5200/C —s 5p. Touring. ... 4): Dghmnr 
5p. Sedan. 2)3550| Dghimn-vw 
| 7p. Touring... ....| 5700} 4/5200 Afghilmaop 5p. Soiee. ss 4|3650| Dghmnrv w 
127” W.B. 
| LA SALLE 6p. Sedan........ 6720) 4).... Afghiimnop 7p. Touring 4}: Dghmnr 
2-4n. Roadster. . . 2\3702)\aeghImnprx 5p. Sp. Touring. 4/3500] Bghimnr 
4p. Phaeton. 4/3716) aeghimnprx 7p. Sub. Sedan. ..| 6920) 4 CoghjImpop 5p. Victoria. . . 213640] Dghnrvw 

HUPMOBILE | 2-4p. Coupe. 2/3834) aeghImnprx 4p. Coune..... 2|3580| Dghmnr 
“*A-1” | 2-4p. Conv. Cpe. 2)... .Jaeghlmnprx 7p. Town Car... .| 9000} 4/5200 Cfghiimnop 5p. Amb. Sedan. . 4): Dghinrvwx 

5p. Touring 31325) 4)2620)eghnr 4p. Victoria. 2|3795)aeghimnprvx re 4): Dghnrvwx 

2-4p. Roadster 1385) 2|2660laghnr 5p. Sedan 4) 4063) aeghlmnprtx 

2-4p. Coupe......| 1385) 2)2800)eghnr | 

5p. Sedan. 1385} 4/2860) cghnr 

5p. Brougham. . 1385} 2/2890 eghjn | 
“E.3” | 

Sp. Touring. 1945) 4/3300)eghnrx | OAKLAND “6” 

7p. Touring 2045 4): 3360) beghnrvx '| LINCOLN “8” 5p. Touring. 4|2500/\ah 

2-4p. Roadster 2045) 2)3355)| ceghnrvx || 2p. Spt. Rdster 2}4950| aegkInprx 5p. Sp. Phaeton. . 4}2 aehw 

5p. Brougham 2245 213515|) || 7p. Spt. Touring. 4|4920) aegkInprx 4p. Sp. Rdster. Qi: aehnw 

2-4p. Coupe. 345) 2/3465) dghrx 4p. Phaeton 4)4960) begjklnprwx 5p. 2d. Sedan. 912 ahu 

op. Sedan. 2345) 4/3545) aghrx 4p. Coupe 2/4910\aegkinprx 3p. Land. Coupe. 2)2705/ah 

5p. Vietoria. 2345) 2/3525|aeghnrx | 4p. Sedan. 4/4920) aegiklnprx 5p. 4d. Sedan. 4)2855\ahu 

7p. Sedan. 2495) 4/3360\ehr 5p. Sedan. 4/5030/ aegkluprtx 5p. Land. Sedan. . 4|2885]aehnou 

7p. Sedan Lim. 2595) 4/3360\aehnrx | 7p. Sedan... 4|5050)\aegkinmprtx MARMON 

7p. Limousine 4/5180) aegkinprtx “Little” 
| 2p. Speedster... . .|$1895] 2/3019|aeghimnprx 
| 4p. Speedster. 1965) 4/2977|aeghimnprx 
| 4p. Sedan. 1795) 2|3039/aeghimnpr sn 
| 2p. Coupe... ... 1895) 2)3053)aeghimnprx **30-E 
| 4p. Brougham 1895) . .|3090 | 5p. Sp. Touring.. 4}2 ceghimnr 
LOCOMOBILE Sedan. 1895) 4/30G2|aeghlmnprtx || 4p. DeL. Rdster 2|2317|cehmnr 

JORDAN “R” **8.70” | 2p. Couve Rastr. . 1995) 2/3054) aeghlmnprx 2p. Coupe.. a oe 

4p. Blue Boy .1$1745 5p. Brougham 3330) afghkmnrex | 4p. Victoria. 2595| 2|3116\aeghlmnprtx 5p. Sedan 2d.. 2 e 

4p. Spt. Salon | 1595) 2|2775\|aghjmnrx 5p. Sedan. 3335\afghkmnrx 5p. Cus. Sedan 2595| 4/3119|aegblmnprtx 5p. Sedan 4 Gi 4)....le 

2-4p. Tomboy... .| 1595) 2]... .laghmnrx ..Collap. C’pe.. ...)afghkmorx 5p. Cus. Sedan. 2595| 4/3172\)aeghimnortx 4p. Sp. Coupe... 2)2 ceghmnru 

5p. Sedan. | 1595) 412775\aghmorta ..DeL. Sedan _jafghkmnrx | 4p. Town Cab.. | 3125 + ame aeghimnprtx 5p. Landau. . 4\2 — 

| | 
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CP OTnm* > 





~Wood wheels with spare. 
Wood wheels. 
Wire wheels with spare. 
Wire wheels. 
Optional wheels with spare. 
Type of wheels option: = 





D—Disk wheels with spare. 
d— Disk wheels. 
e—Front and rear bumpers. 
f —Front bumper. 
g—Shotk absorbers or snubbers.* 
bh—Automatic windshield wiper. 


KEY TO SYMBOLS 


i—Trunk and trunk rack. 
j —Trunk rack, no trunk. 


k—Spare tire. 
1 —Spare tire lock. 


m—Engine heat indicator. 
n—Drash gasoline gage. 





o—Car heater. 
p—Cigar lighter. 
r—Rear traffic signal. 
s—Spotlight. 


t—Vanity and smoking set. 


u—Smoking set. 


v—Vanity set. 
w—Windshield wings. 


x ock. 
*—(Overall length. 
§—Prices on application. 

















July 28, 1927 


Prices, Weights and Equipment of Current Passenger Car Models 






















































































































































































Passengers : = + Passengers : = Passenger , cE Passengers ‘ = 
an , Selt 3 Standard an , Selt ‘oS Standard an . Selt 53 Standard an e s iS $= Standard 
Model oe 2 >| Equipment Model os 2 =| Equipment Model oS : = =| Equipment Model a : =| Equipment 
OVERLAND 7p. Limousine 2695 als750 aghImnrtvx ROAMER 7p. Cus. Tourer...| 1245). .|3090/deghmnr 
**4”” Whippet 5p. DeL. Sedan. 2725) 413600) aeghimnrtvx **8-78” 5p. Coach... . . 1230} 2|3115/dehlmnru 
5p. Touring. $625) 4/1985lag 7p. DeL. Sedan. 2995) 4|3700\aeghimnrtvx 2p. Roadster $1495) 2 Bus. Coupe. ..| 1245 - 
2-4p. Roadster... 695) 2)1930\agh **6-80" 4p. Coupe... . 1495} 2). 3p. Cntry. Club. .| 1295) 2/2875/dehimnr 
2p. Coupe... 625) 2/2025\ag 5p. Phaeton 1395) 4|2850|aeghImnrw 5p. Sedan. 1795 4p. Cus. Vict. 1325} 2\3165\deghlmnorv 
5p. Coach.. . 625) 2)2075\ag 2-4p. Roadster.. 1495) 2/3025|ceghimnrw **8.80” 5p. Cus. Sedan 1335) 4/3235\deghlmnrv 
5p. Sedan.. 725} 4/2185lagh 2-4p. Coupe. 1565) 2|2975l|aeghIlmnrw 2p. Coupe.. $1985) 2/3410\ag 2 “4p. Sp. C oupe 1345 ehmnr 
5p. Landau. , 755) 4/2230\agh 5p. 2d. Sedan.....| 1395} 2|3000/aeghilnrw 5p. Brougham 1985) 2|3440\ag pec. 
**6”” Whippet 5p. Std. Sedan. 1595) 4/3125)/aghmnor. 5p. Sedan. 1985) 4|3570\ag 5p. Coach.. ..-} 1480) 2|3760\ahjloru 
2-4p. Roadster . 825) 2)/2225\agh Spt. Sedan 1795) 4/3100 **8-88”" 6p. Brougham....| 1730} 4/3920/ahinru 
5p. Touring. . 765) 4)2270lagh 5p. DeL. Sedan. 1795} 4/3125) Deghlmnrw 5p. Tourer. 2495) 4|3650\cg “Big 6” 
2p. Coupe. 795} 2/2305)agh “6-90” 5p. Sedan. 2985} 4/3880\cg 120” W.B. 
5p. Coach.. 795| 2)2405\agh 5p. Phaeton .... | 1695] 4/2930|aeghImnrw 7p. Sedan... 3285) 4/3980\cg 5p. Du-Phaeton. .|$1445| 4/3700) DeghImnr 
5p. Sedan. 875) 4/2440/agh 2-4p. Roadster....| 1695} 2/2960|aeghlmnrw 2-4p: Roadster.. 1495} 2/3400) Deghklmorw 
5p. Landau..... 925) 4/2490/\aght 4p. Coupe........| 1725} 2|3050\aeghimnr 3p. Du-Roadster..| 1530) 2/3270) Deghimar 
4p. Sedan....... 1895] 2/3150/aeghilmnr 5p. Club Coupe. 1480} 2/3800) Dghjlnru 
5p. Sedan........] 1895} 4/3200jaeghilmort 2p. Com’r Coupe.| 1545} 2/3395\deghlmnr 
5p. Landau...... 1995} 4/3250}aeghlmort dp. Com’r Sedan..| 1585) 4/3570) Deghklmnr 
“8.69” 4p. Com’r Coupe..| 1645) 2/3465\deghlmnr 
126” W.B ROLLS ROYCE 4p. Com’r Vict.. 1575| 2/3510) Deghkimnr 
5p. Coupe 2795). .|3810\egi **Si. Ghost” 127° W.B. 

PACKARD “6” 5p. Sedan.. 2995| 4/3875) DeghImnrtx Open Models... . § Bfghjkmprtx || 7p. Du-Phaeton. .| 1845] 4/3720) Deghlmnrx 
126” W.B. 13314” W.B Closed Models.. N .|Bfghjkmprtx || 7p. Tourer 1845) 4 Dehmnorx 
4p. Roadster. -1$2350] 2/3545) DeghImnpx 2-4p. Roadster.. 2995} 2/3650) Deghlmnrx *‘New Phan” 7p. The Pres’t. 2245) 4/4050| Deghlmnrtx 

5p. Phaeton. 2250) 4/3590) Deghimnpx 7p. Sedan.. 3095). |3°75ileg Open Models. § Beghjkmprtx || 7p. Pres’t Lim. 2495} 4/4080) Dehlmnortx 
5p. Sedan........ 2250) 4|3925|Deghlmnprtx || 5p. Sedan... 3495] 4/3950] DeghImnrtx Closed Models. § Beghikmprtx 
133” W.B. 7p. Sedan... . 3595) 4/4050) Deghimnrtx 
7p. Touring...... 2785) 4|3790|Deghlmnprx || 5p. Ber. Lim.. 3795) 4/4100) Deghlmartx 
4p. Coupe. .| 2685) 2/3925|deghint 
5p. C lub. Sedan. .| 2725] 4/4015|De sghilmnpr STUTZ “‘AA” 
tx 131” W.B. 
7p. Sedan........ 2785} 4/4070) Deghlmnprtx 2-4p. Sp’dster. $3150} 2|/4058|aeghImnprwx 
7p. Sedan Lim 2885) 4/4130) Deghlmnprtx STAR ‘‘4” 4p. Speedster. . 3160| 4|4175|aeghimnprwx 
“3” 2p. Con. Rdstr... .| $550] 2/1850/a 2-tp Coupe.. 3165] 2|/4182/aegh]maprx 
136” W.B. PIERCE ARROW 5p. Touring 550} 4/1920/a 4p. Vict. Coupe.. .| 3175| 2|4176|aeghlmnaprtx 
5p. Phaeton......| 3750) 4/4130) Deghklmnprx **80” 2p. Coupe.. 650} 2)1965jah 5p. Brougham. 3195) 4/4334|aeghlmnprtx 
4p. Runabout... .| 3850) 2/4110|Deghklmnprx || 2p. Runabout... ./$2495] 2/3285lafgbirx 5p. Coach.. 675 |22)120 fah 5p. Sedan... 3195) 4|4340/aeghIlmnprtx 
4p. Coupe........|. 475|02|4475|deghimnpt 7p. Phaeton...... 2895) 4|3440\afghirx 5p. Sedan... 765} 4)2200/ah 5p. Land. Sedan. .| 3345] 4 aeghimnprtx 
5p. Sedan....... 4750) 4/4430) Deghklmnp 4p. Phaeton...... 3095} 4/3300)|afghirx “6” 145” W.B. 
rtx Sp. Brougham... .| 2495] 2/3470\afgkirtx 5p. Tourong... . 725} 4|2070\a 5p. Tour. Bro’m. .| 3685) 4|4566/aeghilmnprtx 
143” W.B. 2p. Coupe........]| 3100] 2/3405lafghlpr 2-4p. Roadster.. 885} 2|/2140\aeghkmrw 7p. Sedan... 3685) 4)4656/aeghimnprtx 
7p. Touring... ... 3950} 4/4250) DeghkIlmnprx || 5p. Std. Sedan.. 895) 4/3525 \afghirtx 2-4p. Cabriolet 915} 2|2260\aeghmr 7p. Sedan Lim... .| 3785| 4/4731|aeghimnprtx 
5p. Club Sedan. ..| 4890) 4/4550) Deghilmnp 7p. Std. Sedan. 3350) 4/3620\afghirtx 2p. Coupe.. 795) 2|2145\ahme “AA DeLuxe” 
rtx 2-4p. Coupe......| 3200} 2/3450/afghirtx 5p. Coach.. 845) 2|2265lahmr 131” W.B. 
7p. Sedan........ 5000; 4/4660| Deghklmnp 5p Club Sedan. .| 3300] 4/3565lafghir 5p. Sedan. 925) 4/2340\ahmr 2p. Speedster. 3250} 2|4058|aeghImnprwx 
rtx dp. C lub. Land.. 3400) 4/3570\afghir 5p. Land. Sedan 975} 4/2335labmrt 4p. Speedster. 3260) 4/4175|aeghimnaprwx 
7p. Sedan Lim. 5100} 4/4700) Deghkimnp 7p. Ene. Dr. Lim .| 3450 4|3680!afghirtx 2-4p. Sp. Coupe 975) 2/2295\aeghkmr 2p. Coupe.. 3265] 2/4182|aeghimnprtx 
rtx 4p. Coupe.. 3250) 2/3420\afghirtx 4p. Vict. Coupe...| 3275) 2|4176|aeghimnprtx 
5p. DeL. Sedan...} 3895) 4/3500/afghirtx 5p. Brougham 3320) 4/4334] aeghl muprtx 
7p. DeL. Sedan... .| 3995] 4/3600/afghirtx 5p. Sedan. 3320| 4|4340|aegh| mnprtx 
7p. Lim. Encl... .| 4045] 4/3660/afghirtx 5p. Land. Sedan 3470) 4 aeghimnprtx 
“oo 145” W.B. 
2p. Runabout. 5875} 2/4560lafghirx STEARNS- 5p. Tour Bro’m. 3835] 4/4566] aeghilmnprtx 
4p. Touring. .... 5875) 4/4510jafghrx KNIGHT 7p. Sedan. 3835] 4|4656|aeghlmnprtx 
PAIGE ‘‘6-45” 7p. Touring. ..... 5875] 4/4585 |afghirx **F-6-85" 7p. Sedan Lim. 3910) 4|4731)aeghlmnprtx 
5p. Touring. .... .|$1095) 4 aeghnr 7p. Sedan....... | 5875) 4/4815lafghirtx 4p. Roadster $3250) 2/4252)aeghkimnrwx] “AA Custom” 
2p. Coupe.. .| 1095) 2/2525\aghnr 7p. Lim. Enel. ...] 5875} 4/4870\afghirtx 4p. Touring 3250) 4/4322|ae -“waeneaie 2p. Coupe.. 3915} 2)4182\aeghimnprx 
4p. Cab. Rdster 1295} 2)2615\|aeghnr 3p. Coupe....... 6375) 2/4760\afghirtx | 4p. Vict. Coupe.. .| 3925) 2/4176\aeghimnprx. . 
5p. Brougham. 1095} 2}2660\aghnr 4p. Cpe. Sedan. 6375) 2|4795\afghirtx 4p. Cab. Rdstr...| 3550) 2) veghklmno | 5p. Sedan. 3995) 4/4340)\aeghIlmnprtx 
5p. Sedan... 1195] 4/2760jaghnru 4p. Sedan... .. 6375) 4/4830\afghirtx 2-4p. Cab C’pe 3995} 2/4090\aeghlmnprx 
**6-65” 7p. Ene. Dr. Lan.| 6000} 4/4895 /afghirtx 5p. Cus. Sedan 3350) 4/4562 seuhitiens 
4p. Roadster 1495) 2|3055\|aghmnrwz 7p. Sedan Land.. .| 6000) 4/4840/afghirtx rtx 
5p. Brougham... .| 1395} 2)3215jaghmor 4p. Lim. Enel. 6375) 4/4880/afghirtx 4p. Coupe.. 3450) 2|4527laeghklmno 
5p. Land. Bro’m..| 1395/ 2/3115/aghmnr 4p. Sedan. 6475} 4/4805 \afghir rtx 
5p. Sedan. 1495} 4/3280/aghmnrux | 2p. Coupe.. 6600) 2/4745jafghir | 5p. Std. Sedan. 3450) 4/4572|aeghjklmno VELIE 
“6.75” | 4p. Sedan Li and.. .| 6600 4|4800|afghirtx rtx **Std. 50” 
7p. Touring. ...+-| 1655] 4)3420)aghmorx | 4p. Enel. Land.. 6600) 4/4880/afghirtx 5p. Sedan Lim. 3700} 4|4650|aeghjkIlmno 2-4p. Roadster... |$1165 | 
4p. Cab Rdster. .| 1995 213540|/deghmnrx 7p. Fr. Limou. ...| 7500) 4/4740/\afghirtx rtx 3p. Coupe.. 1165} 2}2730|aehkmr 
5p. Sedan........ 1695) 4/3550/aghjmnrux 7p. Fr. Landau...| 8000] 4/4865/afghirtx 5p. Cus. Sed. Lim.| 3700) 4/4637|aeghjklmno 5p. Sedan........| 1165} 4/2810|aehkmr 
4p. Coupe 1995) 2/3550\deghmnrx rtx 5p. Met. Sedan. ..| 1325 eghk 
7p. Sedan........ 1295] 4/3765\dghmnrtx 7p. Sedam.. . 3750) 4/4702/aeghkIlmno **Spec. 60” 
7p. Limousine... .| 2145] 4/3805/dghmortx | rtx 5p. Club Ph’tn.. 1450} 4/3025|aehimnprr 
**8-85” 7p. Sedan Lim. 3950) 4/4800|aeghklmno 4p. Coupe.. .| 1585) 2/3260)aehmnrux 
7p. Touring. .....| 2295] 4/3570|aeghmnprx rtx 5p. Spec. Sedan...| 1585) 4/3335)aehmnrux 
op. Sedan........ 2355] 4|3700\|aeghmnprux **G-885” | 5p. Royal Sedan 1635} 4|3350|aehmnrux 
4p. Coupe... .....| 2655) 2/3700|aeghmnprx | 4p. Roadster 3950} 2|4448\aeghklmnrwx 
4p. Cabriolet... .. 2655 |23/690aleghmnprx PONTIAC “6” | 4p Touring 3950) 4/4633 |aeghjkimn 
7p. Sedan........ 2655/43 /910aleghmnprux 2-4p. Roadster... .| $775] 2|2160jah | | rwx 
7p. Limousine. ...| 2795) 4|3950|aeghmnprux 2p. Coupe... .... 775) 2|2275iah 4p. Cabriolet 4550) 2 4717\|aeghkimnorx 
5p. 2d. Sedan.....| 775) 2/2375\ah 4p. Coupe.. 4550) 2|4882|aeghkImnor WILLS 
4p. Sport Cab....]| 835) 2/2345/a | tx KNIGHT 
5p. Land. Sedan..| 895] 4/2460/ah | 5p. Sedan. 4650) 4/4934 /aeghkimno *““66-A” 
5ev Del. Landau.| 975) 4/2510jaeh | | rtx | 2p. Roadster $1850) 2|3645laghorx 
7p. Sedan. 4750) 4|5027|aeghklmno | 5p. Touring. . . 1850) 4/3684/aghorx 
. | rtx 2-4p. Cab C’ pe 1995} 2|3700|aghnrx 
PEERLESS op. Sedan Lim. 4850} 4/5009/aeghjklmno 4p. Foursome 2095} 4/3975|aghortx 
**6-60” | | rtx 5p. Sedan. 1995) 4/3975\aghnrtx 
<-4p. Roadster.. $1295 9212600 7p. Limousine. 4950! 4/5102 aeghkIlmno 35” W.B. 
2-4p. C’pe Rdstr..| 1345} 4/272 rtx 7p. Touring. 2495 
5p. Sed: An. 1345) 4/2895)a REO “A” 7p. Sedan. 2850) 4/4075/aghortx 
” 2p. Roadster. ....|$1685) 2)... ./aeghnr 7p. Limousine. . 2950! . .|4075 
126%” W.B. _Brougham.. 1685; 2|....laeghinr **70-A” 
5p. Coupe... 2295) 2|3400/aeghjlmnrtx 2p. Sp. Coupe. . 1625} 2). ~.jaeghnr STUDEBAKER 2-4p. Roadster... 1350) 2)2965/aghnr 
5p. Sedan. 2395; 4/3475|aeghimnrtvx 4p. Victrola. 1845; 2]... .laeghnr *“Std. 6” Sp. hen 1295} 4)2900/aghnr 
13314” W.B. Sedan .....| 1845) 4/3525/aeghnrt | 3p. Du-Roadster. ./$1160| 2|2880\deghmnor 2p. Coupe. 1295) 2|2815iagbnr 
7p. Phaeton......| 1995 4\3175\aeghilmnrx | DeL Sedan...| 1995!) 4 . aeghnrt | 5p. Cus. Tourer 1165|. .|3080\deghmnr 5p. Coach.. 1295 2/3010 aghnr 
2-4p. Roadster... .} 2195 2/3300|aeghimnrtwx **Wolverine” 3p. Sp. Roadster..| 1195) 2/2945)deghklmarw 2-4p. Cab Coupe.. 1495] 2)2880|aghnr 
7p. Sedan....... 2595 5 tas minarets | 5p. Brougham 1195} 2/2960)aehine | 5p. Du-Phaeton 1195) 4/3105|deghlmnr 5p. Sedan. 1495) ‘| 3105\aghnrt 
| | 
KEY TO SYMBOLS: 
A— Wood wheels with spare. D—Disk wheels with spare. i—Trunk and trunk rack. o—Car heater. v—Vanity set. 
a— Wood wheels. d— Disk wheels. j—Trunk rack, no trunk. p—Cigar lighter. w—Windahield wings. 
B—Wire wheels with spare. — and rear bumpers. k—Spare tire. r—Rear traffic signal. z—Clock. 
b— Wire wheels. f —Front bumper. i —Spare tire lock. s—Spotlight. *—Overall length. 
C—Optional wheels with spare. Shock absorbers or snubbers. m—Engine heat indicator. t—Vanity and smoking set. §—Prices on application. 
c—Type of wheels cote Be wake windshield wiper. n— gasoline gage. u—Smoking set. 
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To watch the assem- 
bly of a Lockheed Hy- 
draulic Four-wheel. 
Brake job on the produc- 
tion line is a valuable 
object lesson in how 
to lower production cost. 


HYDRAULIC BRAKE COMPANY 
DETROIT, MICHIGAN 
U. S. A. 


LOCKHEED 
HYDRAULIC 
Four BRAKE ty Wheel 
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with the 
NEW Sioux Roller 


Chucking System 


No.640 
Net Price 
Complete’ l1O 
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po refacing all valves of 45° angle, with stem 
capacity of 1-4" to 1-2" inclusive, the No. 640 


Sioux ValveFaceGrinding Machine amazes mechanics with 
its accuracy, speed and perfect work. Furthermore, it’s guar- 
anteed for a lifetime of faithful service. Equipped with the 
new Sioux Roller Chucking System—an exclusive Sioux 


feature and a marvel of simplicity, efficiency and convenience; guaranteed 
accurate within .001 inch. 
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There’s real money being made in valve servicing by shops 
equipped with the Sioux Valve Face Grinding Machine. 


Your Jobber Sells It. Le Oak 
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BANG/ 


When two cars bump at the crossing, with smashing glass, bent 
fenders, etc., the crowd that immediately collects represents 
no particular group of people. It includes bankers, brokers, 
grocer boys, bootleggers, candle stick makers, et al. 


But with your dealer message appearing in the trade’s prin- 
cipal newspaper (edited for 25,000 trade units, comprising 
the industry’s real merchandising effectives), the circulation 1s 
really effective—with waste comparable to that fractional per- 


centage of impurity that the makers of Ivory. soap claim for 
their product. 


Have you noted the recent changes in Motor AGg, which are 


giving it an odds-on advantage in the automotive news field? 
Motor AcE is getting a lot of favorable reaction from its sub- 
scribers—reaction that spells increasing value to those manu- 
facturers who use its advertising pages. 


Motor AGE circulation is paid. Except for AUTOMO- 
BILE TRADE JOURNAL, which has a fractional advantage, 
the percentage of voluntary subscription renewal is 
the highest of any automotive publication. A charter 
member of the A.B.C. An advertising vehicle that 
will carry your dealer message the whole distance. 


If you are interested in a market analysis to determine, in a 
practical manner, just how your product can best be mer: 
chandised via automotive trade channels, we will be glad to 
place our unusual research facilities at your service. 


[\OTOR AGE. 


A Chilton Class Journal Publication 
CHESTNUT and 56th STREETS, PHILADELPHIA 


























| 











July 28, 1927 








A Better 
Name 


“Grey-Rock” is the new 
name for the Brake Lin- 
ing and Clutch Facing 
made by the United 
States Asbestos Com- 
pany. In order to pre- 
vent confusion in the 
minds of our customers 
and to have a name 
more truly descriptive 
of the product, “Grey- 
Rock” has been substi- 
tuted for the old name 
“Grey-lock.” It is the 
same dependable Brake 
Lining with a more dis- 
tinctive name. 
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Free 
Service 


s 
Costly 


How much time do you spend on free brake adjustments? 
The dealer knows that every minute spent in giving free 
service means money out of his pocket. 

It isn’t profitable business! 

Grey-Rock brake lining does not require frequent trou- 
blesome adjustments—either at the time of installation 
or later readjustment. Why? Because it comes to you 
with the braking side “surfaced for immediate service.” 


It’s smooth—no high spots and no soft surface to wear 
down. This smooth-ground surface is obtained by a spe- 
cial process (patent applied for). And Grey-Rock is the 
only lining with this exclusive feature. Grey-Rock lining 
will please your customers because it gives a quick, smooth 
stop with the lightest pedal pressure—in any weather— 
no grabbing—no slipping—no uncertainty. 

It eliminates squealing because of the special impregnat- 
ing material used which does away with glazing—and 
that’s the cause of squealing brakes. 

In short, Grey-Rock is the best lining that can be bought 
—and yet it costs no more than ordinary linings. 
Grey-Rock will mean more profit for you! 





UNITED STATES ASBESTOS COMPANY 


New York 





> 


> 


Pittsburgh 


(a 


Manheim, Pa. 


Chicago Detroit San Francisco 
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‘Its Lite Is Double-With Half The Trouble” 
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Study Your Shop Operations 


What Does it Cost You TO DO EACH JOB? 
Are you spending too much time on the job? 


The more time it takes to produce a job the less you can make 
on it. Also—the more quickly you can turn out a job, the more 
jobs you can handle. 


If you haven’t modern equipment, such as Weidenhoff offers 
you, it is certain that you are working under a handicap. Shops 
with Weidenhoff equipment find the trouble on each job quickly 


—can get to the job without delay and can correct the trouble 
at the least possible cost. 


Not only will you create fully satished customers but be able to 
secure a greater margin of profit—on more jobs—if you will 


check up on your costs and install equipment that will reduce 
your costs. 


You need these— 


. TEST BENCHES, for Ignition, Start- 
ing —_ Lighting Units. 

. CONSTANT POTENTIAL charging 
equipment 

; THES for armature work. 

| COMMUTA soars Lathe and Mica 
undercutt 

RMATURE TESTERS. 


ib 
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. co Weidenhoft 
To do these— Model 24 Test Bench 


. Testing electrical systems to locate 
defective units or circuits. 

. Testing generator. 

. Repairing generator. 

. Testing starter. 

. Testing coils and condensers. 

a complete Distributor assem- 

es. 

. Recharging Batteries, on a ltline— 
10 to 40 at a time. 

. Turning and undercutting commuta- 
tor 





Weidenhoft 


Constant Potential 


. Check armature for shorts and 
grounds. 

. Pulling all gears and bearings. 

. and 8. Checking Battery under actual 
car conditions. 

10. Grinding and buffing. 

—and scores of other operations called 
for in properly servicing these important 
units of every car. 








Ask your jobber for illustrated bulletins 
and terms—or write for bulletins and 
name of our jobber near you. 





Shop Equipment 
oan and Electrical Service 
4358 Roosevelt Road, Chicago, Ill. 


ee OO eee SS, —e ee O— eee 


Jos. Weidenhoff, 4358 Roosevelt Rd., Chicago, III. M-A-7-21-27 


For full particulars on Weidenhoff Products, write the name of the product and your name and address on 
this coupon: 
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SPARK PLUGS 


, 1927 MOTOR 











The Article . 
Advertising ...... 


Window Trim—Signs—Posters—Counter Displays 





AGE 





: 
| 
) 
' 
| 


W hat Is Involved In Selling Pp— 


But Most Important ...... SELLING 


The Manufacturer Provides the Article . 


Advertises it........ 
Supplies Window Trims, Signs, Posters and Counter Displays 


UT the most important thing in moving 

goods is SELLING... that 1s the work the 
dealer and his organization must do, to use the 
material supplied, to show customers why it 
is to their advantage to buy new articles, or 
renew what they have. 


Many dealers put in trims, display posters, 
signs, etc., yet the goods stay on the shelves. 
This because these things become like a pair 
of crutches to the dealer—like a pair of 
crutches used by a man who is not lame. 


-ARK PLUGS 


ard in sets. A new set can be sold to every owner 
after his plugs have run a certain mileage—approx- 
imately ten thousand. To do this, the dealer should 
ask owners how long they have used their spark 
plugs and sell them a new set to improve motor 
performance. Have a good display of AC Spark 
Plugs in windows as well as on counters and shelves. 


LC. OL FILTERS 


The AC Oil Filter, after a certain mileage, will be- 
come filled with the dirt it has removed from the 
oil, and only by installing a new cartridge can the 
owner be assured of continued efficient lubrication. 


You can get this cartridge business by checking the 
hiter on every AC Ol Filter equipped car that comes 
into your place, recommending a new cartridge 


The dealer leans on them—depends on them 
to sell his merchandise—and his business hob- 
bles along. He could do better by throwing 
the crutches away and going after business 
without their aid. But still better, he can use 
them in conjunction with his own efforts by 
adopting the suggestions they contain in talk- 
ing to customers— pointing out why a new 
article or a renewal of what they have will give 
better service — will be an improvement on 
what they are using. 


How You Can Sell More AC Products 


when needed. 

By telling the owner of its advantages and econ- 
omy, you can also do a good volume of business 
on the complete AC Oil Filter for cars not already 
equipped with this device. 

AC SPEEFDOMETERS 


Because Ford cars are not speedometer equipped 
and every Ford owner needs and wants a speed- 
ometer, there is a big business for dealers on speed- 
ometers if they go after it. 
Point out to Ford owners that the AC Speedometer 
tells them how fast they are going and how far they 
have gone and enables them to check their oil, gas 
and tire mileage; also that the AC Socedometer i 1S 
a full size speedometer registering speed, total and 
trip mileage—the same as used on AC Speedometer 
equipped cars. 


AC Spark Plug Company, FLINT, Michigan 


A C-SPHINX Nlaker c ar 7 ( , Mar - P, ‘ 
Birmingham | 


ENGLAND Cleaners-——AC Oil Fates 


Over 200 of the world’s most successful manufacturers use one or more, or all of these AC 


‘ . \ 
my Me N ne 





SPEEDOMETERS 


4 Sneedameter AC As AC-TITAN 
| Levallois-Perret 


1. Gasoline Otraine? FRANCE 


J / 
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AIR CLEANERS 





Products 


OIL FILTERS 
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CHEVROLET 


Carter Carbureters are 
now used in one-third of the entire 


That is, Certer is identified with the makes 
whose sales records are the most sensa- 
tional in the industry, if not in automotive 
history. This is at a time when competi- 
tion is more intense and performance ex- 
pectations are far higher than ever before. 


It must be that what manufacturers and 
buyers want is being most thoroughly 
matched by the Carter organization—in 
its sound analyses of motor characteristics 
—1in its relentless precision standards from 
material specifications to final individual 


production of American cars and trucks 


motor tests—in its unfailing delivery sched- 
ules—and in its notably intelligent dealer 
co-operation and field service, insuring the 
utmost consumer effect from Carter 
standards of excellence. 


Nothing less could account for the fact 
that Carter Carbureters are now used in 
one-third of the entire production of 
American cars and trucks. One new car 
in three, Carter-equipped ! 


CARTER CARBURETOR CORPORATION, Saint Louis 
DIVISION OF AMERICAN CAR AND FOUNDRY COMPANY 


UR 
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80/50 


CONTROL 
FACTOR 


ae : The price is right 
“es on a and so is the product 





i That is why so many 
Ne i dealers are inquiring 
Cea 

ments ; 10 DAYS FREE TRIAL 


Here is an hydraulic within reach of anyone’s pocketbook 
—but it gives you a good profit at its low price and it 


NO | 4a gives the buyer all that can be had in the best of shock 
absorbers. 

Levers : (The 80/20 Control Factor, by itself, makes Thompson 

Stra Ss = 4 Hydraulicators unbeatable in performance. Only 20% 


resistance is applied to down-swing while 80% is applied 
'@) ke Arms against upward rebound.) 

You can have a set for 10 days trial—free. State make 
of car to be used in test. Write today for details. 


THOMPSON SPRING CORPORATION 


aa 
POPU * AR wil ; | Wilmington, Del. 


SE OMPSON 
ULICATORS 


OLDSMOBILE—1925-27 
penven ~~ wheel brakes only) 


STUDEDAKER—Std. 1925-27 
(with two wheel a only) 
STAR—4 and 6 cyl. 1925-26 








WILLYS- KNIGHT —Model 66-A 
WILLYS_KNIGHT—Model 70 


TRUCK UNITS 


HEVROLET—' ton 
EVROLET—I ton 
DGE—% ton 

RD—I ton (front only) 
AHAM—!I ton 
NTIAC—' ton 
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CH 
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600,000 Chevrolet cars sold between 
January first and June thirtieth—yet 
not one equipped with a Spare Tire 
Lock. Here’s a lock which is built for 
Chevrolet Spare Tires, and will sell 
on sight! 





Strong enough to break a crook’s heart 
—finished in Durable Dark Finish to 


match carrier and resist the weather. 


Thieves still steal 








A good lock—a tremendous market— tires—yet the fastest | 
selling light car is 

a price any one can afford. not equipped with a 
spare tire lock. Cash 

Order from your jobber today. in on this market. | 








BUTTERS = LO Ch 


BUTTERS MANUFACTURING CO. ATLANTA, GA. 


Spare tire locks for other makes of cars 

















July 28, 1927 








Large Shops and Small Ones 
all over the country are 







Simple 
Efficient 
Low cost 


Ralph M. McGee from Sheridan, Wyo., stated: “‘We easily got enough 
additional profitable jobs to pay for the new apparatus the very first 
week.” That is the way they write. The Crowe pays for itself. One 
garage man calls it a mint. All talk about the perfect work it turns 
out and how pleased are customers. 

The Crowe sells for only $87.50. You will find it the best investment 
you ever made. Terms if desired. 


LISLE MFG. CO. 


819 E. MAIN ST. 
CLARINDA 


Write for Information about 


Tx Crowe. 


CUPPED WHEEL 





IOWA VALVE REFACER 


Also manufacturers of the new Lisle Reliner (worn brake lining remover, ining 
cutier, reliner and tire chain mender — all in one). Slickest tool you ever saw. 
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VALVE REFACER 























Assortment 


No. 2 


Serres © 
SERERROALL. 2 09 
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Here’s $59.00 Profit on 
a $3.50 Investment 


Each day you may need any one of a hundred different 
types of springs. 


Peck’s Spring Assortments supply practically every 
demand—and pay big! 


Assortment No. 2 contains 250 finished steel and brass 
extension and compression springs. They cost you 
Only $3.50, yet if you sell them for 25 cents each your 
profit is $59.00. 


Other assortments list at $1.50 and $5.00 with profit 
margins just as wide. 


If your jobber doesn’t carry them, write us mentioning 
his name. 


THE PECK SPRING COMPANY 


Plainville, Conn. 


PECK’S ASSORTMENTS 























Big Car Heater 


and Radiator Shutter Sales! 





HE two best items you could have on your counter 
for the Winter selling season. 


WEATHER KING CAR HEATER—a real hot air heater 
—fume proof—because the fresh air taken into the funnel 
passes through a heater unit that surrounds the red hot 
exhaust pipe. This fresh air is then heated and forced into 
the car through a floor register. No fumes or gases—just 
abundant heated fresh air. One model is made in three 
sizes—fits all cars. 


WEATHER KING SHUTTER—an all weather shutter— 
open fully in warm weather—closed fully on zero days— 
for ordinary winter driving the bottom half closed (it’s the 
bottom of the radiator that freezes first) and the upper half 
open for ventilation to prevent overheating. Operated from 
the dash by a friction locking control. Two really seasonable 
items. Priced right—merchandised right. Two profits, two 
products for the investment formerly put in one. 


Ask your distributor—or write us direct. 


METAL STAMPING COMPANY 
Long Island City, N. Y. 
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Don’t Pay Your Salesmen 
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Let Kari-Keen do it. Install this fast selling automobile trunk 
and carrier combined on all new cars and it will pay the sales- 
man’s commissions. Every customer that sees it will buy it on 
the car. No trouble to install—no holes to bore—no plates to 
make. As easy to install as a pair of bumpers. 


TRADE MARK REG. U.S. PAT. OFFICE 





Karrier closed. Very ©1927 
attractive and neat of the Auto 
automobile trunk. 


Well-made, strong, durable 


Made of 18 and 20 gauge pickled steel, finished with highest = 
grade lacquer, trimmed in nickel. Bumperettes and tire carrier a a = 
included. Will add 7% and 81% square feet of loading space and 

hold 400 pounds without burdening either car or carrier. Sizes 
to fit nearly all models and makes of cars. Write for price list 
and attractive proposition to 


KARI-KEEN MFG. COMPANY 
Dept. 2M Sioux City, Iowa 


Se 











Same Karrier open, 
converting it into large 
size luggage carrier. 




















PREVENT ROCKING—SLAP ) 


That’s Why! 


More Shops are choosing : 
KELLOGG compressors | 

















every day 
+ 
They Pump More Air 
are supported by the cork packing, or per Horsepo wer 
sealing gasket and keep the piston true m ° | 
to center in the cylinder. The taper With Less Ql 
or opening at the top of the piston is : 
perfectly bridged. Low ring tension 
eliminates wear on cylinder wall. The KELLOGG 
De Luxe Relief (Oil) Ring—Excess oil Bull-Dog 
on cylinder walls is collected by the oil 
collecting groove in the ring on the $1 6990 
downward stroke of the piston, _—— 
De Luxe Step-Cut—A Plain ring, New Specifications: 
and Different at a wonderful price. Self-cleaning check 
Write today for complete details. You Pn and muf- 
make money on rings and cut motor fler 


reconditioning costs. 30-gallon tank 


20 feet of hose 
THE CorkK SEALED PISTON Automatic control 


RING Corp. Completely equipped 


2332 S. Michigan Ave. Chicago, Ill. KELLOGG MFG. CO. 


Factory: Denver, Colo. 


Canadian Distributors: 445 King St., West Rochester, N. Y. 


Toronto 
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One Model Fits’em All 


There are good profits with a minimum investment selling Stand- 

ard Safety Heaters. You carry .only one size and model which, 

with a small assortment of adaptors, fits practically all makes of 
cars. 


» Small—over all length 
only 114%.”. SAFE—one 
piece, gas-tight casting 
with no welded or brazed 
joints. No _ obstructions! 
No restrictions! Fresh, 
warm air whenever motor 
is running. Eliminates 
heat fatigue. Quickly and 
easily installed. 





Send for prices 


“Black Arrows White Arrows ; 
and discounts. 


—exhaust —fresh air 


Standard Tube & Mfg. Co. 


2434 Scotten Ave. Detroit, Mich. 
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$3—-$3.50—$4 


An Electric Light for Motormeters That Makes 
Them Readable After DARK 


Every second car has a motormeter—which makes every 
second user an instant prospect for C-Lite. 


A soft green light behind the thermometer that makes it 
readable after dark. : 


3 models fit all Motormeters. A small investment for you— 
that pays in rapid sales. Write for complete details. 


SAVERY MFG. CO. Binghamton, N. Y. 
= \ 


LATE 


Makes nme readable at mght 

























GrepRork 


BRAKE LINING 














The Only Lininég With The 





Brakiné Surface Ground Smooth 
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“Its Life Is Double—With Half The Trouble’’ 


UNITED STATES ASBESTOS CO. 
MANHEIM, PA. 
Pittsburgh Chicago Detroit 


New York San Francisco 

















ACES OF THE AIR 


St FUR. Col. Charles A. Lindbergh. . Spirit of St. Louis 
My 4 


Clarence D. Chamberlin . 
Charles A. Levine a 


Lester J. Maitland A 2 
if Albert Hegenberger _ _-_ 


Com. Richard E. Byrd a 






and Crew 


tre 
Wyeeewerere 


Ideal Hose Clamps 


exclusively because they are dependable. Do You Carry Them? 


Ideal Clamp Mfg. Co., Inc. 


200 Bradford Street Brooklyn, N. Y. 





























The most successful 


merchandisers keep 
at it every week 











/\OTOR AGE | 

















The Leading Tire 


Chain Salesman 


Always in sight, always suggesting the need for 
tire chains—this cabinet makes selling easy. And 
Dreadnaughts are a big volume, big profit line. 
Put a cabinet on the floor now—enjoy all year 
‘round chain sales. Ask your jobber or write us. 





THE COLUMBUS McKINNON CHAIN COMPANY 
Columbus, Ohio 


DREADNAUGHT 


TIRE CHAINS 


For Balloon, Cord and Truck Tires 

















68 MOTOR AGE 





UID TUG 


TRADE MARK REC. 


Makes a Tight Joint 


The results of your work with 
Rubyfluid are right. You know 
that before you start. 


That’s why this non-corrosive, 
non - explosive, non - injurious 
soldering and tinning flux is 
preferred by mechanics every- 
where. Do a job with Ruby- 
fluid. You'll like it. 


[ee The Ruby Chemical Co. 
FZ 68-70 McDowell St., Columbus, Ohio 





[FOLLETT’S 5%, 


July 28, 1927 








TIME STAMP 


accounts for every labor minute 








Prints the year, month, day, hour, 
minute, A.M. or P.M. at the exact 
moment the plunger is pressed—like 
this, for example: 


NOV Is 820 4 3: PV 


Tells when a job is started—and when it is 
finished. There can be no dispute over the 
time charge. 


Absolutely automatic — except for winding. 
Every machine guaranteed, 


Learn the inter- 
esting details 
from our de- 
scriptive data. 


Follett Time Recording Co., 217 High Street, Newark, N.J. 
“Established Since 1904” 


























SIMPLEX 


Piston Rings 
cnipment'n K@llogg Air Compressors 


because they give better compression and use less power. In any worn motor 
Simplex Piston Rings stop oil pumping, piston slap and compression loss 
without resizing cylinders and installing new pistons. 

Send for the Simplex Method of reconditioning motors without cylinder 
machinery, and make more money. 








The Simplex Piston Ring Co. of America, Inc. 


1971 East 66th Street CLEVELAND, OHIO 











Write or Wire for 
Ba od oe USED 
I PARTS 
AUTO PARTSCORP. 
2011-13-15 S. State St. ACCESSORIES 


“If it’s for an automobile 
CHICAGO, ILL. 


we have it” 




















' 7 
Motor Fuel 14 Cent Per Mile 

The new motor fuel called MORPEP will tune up any motor at 
a cost of less than one-half cent per mile and increase your mileage, 
no matter how old your car is. Money back guarantee if not as 
represented. Agents wanted to place this new fuel all over the 
United States. One hundred per cent profit; easy work; agents 
can make twenty dollars per day and up. Write Weco Laboratories, 
1229 S. San Pedro, Los Angeles, for details. 


























Portable Electric 


DRILLS 


GRINDERS—POLISHERS 


Ask for Catalog 105 


The United States Electric Tool Co. Cincinnati, Ohio, U. S$. A. 
Oldest Builder. of Electric Drills and Grinders in the World 


5 

















THE GREATEST TRUCK TIRE 
APPLYING PRESS EVER BUILT 


is our No. 2727—325-Ton Model 


Our Full Page Message in Chilton’s Catalog and 
Directory (The Yellow Book) tells the Service Tale 
of our Tire Applying Press. Over 1000 in use. 


The Charles F. Elmes Engineering Works 
230 N. Morgan Street Chicago, Ill., U. S. A. 





Tire Press with 
Jib Crane 




















FREE 
Handbook on Auto Washing 


WRITE TO 


Manley Mfg. Co., York, Pa., U. S. A. 














MSKAY SPRING CONTROLLERS 
Make Any Car Ride Easier 


For Fords *52° For other cars *65°2 and *82 
Prices higher west of the Rockies 


UNITED STATES CHAIN AND FORGING COMPANY 
PITTSBURGH, PA. 


























PROTEX-A-MOTOR 
GASOLINE PURIFIER 


JUNIOR MODEL 


Fits Ford, Dodge, Chevrolet, Chrysler, 

Erskine, Essex, Flint, Falcon-Knight, 50 
Maxwell, Oakland, Oldsmobile, Over- 

land, Pontiac, Star, Whippet. Standard 

Model, $6.50. PROTEX-A-MOTOR 

MFG. CO., Pittston, Pa. 











The Jordan is different 
—and always will be. 


Jordan Motor Car Company, Inc. 
Cleveland, Ohio 




















Gets Both the Oval and the Taper 


at your 


Jobber's 
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It’s a Permanent Repair! 


Have a2 can of CONNEAUT PLASTIC 
METALLIC PACKING in your garage and 
be ready for the fellow who my he can’t 
keep his water-pump from 1 

















All sizes in One can. Stocked with your 
Jobber. NNR Me WI gE 
1 lb. can $1.75 per Ib. 
; 5 lb. can 1.60 per lb. 
Manufactured by The Packard Electric Co. 
ayy . Ai prevent THE CONNEAUT PACKING COMPANY Warren, Ohio 
‘ This! Conneaut Ohio 





























VESTA PEERLESS 


is A | i ERIES The famous V-type 8-69, the Six-72, the Six-80, the 
Six-90 and the new Six-60 


Central Distributors in 65 Leading Centers 


















































If jobber does not stock 
write direct 


PEK 7 
| ee - : Genuine 
iy, APEX Innerings 


Guaranteed to stop oil pumping 


THOMSON MFG. CO. and piston slap and renew mo- 


il. tors without re-boring. 


Orrville Spring Governors 
Make Smooth-Running Profits 


Among the foremost popular sellers for easier riding. 
Simple in operation and easy to install. Check the 
rebound and control the springs against ‘‘galloping’’. 
Ask for illustrated literature and discounts worth while. 


ORRVILLE SPRING GOVERNOR CO., INC. 






Canada 











































































500 Brant Bldg. Canton, Ohio Dept. 21 Peoria, 
[AND 1A] OR Trunks, Trunk Carriers, Pumps, Bumpers, Jacks 
See our combination trunk, trunk carrier, spare tire 
Damageproof against repeated boilings and freezings. Built to last the full carrier and bumperette. COMPLETE line for all 
life of the car. Complete radiators for Fords, Chevrolets, Dodges and cars. Write for prices and nearest jobber. 
fas Cores for all cars and TRUCKS. If not at your jobber’s, write 1 LEV E MFG co p i Oh 
_— — HE BEL U ' ’ ellevue io 
J. C. Black Mfg. Co., Inc., Oil City, Pa. | : 
—_— 
Something New! VITALIC 
An Automotive Manufacturer with 25 years’ experience and excellent Fan Belts, Radiator Hose, Air Hose, Universal Joint 
reputation has produced an entirely new type and design of double- Discs 
acting hydraulic shock absorber. It represents the most advanced ideas ™ 
Mp Fg BE gg Bey and requires no service. “Tougher than Elephant Hide 
COVERT GEAR & MEG. CORP. Sold through the Jobber Only. 
Grand Street Lockport, N. Y. iL Continental Rubber Works, Erie, Pa. 





























SCHE! 





LER 





PAT. 


The Worlds c A 
Finest DR % 




















The Wheeler-Schebler Carburetor Co. Indianapolis, U. S. A. 
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R . d ‘TRADE MARK REG. 

CWINAS Gas Gauge for Ford 

) New low prices: Rewinding or exchanging any Chevrolet—Overland—Star 

two unit type of automobile generator or Sells quick at $1.25 retail. Types 

starter armature, $2.50. Any type of Ford “K” and “J” for 1926 Chevrolets 

petal ae prices on Ford and all Stars sell at $1.50 

H. M. FREDERICKS CO., Lock Haven, Pa. THE AKRON-SELLE CoO. AKRON, OHIO 





























CLASSIFIED ADVERTISEMENTS 3 
FOR SALE OR LEASE—Excellent, automatic ; — : 
eprinklered 7-story building, 50’ x 200’, cen- “Gee fe te nee ee ee C i PARKER 
Texss, ated on, good trackage in Dallas, terms. Zeke Meyer, 629 E. Stafford St. iain te aii 
ment bulges, FON Cabot ooo, Re base: Germantown, Pa «-Examiner U. 8. Pate 
ll in Oklahoma City. Two-story garage in Attorney-at-Law and Solicitor of Patents 
ing. Oumar: UG. Gembel, Came McGill Building, Washington, D. C. 
building. Owner: U. G. Orendorff, Canton, wIsH to arrange with manufacturer to make . iyi 
and sell patented Universal Wheel and Gear Patent, Trade Mark and Copyright Law 
Puller. On royalty basis or otherwise. Henry 
eee T. Riberdy, 1127 N. Court St., Rockford, Il. 
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All Handigrip Features, 
Many Improved, in 


New $175 Outfit 


All the Handigrip features—many of them im- 
proved—are embraced in Handigrip Junior, 
which makes the labor-saving advantages of high- 
grade spray painting available even to the 
smaller dealer. 
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Outfit 


Handigrip Junior Complet 


It offers the garage man or repair shop the op- 
portunity to paint cars at the least initial cost for 
equipment and at the greatest saving in labor. 


Handigrip Junior is a complete unit with gun, 
air compressor, motor (or gasoline engine), air 
tank and connections, ready to attach to any 
electric socket and operate—all for $175. (For 
use with your own supply of compressed air, 
Handigrip guns may be purchased separately, 
including cup and hose, for $35.) 


With the Junior outfit, as with larger Handigrip 
units, you can do a complete job in paint or 
lacquer; stripe, touch up or patch; do an hour’s 
work in a few minutes; practically eliminate 
sanding; reduce drying time, and increase the 
value and salability of used cars at the least cost 
for labor. 


Handigrip Junior embraces every essential for 
high-class labor paint work. It is simplified to 
the last word. Except for the turn of a nut on 
the gun to adjust the flow of material, it does 
its work without adjustment of any kind. Any 
handy man can use it. 


Whether or not you are now in the market, you 
- will be interested in knowing about this or 


larger Handigrip outfits. Write for particulars. 


Plummer-Huff Company 
Napoleon ~ = - Ohio 
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AC Spark Pit Ge. .ccccoces 61 

Akron-Selle Co. ...........- 69 

Albertson & Co. ........0.0- 57 
B 

Bellevue Mfg. Co. ......... 69 

Black “Mfg. Co., J. C. ...... 69 

Brunner Mfg. Co. ......... 68 

Budd Wheel Co. ........... 4 

Butters Bie. GO. ceccvvcecces 64 
C 

Carter Carburetor Co. ..... 62 








Chevrolet Motor Co...3rd Cover 








Chrysler Sales Corp. ....... 8 
Classified Advertising Sec- 
RN hic bilinear i Siri de area aes 69 











Columbus-McKinnon Chain 








































































re ee 67 
Conneaut Packing Co. ..... 69 
Continental Rubber Works. 69 
Cork Sealed Piston Ring 

RS ~ iii eee ee ie 4 66 
Covert Gear & Mfg. Co..... 69 

E 
Eclipse Machine Co. ...... 2 
Elmes Engineering Works, 
0 Serer 68 
F 
Follett Time Recording Co. 68 
Fredericks Co., H. M. ...... 69 





The Advertisers’ Index is published as a convenience, and not as a pan 
of the advertising contract. Every care will be taken to index correctly. 
No allowance will be made for errors or failure te insert. 
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**Yankee’’ Ratchet 
Breast Drill 


— “YANKEE” 
U 
J. S. Asbestos Co. ...... 59, 67 
U. S. Electrical Tool Co. ... 68 No. 1555 


U. S. Chain & Forging Co... 68 
Cramped space makes little difference. Lack of 


68 room to turn the crank doesn’t matter—when you 


P use “Yankee” Ratchet Breast Drill No. 1555. 


ackard Electric Co. ...... 69 , ; 
a oe For “Yankee” ingenious design uncovers the work 


ere 69 : . . 
: in spite of obstructions. 
oe ee Gc ewecwesees 65 


ie ti Hee te, And nothing need be removed. No lost motion. 

fect Circle Co....2nd Cover No lost time. 

lummer-Huff Co. ......... 70 Simply set Shifter on DOUBLE Ratchet! ‘Then 

otex-A-Motor Co. ........ 68 the slightest movement of the crank, either back or 
66 forth, lets you drill continuously. 


ob The four other ratchet adjustments shown above, 
and two speeds, make this “Yankee” Drill the 
Vv handiest and fastest ever designed. 

Vesta Battery Corp. ....... 69 You can change speeds instantly without removing drill 
from work. Just shift lever at base of hub. 

Ratchet Breast Drill No. 1555 (illustrated), 3-jaw; No. 
R 555, 2-jaw. Hold % in. Drills. Ratchet Hand Drill No. 
uby Chemical Co. ........ Gs 1545, 3-jaw; No. 545, 2-jaw. Hold % in. 


For smaller drilling jobs use “Yankee” Ratchet Hand Drill 
6 ' No. 1530, with five ratchet adjustments. 


. Some Other “Yankee” Tools 


Brake Lining Cutter Vises—Removable Base 
Ratchet Screw-drivers Automatic Feed Bench Drills 
Ratchet Bit Braces Automatic Feed Chain Drills 

Ratchet Tap Wrenches 


Write for FREE “Yankee” Tool Book 


S This interesting little book is for all lovers of 
Pe Oe GO. nsisevnsens 67 fine tools. It tells just what you want to know 
implex Piston Ring Co. of about all the famous “Yankee” Tools for 
America, Inc. 67 Ww making work easier and quicker. 


tndard Tube & Beari Ww oe 63 Dealers Everywhere Sell “Yankee” Tools 
7 Co : ne oe See +e een) “Yankee” on the tool you buy, means the utmost 


or » ttteeeeeseeeeeeeeees 67 Weidenhoff, Joseph ........ 60 in quality, efficiency and durability. 
a ee Sterns 68 Wheeler-Schebler Carburetor Pe Deve: Mila: Cos panaeain U.S.A. 


‘k Cover Nudebaker Corp. of Amer. 5 Dk -snsndbsaeennewen enact 69 
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The Lycoming-powered Gard- 
ner **80”’—a smaller eight-in-line 
in a popular price class. 


Setting the vogue 
for the smaller eight-in-line 
—THE LYCOMING-POWERED GARDNER “80” 


——— rule in public favor. Smaller confidence—a confidence already vindicated 
_4 eights-in-line are amazingly popular. in a most substantial manner by the motor- 


Lycoming Eights dominate the field in both buying public. 


classes, large and smaller. Gardnerknows from past experience that Lycoming 


Gardner leads the popular trend with the Gard- _ performanceisaqualityofcontinuing dependability. 


ner ‘“80’’—a smaller eight-in- 
‘ More than two hundred 1927 
line powered by Lycoming, and models of cars, trucks and buses 


a fitting companion to the im- are Lycoming-powered. Most 
proved Gardner “90”, also of these are described and 


Lycoming-powered. 3 fa PP . 
y &-P os mw Z# illustrated in the booklet, 
—s , iii : “Powered by Lycoming” — 
—The Lycoming-powere 
providing luxury to}satisfy the most exacting sent free at your request. 
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Gardner and Lycoming back 
these cars with the utmost 


LYCOMING MANUFACTURING COMPANY, Makers of fine Fours, Sixes and Eights-in-Line, WILLIAMSPORT, PA. 
Export Department—44 Whitehall Street, New York City MEMBER OF MOTOR TRUCK INDUSTRIES, INC., OF AMERICA 


CARS and TRUCKS 


powered with 
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TOR NINETEEN YEARS BUILDERS OF QUALITY PRODUCTS 





















for Economical Transportation 


KET ATO TTY 
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Chevrolet offers trucks with a wide range 
of body types adapted to every commer- 
cial and industrial requirement. 


In addition, Chevrolet dealers have avail- 
able the world’s largest truck market— 
because every ton and half-ton truck pros- 
pect is a logical Chevrolet prospect. 


By being able to appeal to this great 
market with a type of truck for every need 
—by being able to offer the basic Chevro- 
let advantages of modern design, super- 
rugged construction and lowest ton-mile 
cost, the Chevrolet Truck business becomes 
an exceedingly important factor in the 
success of Chevrolet dealers everywhere. 


CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 


Division of General Motors Corporation 


ChaniswithCab O10 Grae" °4905 Garon tm °3905 


All prices f. o. b. Flint, Michigan 


7me WORLD See ARGEST BUILDER OF GEAR-SHIFT-TRUCKS 
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The staple wheel of the Industry is the Motor Wheel wood 
wheel with demountable rims. For years its engineering, its beauty, 
its permanence, have made it ¢fe prevailing wheel. Now the same 
standards are embodied in a wood wheel demountable at the hub~— 
with alignment positively protected on the spare carrier and in 
use. This fine wheel permits complete interchangeability with 
Motor Wheel demountable wire and steel. 


Wire 


Wire wheels of true Motor Wheel character, entirely interchange- 
able with Motor. Wheel wood and steel, provide unlimited option 
for purchasers of cars equipped by Motor Wheel. The wire wheel 
has never had such strength, silence and smartness. The mounting 
problem has been designed out of existence. This is the wire 


wheel which was basically and exclusively created for the balloon 


tire—by Motor Wheel. 


Steel 


Stronger, lighter and exquisitely sleek, the latest Motor Wheel 
demountable steel wheels represent the greatest advance since the 
pioneer Motor Wheel triumphs in this field. Interchangeable in 
every respect with Motor Wheel wire and demountable wood, 
these steel wheels are inmcreasing the vogue of Motor Wheel steel 


equipment, made in both types—demountable at the hub, and with 
demountable rims. 


Motor Whee! 


WORLD’S LARGEST WHEEL BU Ii LDeBERs 
LANSING, MICHIGAN 








